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Exploit 
It Sky- 
High! 


Start it fi 
rolling and | I 
you'll get all ‘y. 
the young = 
folks in town 
—plus their 
elders! 

Here’s just 

one angle: 
GIRLS! 

Do Big 

Muscle Men 
Make Good 
Lovers? Or 
would you 
prefer the 
romancing of 
Edmund 
Purdom— 

or the song- 
wooing of 

Vic Damone? 


LET'S 
GIVE 
YOUR 

BOX- 4 


with M-G-M’s “BODY+ 


OU 



































JANE POWELL © EDMUND PURDOM DEBBIE REYNOLDS VIC DAMONE 


She sings and dances! He romances! Singing-Dancing too! Romantic singer! 
(She’s in the headlines) 


THE MUSICAL WITH YOUNG IDI 
The Story of Seven Daring 
Pcgecnin Daughters on the Prowl for 
Romance! (They’re even saucier 
than those famed ‘Seven Brides’’!) 
Hilarious happenings in a faddist 
colony where the girls have primi- 


tive ideas of wooing their men! 


It’s packed with joy, lilting with 8 


gay songs, exciting dances, color 


glamour! The kind of musical that 


~sends them out happy-go-lucky! 
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Be Pay GE as 


“THE NATURE GIRL’ 


It’s the fastest, freshest, funniest 
film you'll meet all year! 


(AVAILABLE IN PERSPECTA STEREOPHONIC OR ONE-CHANNEL SOUND) 





FROM THE 
PRODUCER- 
DIRECTOR OF 
‘THE HIGH AND 
THE MIGHTY’— 


ANOTHER 


UNUSUAI 
STORY OF 
REAL, RAW 
RUNAWAY 
EMOTIONS — 


ANOTHER 
MIGHTY 
BEST-SELLING 
STORY OF HOW 
MEN AND 
WOMEN ACT 
WHEN THEY 
THINK NO ONE 
IS LOOKING! 
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Allied’s “Big Stick”’ 
S ANTICIPATED the delegates at the National 
nN Allied convention in Milwaukee last week en- 
4 dorsed the bill, drafted by Abram F. Myers, gen- 
eral counsel, which would regulate film rentals. The 
action, however, was taken with a degree of reluctance 
that was not reflected in the nearly-unanimous final vote. 
The resolution presented to the convention by Col. H. A. 
Cole approved the bill but gave the board of directors 
complete discretion about whether to seek its introduc- 
tion and passage by Congress. 


The hope of the resolution, and of the Allied member- 
ship generally, is that in the three months before Con- 
gress convenes “conditions in the industry (will) have 
changed so as to make resort to legislation unnecessary”. 
The Allied membership has bound itself in advance to 
“do all in our power to secure the bill’s enactment”, if 
the board decides to press for the legislation. 

Notwithstanding the importance of the subject—and 
the fact that Mr. Myers had devoted most of his key- 
note address to the bill—there was virtually no discus- 
sion of its provisions from the floor of the convention. 
The resolution initially was passed without any discus- 
sion but with a noticeable number of dissenting voices. 
Allied leaders immediately shifted their tactics. A reso- 
lution rescinding the passing of Col. Cole’s resolution 
was put through. Then Allied’s big guns let go a salvo 
of oratory in favor of the bill that silenced any who 
wished to speak against it. When the final vote was 
taken dissenters were required to stand up and be 
counted; only a few did. 


The opposition to the Allied board’s strategy was based 
on some disagreement about means and not about the 
end. There was a unanimity of feeling at the convention 
that the small exhibitor particularly needs relief from 
high rentals, if he is to survive, What disturbed some 
members was the belief that Federal control of rentals 
is at once a drastic remedy and also one uncertain of 
success either in Congress, the Courts or in practice. 


An alternative to the rental control bill was not pro- 
posed to the convention by any Allied spokesman but 
by William C. Gehring, executive assistant general sales 
manager of 20th Century-Fox, and inferentially by Wil- 
liam F. Rodgers, former distribution head of Loew’s, 
Inc. The alternative suggested was another meeting with 
distribution, preferably with the presidents of the sev- 
eral companies. 


Now that Allied has chosen to have what was char- 
acterized by several speakers as “a big stick” any con- 
ference or meeting, either formal or informal, between 
an Allied delegation and distributors would be held in 
an atmosphere that easily could ignite tempers. Yet the 
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conference or meeting should be held, not simply on 
account of the threat of a bill but rather to alleviate, if 
possible, any conditions that justly cry out for attention. 
The film rentals control bill ultimately would be as harm- 
ful to exhibition as to distribution. Even its introduction 
in Congress would be an embarrassment to the industry’s 
standing before the public. 


For the welfare of the whole industry as well as each 
of its branches, all reasonable steps should be taken to 
avoid a resort to Congress by any responsible group. 


@ That master of the premiere, Mort Blumenstock, 
vice-president in charge of advertising and publicity for 
Warner Bros., once again has shown the importance of 
the proper launching of an important motion picture. 
The recent Hollywood and New York premieres of “A 
Star Is Born”, starring Judy Garland and James Mason, 
attained a degree of public attention rarely equalled. 
Through the efforts of Mr. Blumenstock and his associ- 
ates the press, television and radio—and through them 
the public—were made to realize that there was some- 
thing “extra special” about this attraction, It is always 
good for the entire industry when its great productions 
are appreciated by the “opinion makers”. 


@ On October 21 a testimonial lunch was held in New 
York at the Astor Hotel in honor of Charles Boasberg, 
former vice-president and general sales manager of 
RKO and now vice-president of Distributors Corpora- 
tion of America. At the Allied convention last week ex- 
hibitors were interested in hearing Mr. Boasberg outline 
the promising product being lined up for distribution 
by DCA. Mr. Boasberg was felicitated not only for his 
quarter of a century of amicable dealings with his ex- 
hibitor customers but also for being associated with a 
group that is seeking to increase the supply of good 
features. 


@ Next week Paramount is celebrating “Oscar Morgan 
Week” in honor of the 40th year of activity with the 
firm as its short subjects and newsreel general sales man- 
ager. Mr. Morgan’s years of service with Paramount 
coincide with the years the company has been in busi- 
ness. In 1914 he became manager of its first theatre, the 
Paramount in Newark, N. J. Since then he has held vari- 
ous positions, principally in distribution. He has been 
in charge of the short subjects distribution department 
since it was established in 1941. 

—Martin Quigley, Jr. 
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Present Problems 
To THE Epiror: 

I believe that B. B. Poblocki’s letter in 
The Herawp of October 2 is one of the most 
revealing of the present-day problems in the 
motion picture business. 

Many of the smaller theatre owners doubt- 
less wonder what they could do, had they 
available to spend between $25,000 to $50,- 
000 in putting in everything they thought 
would increase business in their small town 
theatres. Here is a man of long experience, 
not only in the equipment field but also in 
the theatre management end of the business, 
who has put into a town of 5,000 people the 
finest 
tures were played right after first run in 
Milwaukee 35 The first six 
months the theatre lost $2,878 on all pic- 
tures played. Not a fair return on his large 
investment, to say the least. 

We are trying to do in a small way what 
Mr. Poblocki did in a more substantial way, 


money can buy. CinemaScope pic- 


miles away. 


in a larger town than ours. Our position is 
a strange one—the people took to Cinema- 
Scope and are still praising it to us six 
weeks after opening with almost solid book- 
ings of it. But the crowds do not show up. 
It is too soon to know what our net will be 
but based on past overheads, there will be 
little left after paying film rental and cur- 
rent bills. We have played one flat rental 
CinemaScope picture and made a nice profit 
on it. 

It would fair flat rental to the 
small theatres is the only way they can 
survive even with CinemaScope. We hope 
that Mr. Lichtman of Twentieth Century- 
Fox will follow up his thoughts on the 
smaller situations being able to buy on a 
fair flat rental basis. His company has cer- 
tainly been the one to help us get started in 
CinemaScope.—SHIRLEY BOOTH, Booth 
Theatre, Rich Hill, Missouri. 


seem a 


Subscription TV 


To THE EpITor: 


Subscription TV for UHF stations is an- 
other atomic bombshell on the horizon may- 
be to spell our doom. 
about it? 

The first thing we have to do is to 
recognize it for all it is worth and the 
many potential threats it contains. Let’s not 
“poo poo” it like many of us did television 
and color TV before they become a fact. 
They are here to stay. Let’s not make jokes 
of the various systems for presenting toll 
TV and kid ourselves that “it can’t be done,” 
“it won’t work,” “it isn’t practical,” “the 
public will figure out a way to beat it,” 
etc., etc. Remember the coin in the slot 
telephones and toilets still do quite a busi- 
ness. Leave it up to the American inventive 
genius. If it can be sold, it can be manu- 


What can we do 


factured—but good. If not, call in the Rus- 
sians, they claim they invented everything 
anyway. 

So, as long as it is possible and probable, 
then it should be fought tooth and nail with 
resource at our command and the 
place to fight it is in Washington and nip 
it in the bud if possible. What a need for 
one unified organization, taking in COMPO, 
Allied TOA, the independent-independent 
associations and thousands who belong to 
nothing and contribute not one penny—to 
anything even to save the industry. 

With this job 
could be done and pressure could be brought 
to bear upon Senators, Congressmen and 
others in high places who still live off our 
taxes, who are voted in and appointed by 
those can vote in and vote out. 
These are the ones who now are asking us 
for favors and they can be influenced. Let’s 
not make the mistakes made by the railroad 
who waited until the busses, trucks and air- 
lines nearly ruined them before they started 
their fight. 

Nothing would be so hopeless as to try 
to convince people that first run home 
movies for $1, 50 cents or maybe even 25 
cents for the entire family and neighbors are 
not good for them after they get them. 
Therefore, if we are going to do anything. 
let’s do it now. There must be some avenues 


every 


one great organization 


who we 


of attack available when it comes to giving 
out the free air above us to private in- 
dividuals to monopolize such a_ business 
which certainly will put a large group of us 
out of business. Surely the Government can- 
not continue to take our tax money (in 44 
different ways) and use this money to sup- 
port or subsidize a business which will dry 
up the very source of the money we pro- 
vide. Even both the Democrats and Repub- 
licans could not fail to agree on this particu- 
lar point. 

There is no use to appeal to the film com- 
panies to not sell them, some of them have 
already indicated how they will go and some 
are actually in the business, indirectly if not 
directly. The rest are going to sell their 
film to whomever and wherever they can get 
the best prices, as they always have. Then, 
of course, there is the last resort and a 
rather forlorn one at that, “if you can't 
lick’em, join’em.” So if you think that noth- 
ing can be done about it or that no one 
will do anything including you, then you had 
better hotfoot it to Washington and get 
yourself on the line for a UHF permit right 
now for your town and if that is already 
spoken for, then get one for someone else’s 
town, then it will be “dog eat dog” for 
darned sure. 

There is the picture, now let someone 
else come up with the solution —BEVERLY 
MILLER, President Allied Independent 
Theatre Owners of Kansas & Missouri, Inc., 
Kansas City, Mo. 





WHEN AND WHERE 


October 27: Allied Theatre Owners of 
Kansas and Missouri, annual convention, 


Aladdin Hotel, Kansas City, Mo. 


October 31: Ninth annual film industry 
ball, sponsored by Famous Players Thea- 
tre Managers Association of British 
Columbia, Commodore Cabaret, Van- 
couver. 


October 31-November 4: Annual combined 
convention of the Theatre Owners of 
America, Theatre Equipment Supply 
Manufacturers Association, Theatre 
Equipment Supply Dealers Association, 
and International Popcorn Association, 
Conrad Hilton Hotel, Chicago, Illinois. 


November |: Washington Variety Club 
luncheon for the election of officers for 
1955, Willard Hotel, Washington, D. C. 


November 3: Quebec Allied Theatrical |n- 
dustries, annual meeting, Toronto. 


November 8-9: Méissouri-lllinois Theatre 
Owners, annual convention, Chase Hotel, 
St. Louis, Mo. 


November 14-16: Theatre Owners of North 
& South Carolina, annual convention, 
Hotel Charlotte, Charlotte, N. C. 


November 16-17: Allied Theatre Owners of 
Indiana, annual convention, Marott Hotel, 
Indianapolis. 


November 17: Annual! dinner of the Motion 
Picture Pioneers, Hotel Astor, New York 
City. 

November 19-20: Colosseum of Motion 
Picture Salesmen of America, annual 
convention, Drake Hotel, Chicago, lli- 
nois. 


November 21: Screen Producers’ Guild, 
annual milestone dinner, honoring Nicho- 


las and Joseph Schenck, Statler Hotel, 
Los Angeles. 

November 21: Pittsburgh Variety Club, 
Tent No. |, annual banquet, William 
Penn Hotel, Pittsburgh. 


November 21-23: Motion Picture Exhibitors 
of Florida, annual convention, Roosevelt 
Hotel, Jacksonville, Fla. 


November 22: Annual meeting of the 
National Committee of the Motion Pic- 
ture Exhibitor Associations of Canada, 
Toronto. 

November 25: Annual dinner of the Cana- 
dian Motion Picture Pioneers to honor 
Jack Arthur as "Pioneer of the Year," 
Toronto. 

December 5-7: Theatre Owners of Okla- 


homa, annual state convention, Biltmore 


Hotel, Oklahoma City. 


December 7: Independent Exhibitors of 
New England annual convention, Hotel 
Bradford, Boston. 
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FULL PROGRAM 


The board of directors and ex- 
ecutive committee of the Council 
of Motion Picture Organizations 
will meet November 15 and 16 
at the Hotel Astor, New York. 
On the agenda, according to 
Robert W. Coyne, special coun- 
sel, are plans for or discussion 
of: An audience poll to choose 
the best picture of the year; an 
industry television program; a 
liability insurance plan, ac- 
tion on national, state and 
local levels on admission taxes ; 
suggestions for all-industry 
promotion; distribution and ex- 
hibition of "This Is Your Army" 
for the Department of Defense ; 
audience development plans; a 
Hollywood round table meeting 
of production, distribution and 
exhibition; expansion of COMPO 
membership; financing; reap- 
pointment of committees; and 
new business. 





SCALE REVISION 

Proposals to increase Produc- 
tion Code service fees on the 
seven categories upon which 
fees are now based are being 
considered by studio heads in 
Hollywood. At present the fees 
in the seven categories range 
from $1,150 for a film the nega- 
tive cost of which exceeds 
$500,000 to $100 where the nega- 
tive cost is less than $50,000. 
All short subjects are charged 
$50. 





DIPLOMAT 
Italian actress Gina Lollo- 
brigida stepped out front the 


other day aS adiplomat. She met 
President Eisenhower, wished 
him a happy birthday (64th), 


and said it was a great honor 
and a thrill. He said he hoped 
to see Italy happy and pros- 
perous. Twentieth Century-Fox 
president Spyros Skouras, a 
friend of Mr. Eisenhower, ar- 
ranged the meeting. 


LIGHT AMPLIFIER 

Electronic light may be the 
nextby-product of television 
research according to David 
Sarnoff, chairman of the board 
of RCA. Speaking at a St. Louis 
Chamber of Commerce luncheon in 








honor of the Diamond Jubilee of 
the Edison incandescent lamp, 
Mr. Sarnoff said that research 
on a true amplifier of light, 
using electronics, was well 
along. If developed it will 
mean revolutionary changes in 
the theory and practice of 
lighting, including the projec- 
tion of motion pictures. 


TROUBLE IN NORWAY 

Surprising is the note of dis- 
cord from Norway these days. In 
Oslo, the Norwegian Municipal 
Cinema Association says it was 
"forced" to cancel its contract 
with American distributing com- 
panies, not only because of an 
alleged 45 per cent rental de- 
mand, but also because, as the 
Association spokesmen put it, 
after all the bigger American 
movies are "nothing but glary 
comic strips". 





WHERE ARE YOU? 


Many a drive-in theatre owner 
thought when his property final- 
ly was up and functioning, that 
he'd learned a lot, and mastered 
a lot, in the matters of prop- 
erty. Now he is being asked his 
latitude and longitude. The 
queStioner is the Theatre Own= 
ers of America. Seems the Air- 
craft Pilots and Owners Associ- 
ation thinks drive-ins are ex- 
cellent landmarks, and has asked 
the TOA to get the information. 


RESURGENCE 
An advertising agency--Cun- 
ningham and Walsh=--confirms the 
industry's resilience and re- 
surgence. It took under study 
New Brunswick, New Jersey, which 
it called "Videotown" because 
it is near all metropolitan tel- 
evision stations. Television 
during the past five years 
caused a 77 per cent drop in 
theatre attendance, Gerald Tas- 
ker, the agency's research vice= 
president, said. Then, during 
1953, theatre attendance in- 
creased 17 per cent. This year, 
attendance is double last 
year's. 
J. A. Otten-Floyd E. 
Stone-William R. 
Weaver-James D. 
Ivers-Vincent Canby 








THE PLANS ARE BIG. Some scenes at the Allied Artists con- 
vention in Chicago, as executives outlined expansion and a pros- 
perous future. At the left, Morey Goldstein, general sales 
manager, is the speaker. With him, Edward Morey, William F. 
Rodgers, John C. Flinn, and president Steve Broidy. Above, 
winners of the |3-week billings drive for the Little Rascals series. 
Mr. Goldstein awards the prizes. The men are Nat Nathanson, 
Chicago, second prize; M. J. E. McCarthy, Los Angeles, first; 
and Jack Felix, Denver, third. 


NORMAN WEITMAN 


“a 
now is Universal's Al- & & ® 4 
bany branch manager. aya ” Ag)/ 
He replaces Leo Green- a me 7 4 U/ECe 2 Uy } Il ré f { } es 
field. He was sales man- 
ager at the Washington 
exchange. Isidore Ehr- 


lichman, salesman there, 
succeeds him. 





SELLING "WHITE CHRISTMAS" is none 
other than renowned composer Irving Berlin, 
who toured exchange areas and met ex- 
hibitors. He is shown above in Boston, at a 
Sheraton Plaza Hotel luncheon. With him 
are Nate Yamins, exhibitor; John G. Moore, 
Paramount; Jerry Govan, New England The- 
atres buyer; John Kane, Paramount; Al 
Siner, Strand, Providence; Jack Gubbins, 
Paramount; Sam Seletsky, Smith circuit 
buyer; John Glazer, Western Massachusetts 
Theatres buyer. 


DAVID A. BADER this week be- 
came general sales manager of 
Atlantic Television Corporation, 
in New York. Mr. Bader's back- 
ground includes service with Uni- 
versal, 20th Fox, and Paramount, 
in this country and overseas; and 
he also has been a president of 
the Associated Motion Picture 


Advertisers, New York. THEY OPENED A NEW VARIETY TENT, in 


Jacksonville, and that document is the charter. 
Holding it are George C. Hoover, international 
EDMUND J. BAUMGAR- chief barker and main speaker; Jack Dumestre, 
TEN is the new president Jr., international dough guy, and installing of- 
of Lippert Pictures. He ficer; and C. H. "Danny" Weaver, the tent's 
formerly was with the Bank chief barker. 

of America and for three 

years past has been Robert 

Lippert's assistant. 


AS ALLIED MET. Edward 
Lachman, New Jersey ex- 
hibitor and carbons dis- 
tributor, and some friends. 
In array, Addie Klein of 
Chicago, Al Aved of Min- 
neapolis, Mr. Lachman, and 
Al Findlay of Pepsi-Cola. 
In background, center, 
John Wolfberg, who repre- 
sented the Makelim plan. 
See page 12. 





AL CROWN, president of Moulin 
Productions, chief financier of 
John Huston's "Moby Dick," called 
trade writers to the Warner office 
in New York Tuesday morning to 
say his group had decided the 
picture has become so big it de- 
mands further fidelity to the 
famed novel, and so the remainder 
will be filmed in Madeira, instead 
of in a studio, as planned. The 
move, to utilize realism of living 
whalers and their boats, will boost 
the picture's cost from three to 
four million dollars, he estimated. 
Mr. Huston has been shooting on 
location in Wales and Ireland. 
Warners, which will release “Moby 
Dick," is financing 30 per cent. 


IN LONDON, for the first for- 
eign demonstration of Super- 
scope. In order, Walter Bran- 
son, RKO Radio world-wide 
sales manager; Joe Vegoda, 
the company's United Kingdom 
sales manager; Joe Bellfort, 
its European manager; and Sir 
David Griffith, Kinematograph 
Renters Society president. Six 
hundred exhibitors from all 
over the British Isles, and Ire- 
land, attended the Odeon 
Theatre showing. 


PRESS DAY AT PATHE. The “works'' were 





thrown open for inspection last week, at Pathe 
Laboratories, New York. The hosts were Pathe 
executives and the guests were newspapermen. 
The idea was, Pathe has grown a whole lot, and 
it has some complicated, ingenious, and unique 
methods of film processing. And a lot of 
machinery. The executives took turns explain- 
ing, and were active and voluble even at a 
Longchamps luncheon and at the cocktails which 
concluded the day. Below, Lew Mansfield, color 
supervisor, interprets splicing. 


HERMAN ROBBINS is the general 


chairman of the 16th annual show- 
manship dinner of the Motion 
Picture Pioneers. Mr. Robbins is 
president of National Screen Ser- 
vice. The dinner, November 17, 
in New York, will honor S. H. 
Fabian, circuit owner, as "pioneer 
of the year." 


PERSONAL APPEARANCE, 
below, by Judy Garland, 
for opening of Warners’ 
"A Star Is Born." With her 
are Irv Kupcinet, and Rus 
Stewart, Chicago Sun- 
Times, and Mrs. Kupcinet. 


by the Herald 


DESIGNER of machinery Albert Duryea, left, 
who also is vice-president of East Coast opera- 
tions, elucidates. The laboratory processes over 
1,000,000 feet of film daily. Newsreels twice 
weekly add another 400,000 feet. Machines 
print them 400 feet per minute. All machines 
have interchangeable parts; all solutions are at 
72 degrees, plus or minus one-quarter degree, 
and under seven pounds pressure, unvarying. 
The laboratory also can handle Ansco Color 
and Kodachrome. 


IN PHILADELPHIA, United Artists 
opened its new exchange building. 
Cutting the tape is B. G. Kranze, 
general sales manager. With him, 
John Turner, eastern district man- 
ager; Milton E. Cohen, eastern di- 
vision manager; and Mort Magill, 
Philadelphia branch manager. 
Many exhibitors were there for 
the ceremonies. 





EXECUTIVE VICE-PRESIDENT James L. Wolcott 
proclaimed color as king. Sixty per cent of the 
work now is in color; in 1946, it was eight per 
cent; black-and-white will decline in usage. He 
exposits for Eastman Color, which for wide 
screen processes he considers superior in clarity. 
Mr. Wolcott is proud of, and demonstrated, the 
ability of the laboratory to control color for 
moods, as indicated by film producers. 





ALLIED GETS “~ 
OL BIL 


IN CONT 


Group Is Seen Welcoming 
Distributors’ Approach 
for Sales Policy Shift 

MILWAUKEE 


their 25th 
Schroeder 


At the closing session of 
anniversary convention in the 
Hotel last week, members 
of Allied States Association approved by an 
overwhelming standing vote the draft of a 
Federal the 
motion picture industry. 


here 


bill calling for regulation of 


The resolution specifies that intro- 
duction of the bill is left to the 
discretion of Allied’s board of di- 
rectors after a three-month period. 
If at the end of that time conditions 
in the industry have changed so as 
to make introduction of the bill un- 
necessary in the opinion of the 
board, it can be abandoned. 


If, on the other hand, the board at its 
next annual meeting in St. Louis in Febru- 
ary, still feels legislation to be desirable, the 
membership pledges itself to do “all in our 
power to secure the bill’s enactment.” 

It was abundantly clear at the convention 
conclusion that Allied would welcome any 
overture from distribution companies for 
the purpose of discussing possible changes 
in sales policies which, if adopted, would re- 
the respon- 


sibility of waging a campaign for Federal 


lieve the exhibitor group of 
regulation. In the course of the meeting, 
Allied leaders repeatedly reminded the dele- 
gates that the organization’s leaders needed 
“ammunition” with which to their 
fight Allied un- 
favorable and 
product. 

Two 


wage 
what regards as 


rentals 


against 
film 


shi rtage < yf 


Allied “bones of contention” 
which, undoubtedly, would be served up at 
distribution-Allied 


are the shortage of prints, with its resultant 


other 


any further conferences 
effect upon availabilities and clearance, and 


what is called “the right to make a profit.” 


No Discussion Prior 
To Approval Vote 


Prior to its passage by a standing vote, 
the Federal regulation bill had been carried 
by a voice vote without any discussion what- 
Surprised and disappointed by this 
ng lack of interest in the measure, 
Allied contended that the 
chair had not observed several persons who 


soever. 
seem 
several leaders 
wanted to be heard on the resolution. 

H. A. Cole, who had introduced the reso- 
lution, then moved for its reconsideration. 
Discussion was begun by Irving Dollinger 
of New Jersey, followed by Trueman Rem- 
busch, of Indiana Allied; Beverly Miller, of 
Kansas-Missouri Allied; Horace Adams, of 
Ohio Allied; Al Myrick, of Iowa-Nebraska 
\llied, and Benjamin Berger, or North Cen- 
tral Allied. 
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EAPON” 
DRAFT 


Esther Williams, guest star, cuts the cake at the Allied Silver Anniversary banquet. 
Watching are Abram Myers, left, general counsel, and Ben Marcus, president. 


There almost 
move for 
rank and file 


Neither was there any vocal opposition to 


was the 
the 


floor. 


no advocacy of 
Government regulation by 
from the convention 
it by a rank and file member or anyone else 
(with the exception of two distribution 
speakers—20th-Fox’s sales manager, W. C. 
Gehring and W. F. Rodgers, former MGM 
and distribution con- 
sultant to Allied Artists). This was despite 
the fact that 
conversations with reporters had said they 


sales manager now 


small exhibitors in_ private 


were opposed to Government regulation of 
any kind for any purpose. 


Provides for Filing of 
Price Classifications 


The heart of the Allied draft of Federal 
regulation provides for filing of theatre and 
film price classifications with the Federal 
Trade Complaints 
allocations by or more exhibitors could 


Commission. of mis- 


a 
bring about a hearing and a re-allocation by 
the F.T.C. 

\llied leaders revealed at the convention 
close that they have suggested to likely inter- 
unofficially, that they 
sound out distribution company presidents 
on their attitude a get-together to 
explore concessions or which 
\llied 
try for Federal regulation. It was mentioned 
that the auspices of Eric Johnston, president 
of the Motion Picture Association of Amer- 
i the Council of Motion Picture Or- 
ganizations might be sought, although 
neither authorized to engage in 
trade practice activities of any kind. 


mediaries, perhaps 
toward 
reforms for 
commitment to 


would exchange its 


ica, OF 
group is 


The results of the convention’s film clinics 
followed closely the report made by Allied’s 
film committee after its meetings with sales 
managers in New York last August. Follow- 
ing three days of meetings, exhibitors were 


reported to be most favorably disposed 


towards MGM and 20th-Fox and to be most 
critical of Columbia and Warner Brothers. 
There were seven clinics in all, one each for 
small towns, medium 
large cities, neighborhoods and subsequent 


large towns, cities, 
runs, outdoor theatres and circuit buyers. 

i is Allied ot 
Wisconsin, the host unit, and coordinator 
of the seven film clinics, read a report cov- 


Goldberg, president of 


ering the major distribution companies, con- 
solidating complaints against each raised in 
the clinics. He reported that MGM is re- 
garded as “about the fairest company, ex 
cept in towns of 20,000 and under”; that 
communications between the 20th-Fox home 
office and branches are sometimes unduly 
delayed so that policy favorable to small 
exhibitors may be a long time in coming, 
though already that in the 
Universal there is less adherence to national 
policies than in any other companies, with 


set; case ot 


most complaints limited to the Des Moines, 
Memphis and Omaha territories; that there 
were numerous and widespread complaints 
against Paramount's pricing policies; that 
on Warners there were numerous complaints 
of difficulties in making deals and in getting 
adjustments, especially in the case of drive- 
ins; and that in the case of Columbia there 
were numerous and widespread complaints 
of high prices. 

Concluding resolutions, all passed unani- 
mously by the delegates, expressed appre- 
ciation to Wisconsin Allied, its president and 
to Ben Marcus, national director, for con- 
tributing to make the convention ‘‘memor- 
able’; to Colonel H. A. Cole “for the role 
he has so ably filled during 25 years of our 
existence”; to Allied general counsel Abram 
Myers, for his “brilliance of thought and 
expression”; and to Sidney Samuelson for 
his “unselfish cont: ibutions” during Allied’s 
history. Mr. Samuelson, a Allied 
president, was ill and unable to attend. 


former 
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EXHIBITORS TO 
FIGHT FEE TV 


Allied, TOA Join in a Task 
Force Aiming to Spike 
Subscription TV Guns 


irent this week that exhibition 
| to beat subscription television 
has a chance 


new medium 


unpublicized meeting in 
Trueman T. Rembusch and 
released a joint statement Mon- 
‘ing the formation of 
ll T\ 
vlv elected co-chaimen. The war 
| the 


statement declared repre- 


a joint 
committee of which they 
which 


by a committee 


of organized exhibition 


States.” 


The announcement said the or- 
ganization will not be limited to 
members of the motion picture in- 
dustry, but that “all groups in- 
terested in preserving free home 
television for the American people 
would be invited to become members 
of the committee.” Industry ob- 
servers in New York interpreted this 
as a Call to such interested parties as 
existing theatre television interests, 
the free television networks, adver- 
tising agencies and all those com- 
munity businesses which would 
stand to lose by the passing of mo- 
tion picture theatres from the daily 
scene. 


In addition to Mr. Rembusch of Allied 
States Association and Mr. Starr of The- 
atre Owners of America, the Friday meeting 
in Chicago elected the following officers: 
Phillip Harling of the Metropolitan Motion 
Picture Theatres Association of New York, 
and James Arthur of Southern California 
Theatre Owners Association, to serve as 
treasurer and secretary, respectively. Abram 
F. Myers, Allied general counsel; Herman 
TOA general Mr. 
Arthur and Mr. elected to 
group 


counsel; and 
Harling 


as a legal advisory com- 


Le VV, 
were 
serve the 


mittee 


Earlier Meeting in Chicago 


Others who attended the Friday meeting 
included: George Kerasotes, of TOA; David 
and James Arthur, of SCTOA; Julius Gor- 
don, president of East Texas Theatres, Inc., 
Texas TOA and the Texas 
Drive-in Theatres Association; Sol Straus- 
of the MMPTA of New York; Wil- 
liam Namenson, representing the Indepen- 
dent Theatre Owners Association of New 
York; George Gaughan, of Memphis, TOA 
field representative, and Ralph McClanahan, 
president of the Kentucky Association of 
Theatre Owners. 


representing 


berg, 
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This meeting followed by four weeks a 
“hush-hush” meeting in the same _ place, 
Chicago’s Blackstone Hotel, called by Allied 
and where, according to Monday’s statement, 
it was agreed to to form a joint TV toll 
committee. Action had to be deferred then, 
however, pending authorization by the re- 
added that 
such authorization was received prior to the 
latest Blackstone meeting. 

Industry observers in New York regarded 


spective organizations. It was 


as certain an anti-toll TV campaign among 
would rival in 
Council of 


Congressmen which 


thoroughness the 


scope 
and Motion 
Picture Organizations’ battle for relief from 
the Federal admissions tax. The campaign 
also would concentrate on the Federal Com- 
Interstate 
Commerce Committee, whose members will 
It is 
will be 
newspapers 


munications Commission and the 


have to authorize pay-as-you-see TV. 
expected that support 
rallied because of the 
are in the way of losing if and when sub- 


newspaper 
revenue 


scription television puts the majority of the 
motion picture theatres throughout the coun- 
try out of business. 


Called “Delaying Tactic” 


The position of the Motion Picture Asso- 
America in the coming battle 
probably will be that of interested but 
neutral observer. One MPAA member com- 
pany, Paramount, is the majority stock- 
holders in the International Telemeter Cor- 


ciation of 


poration, which developed one of three toll 
TV systems. The other two are Skiatron 
TV’s Subscriber Vision and Zenith’s Phone- 
vision. 

Commenting on exhibition’s formal 
declaration of intent, Arthur Levey, presi- 
dent of the company which developed Sub- 
scriber Vision, the world rights for com- 
mercial development of which are held by 
Matthew Fox, that the action 
simply a “delaying tactic’ and that pay TV 
with the FCC’s blessing was inevitable re- 


said was 


gardless of the opposition. Mr. Fox, who 
already has filed with the FCC for public 
hearings and the fixing of toll TV rules and 
regulations, found interesting” ex- 
hibition’s new “champions of 


“very 
role as the 
free television.” 


Acquires 3 Italian Films 

Carroll L. Puciato, president of Carroll 
Pictures, New York, has announced his 
firm’s acquisition of three Italian films for 
release in the United States. The titles, and 
the dates set for release, are: “Four Ways 
Out,” starring Gina Lollobrigida, Novem- 
ber 1: “Princess Cinderella,” a fairy tale, 
Christmas release, and “Children of the 
Madonna,” January. The first two have 
English dialogue dubbed in and the last one 
has English subtitles. 


AB-Para. 
Net Up 43% 


For Quarter 


Leonard H. Goldenson, president of 
American Broadcasting - Paramount Thea- 
tres, Inc., reported Tuesday that the com- 
pany’s estimated net operating profit after 
taxes for the third quarter of 1954 was 45 
per cent ahead of the same period of 1953, 
or $1,373,000, as compared with $946,000. 
Earnings per share of common stock for the 
quarter were 31 cents as against 20 cents 
last year. The increase in earnings in the 
third quarter greatly offset the decrease in 
the first six months so that for the nine 
months, net operating profit after taxes was 
$3,127,000 or 68 cents per share of common 
stock as compared with $3,182,000 or 71 
cents per share in 1953. 

Capital gains (net) for the third quarter 
and for the nine months were ($10,000) 
and $86,000 respectively, as against $63,000 
and $4,377,000 in 1953. The latter figure was 
due principally to the sale of television 
station WBKB in Chicago following the 
merger with ABC. 

The improvement in earnings was despite 
increased depreciation charges due to the 
installation of new theatre wide screen and 
sound equipment and a loss sustained by 
the ABC Division, which loss included cer- 
tain additional non-recurring costs. The es- 
timated cash throw-off for the third quarter 
and the first nine months increased by 
$649,000 and $838,000 respectively over the 
corresponding periods of 1953. 

Mr. Goldenson said in his letter theatre 
business in the third quarter was better than 
in any similar period since the Company’s 
inception on January 1, 1950. The improve- 
ment was due primarily to the greater num- 
ber of fine pictures released. He said that 
while the present trend is encouraging, the 
problem of sufficient supply of product still 
exists and the Company was continuing to 
additional production from all 


possible sources, 


Columbia Sets 56-Minute 
Trailer on New Films 


Columbia Pictures announced last 
that it has produced a special 56-minute 
film to highlight the top 16 pictures on its 
future schedule. The film consists 
of actual scenes from 11 productions and 
mentions five more. It will have its» first 
screening at the Theatre Owners of Amer- 
ica convention in Chicago November 1 and 
thereafter will be available through the com- 
pany’s exchanges for all exhibitor associa- 
tion meetings and possibly for showings in 
theatres. Pictures from which scenes are 
shown include “Phffft,’ “Three for the 
Show,” “The Long Gray Line,” “The 
Violent Men,” “The End of the Affair,” 
“The Black Knight,” “My Sister Eileen,” 
“Joseph and His Brethren,” “Prize of 
Gold,” “The Man from Laramie” and 
“Tight Spot.” 


encourage 


week 


release 
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Court Frees 
Republic on 
Films for TV 


WASHINGTON: The Supreme Court 
Monday in effect gave Republic Pictures the 
right to license old Gene Autry and Roy 
Rogers films to television as the company 
sees fit. 

The Court said it would not hear appeals 
by the two cowboy stars from a Ninth Cir- 
cuit Court of Appeals ruling which gave Re- 
public this right. The stars had sought to 
bar the film company from licensing their 
old films to television against their wishes. 
The justices did not indicate their reasons 
for refusing to hear the case, merely noting 
the decision not to hear it on a long list of 
orders handed down at noon. 

The Court’s action today could have im- 
portant ramifications in encouraging other 
film companies to make similar efforts to sell 
old films to television. 

Actually two separate cases are involved, 
with the issues differing slightly in the two 
suits. The District Court had found for 
Rogers but against Mr. Autry, while the 
Circuit Court found against both. Some 81 
Roy Rogers films and some 57 Gene Autry 
features are at issue. 

Mr. Rogers contended that his contract 
with Republic specifically reserved to him 
all rights for commercial exploitation of his 
films, and that his films could not be sold to 
television without his consent. The Circuit 
Court had ruled that these rights were lim- 
ited to his name, picture and voice outside 
of the films, but that Republic had complete 
title to the use of his name, picture and voice 
in the films and could therefore freely license 
the films to television. Mr. Rogers said his 
case would be a test case for many similar 
contracts between stars and film companies. 
He said the pictures might be used to indi- 
cate that the star was endorsing liquor, cig- 
arettes or some other product which might 
damage the star, and that the star should 
have the right to veto such arrangements. 

Mr. Autry said he did not dispute Repub- 
lic’s right to license his films for television but 
that he did chailenge the company’s right to 
use or license his name, voice or likeness for 
commercial advertising. He pointed out that 
the Circuit Court had declared that Republic 
could not make it appear that Mr. Autry 
actually endorsed a specific product, and said 
that such a vague ruling, without the details 
spelled out, would force him to police the 
actions of Republic on television stations 
throughout the country and bring many 
actions in many different courts, with pos- 
sibly different results. 


Opens Coast PR Office 
HOLLYWOOD: Frank McFadden, former 
publicity director of Panoramic Productions, 
has announced the establishment of an in- 
dependent public relations office, with James 
Eddy, former director of public relations of 
J. Walter Thompson. 
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Indiana Cannot Tax 
Out-of-State Receipts 


WASHINGTON: The Supreme Court this 
week sustained an Indiana Supreme Court 
decision that the state cannot tax film ex- 
changes in other states on rentals received 
from Indiana exhibitors. The State of In- 
diana attempted to levy its gross income tax 
on filni rental income received by the Chi- 
cago exchange of Warner Brothers Pic- 
tures from exhibitors in Northern Indiana. 
The State Supreme Court ruled in favor of 
Warners, and the state appealed to the High 
Court. The Justices said they would not 
hear the appeal, leaving the State Supreme 
Court decision stand. No reason was given 
for the high court’s action. 


Will Review 
NSS Case 


WASHINGTON: The Supreme Court last 
week agreed to review the action of a lower 
court which threw out the suit of Charles 
Lawler and Mitchell Pantzer, trading as 
Independent Poster Exchange, against Na- 
tional Screen Service and eight major dis- 
tributors. The Third Circuit Court rejected 
the suit and the partners’ appeal to the high 
court resulted in last week’s decision. 

Independent Poster Exchange charged 
NSS with a monopoly in the poster and 
trailer field, and declared that the major 
distributors aided NSS in maintaining this 
monopoly. 

The Philadelphia District Court and the 
circuit court threw out the case, holding that 
the suit was barred by reason of the fact 
that a similar, earlier suit had been dismissed 
after the parties worked out a settlement. 
The courts said the matter had therefore 
been adjudicated once and could not be the 
subject of a second suit. 

Argument in the appeal will be 
later in the current term of the high court. 
Decision is not looked for before the end 
of the present year or early in 1955. 


heard 


Forms Company to Handle 
German-Austrian Films 


The formation of United German Film 
Enterprises, Inc., to look after the American 
interests of a number of German and 
Austrian production, distribution and export 
companies, has been announced by Munio 
Podhorzer, president of the firm which has 
offices at 1564 Broadway, New York City. 
The company will seek distribution deals for 
outstanding German box office attractions 
and negotiate for co-production agreements 
between German and American interests in 
both the theatrical and TV fields, among 
other functions. Mr. Podhorzer said the 
German and Austrian industries now are 
reaching a peak of production activity with 
a total of 115 films produced in the two 
countries annually. The company also will 
issue a news letter detailing the week-to- 
week happenings in the German-Austrian 
production, distribution and exhibition fields, 
Mr. Podhorzer said. 


High Court 
Will Decide 
Damage Tax 


WASHINGTON: The Supreme Court this 
week agreed to hear an appeal on the ques 
tion of whether exhibitors who win punitive 
damages in private anti-trust suits must pay 
federal income taxes on those 
High Court 
review a lower court decision throwing out 
an anti-trust suit brought by 
exhibitor — F. E. 


damages. At 
the same time, the refused t 
a Pennsylvania 
Harrision against the 
Mr. Harrison, 
the Bryn Mawr theatre in suburban Phila 
delphia, sued the eight distributors, Warner 
Brothers Circuit Management Corp. and 
Stanley Co. of America. The Third 

Court of Appeals threw out the suit and M1 
Harrison appealed to the High Court. The 
justices gave no reason for their refusal to 


major distributors. owner of 


Circuit 


hear the case, merely noting their decision 
on a long list of orders. 

The question of taxing punitive damag« 
awards is posed by the Government's appeal 
from a decision of the Third Circuit Court 
that William theatres 
taxable on such damages. 


Goldman was not 
Mr. Goldman won 
an anti-trust suit against Warner Theatres 
and the major distributors, and was awarded 
$125,000 damages, trebled to $375,000. He 
admitted that the first $125,000 represented 
lost profits and was taxable, but maintained 
that the remaining $250,000 was not taxable 
The Internal Revenue service took the mat 
ter to court, arguing that the entire amount 
but the Tax Court and_ the 
Third Circuit Court ruled against the Gov 
ernment and for Mr. Goldman, 


was taxable, 


The lower courts based their action on a 
previous Supreme Court decision to the 
effect that taxable income consists only of 
“gain derived from capital or labor or both 
combined.” They said punitive damages did 
not come in this category and therefore were 
not taxable. 

In appealing the case to the 
Court, the Justice Department said other 


Supreme 


cases involving other industries have been 
decided differently in other lower courts and 
that the problem was of sufficient importance 
for the Supreme Court to have its say on the 
matter. The High Court and took 
the case. 


agreed 


Record Billings Result 
In UA "'Benjamin"’ Drive 


The highest weekly billings ever recorded 
by United Artists during a sustained period 
have been noted during the first six weeks 
of its Robert S. Benjamin Drive, the com 
pany said this week. The billings have been 
amounting to, on an average, $744,000 pet 
week. Totals for the sixth week alone ex 
ceed $1,000,000. B. G. Kranze, co-captain 
of the drive, and general 
already has congratulated his sales force. 
The drive will award $50,000 in prizes. Mr. 
Benjamin is chairman of the board of direc- 
tors of United Artists. 


sales manager, 





FRAYNE 


NAMED 


SMPTE HEAD 


Barnett Cites Development 
at Annual Fall Meeting 
of Engineer Group 


ANGELES 


between the 


Continuation of the team- 
and_ technical 
styles in film 


LOS 
work 
brains which developed new 
presentation and brought the motion picture 


artistic 


to a major turning point in its history, was 
urged by Herbert Barnett, president of the 
Motien and Television 
Engineers, at the of the Society's 
76th semi-annual convention here Tuesday 
at the Ambassador Hotel. 

The five-day session was highlighted by 
special attention to both in motion 
on television. In the latter 
category, RCA Tuesday evening announced 
a new theatre television system which pro- 


Society of Picture 


opening 


color, 


pictures and 


color on a screen up to 15 by 20 feet 
system, developed out of the 
research which led to the development of the 
RCA home color TV, was described in a 
paper read by J. E. Volkmann. 


List New Officers 


yects 


S1Ze, The 


The Society’s board of governors on the 
opening announced the election as president 
of John G. Frayne, director of research for 
the Westrex Corporation. Other 
are Barton Kreuzer, of RCA, 
vice-president; Norwood L. Simmons of 
Eastman Kodak, vice-president ; 
Byron Roudabush of Byron, Inc., convention 
vice-president; and Edward S. Seeley of 
Altec Service, secretary. 


officers 
executive 


editorial 


\nother feature of the program was the 
presentation of eight papers by Eastman 
Kodak engineers on technical aspects of new 
equipment used for motion picture, television 


ind color photography. 


Cites Research Role 


In his opening address Tuesday afternoon, 
Mr. Barnett traced the industry’s upswing 
point touched two ago 
and declared, “Today our industry is enjoy- 
ing the fruits of a two-year investment in 
engineering and applied research. It is a 
and indeed that 
permits a motion picture engineer to con- 
tribute directly to the immediate benefit of 
his industry. Through his inability to meet 
these responsibilities he has gained greater 
esteem and prestige and has moved forward 


from a low years 


rare welcome occasion 


into new positions of prominence.” 

Following the opening day luncheon, 
members adjourned to a business meeting 
in the Ambassador Hotel theatre, with pro- 
posals for increasing membership fees the 
principal matter on the agenda. 

At the luncheon the Samuel L. Warner 
award was given Lorin D. Grignon, of 20th 
Century-Fox, for engineering work on 
stereophonic sound. The David Sarnoff Geld 
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JOHN G. FRAYNE 


Medal award went to Ray D. Kell, of RCA, 
for important contributions to color tele- 
vision, and the SMPTE Journal Award to 
Armim J. Hill for his paper in stereoscopy. 
A special achievement award was given 
Earl I. Sponable and Herbert E. Bragg for 
contributions to CinemaScope. 


Industry Leaders Take 
"Night of Stars" Posts 


Barney Balaban, Jack Cohn, Spyros 
Skouras and Albert Warner have accepted 
membership as honorary chairmen of the 
advisory council for the 21st annual “Night 
of Stars,’ United Jewish Appeal benefit 
show at Madison Square Garden November 
22. This year’s ‘Night’ will commemo- 
rate the tercentenary of Jewish settlement 
in America and Theodore Herzl, founder 
of the world Zionist movement that brought 
about the establishment of the State of 
Israel. The show will present stars of radio, 
stage, television and screen. 


Sell Five Theatres es 
In North Carolina 


Five theatres in Kings Mountain, Mount 
Holly and Cramerton, N. C., have been sold 
by C. E. and D. E. Cash, both of Kings 
Mountain, to a Charlotte firm, Stewart and 
Everett. The theatres involved are the Dixie 
and Joy at Kings Mountain, the Gaston 
and Holly at Mount Holly, and the Victory 
at Cramerton. 

Wormser to DCA 

Irving Wormer resigned from the Colum- 
bia executive sales staff this week to join 
Distributors Corporation of America as 
vice-president and general sales manager. 
He had been with Columbia 24 years. 


Majors Win 
Reversal of 
Trust Case 


NEW ORLEANS: A judgment of $490,- 
000 against seven major distributors, 
awarded in Vicksburg, Miss., in 1951 by 
Judge Sidney L. Mize to Joe Applebaum 
and Betram E. the 
Center theatre, was 
reversed here last week in the U. S. Fifth 
Court of Appeals by Judge Ben C. Daw- 
kins and concurred in by Judges Wayne C. 
Borah and Robert L. Russell. 

The original Applebaum-Simms complaint 
charged that they were forced to close their 
theatre as the result of an alleged conspiracy 
between the seven defendant film distribu- 
tors and Paramount Gulf Theatres, oper- 
ators of the Delta and Paramount theatres, 
and Clyde G. Darden and W. A. Prewett, 
operators of the Lake Theatre. The object 
of the alleged the plaintiffs 
alleged, was to prevent them from showing 
first-run films in the Center. 

The seven distributor defendants were 
Columbia Pictures, Loew’s, Inc., Republic 
Pictures, 29th Century-Fox, United Artists, 
Universal Film Exchanges and Warner 

In their reversal of the judgment, the 
three Circuit Court jurists stated that the 
jurors in the Vicksburg trial were favor- 
ably inclined to the plaintiffs as against the 
non-resident corporations. 


Simms, operators of 


Greenville, Miss., 


conspiracy, 


Fox Total Up 
To 29 Films 


Twentieth Century-Fox this week 
nounced the acquisition and distribution of 


an- 


four two dimensional films, one in Eastman 
color, bringing to 29 the number of films 
in both CinemaScope and 2-D being offered 
by the company during 1954. 

Of the total of 29 attractions, 17 
CinemaScope and color by De Luxe and 
in 2-D, 


are in 


Technicolor laboratories, and 12 are 
of which nine are in color. 

New additions are “The Outlaw’s Daugh- 
ter,” a W. Barry production in Eastman 
color, starring Bill Williams, Kelly Ryan 
and Jim Davis. The picture will open in 
November. Also that month, 20th-Fox will 
release “Black 13,” a F. Proudlocks pro- 
duction directed by K. Hughes starring 
Peter Reynolds and Rona Anderson. 

To the December releases have 
added “Devil’s Harbor,” a C. Dean 
duction starring Richard Arlen and 
Gynt, and “The Other Woman,” 1 
Haas production starring Cleo Move. 
pictures slated for 
ings during the October-December period 
are: “Woman’s World,’ “The Adventures 
of Hajji Baba,” “Black Widow,” “Desiree” 
and “There’s No Like Show 
Business.” 


been 
pro- 
Greta 


Hugo 


CinemaScope open- 


Business 
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TWO IMPORTANT 
PICTURES AVAILABLE 
FOR THE HOLIDAY 

SEASON! 444A 
BOTH POWERFULLY 





PRE-SOLD BY TTTT1TT 


SPECTACULAR COLOR. 


| \ 


ADS IN NATIONAL 


MAGAZINES!! 
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More than 


90 MILLION 
PEOPLE 


will see the 


pre-selling 





ad campaign 
which includes 
DOUBLE TRUCK 
FULL PAGE 

and 

FULL COLOR 


ads on the 








pages of: 
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This Week: 
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rAGA 
| PLGA, 
The story of ATTILA the HUN! 


ole) #6): @ 


—— 


- LUDMILLA TCHERINA - RITA GAM 


Jirected by DOUGLAS SIRK. Screenplay by OSCAR BRODNEY and BARRE LYNDON. Story by Oscar Brodney «Produced by ALBERT J. COHEN 





The wonderful story of Three sailors on leave... 
Three girls in love 
and Five little orphans 


S in trouble! 


TONY CURTIS - GLORIA DeHAVEN 
GENE NELSON - CORINNE CALVET - PAUL GILBERT 


with MARA CORDAY - MISS UNIVERSE OF 1954” CHRISTIANE MARTEL - “MISS U.S.A. OF 1954” MYRNA HANSEN 
Directed by RICHARD QUINE + Screenplay by CHARLES HOFFMAN - Produced by ALBERT J. COHEN 





0’ Rank Films 
To Republic 


Herbert J. Yates, president of Republic, 
has concluded a deal with the J. Arthur 
Rank organization, covering the distribution 
of five top British productions in the United 
States and Latin America, it was announced 
this week. 

Upon his return to New York from Lon- 
don Monday, Richard W. Altschuler, Re- 
public director of world-wide sales, ex- 
pressed his company’s satisfaction at the 
conclusion of this deal, and reported that 
Republic planned heavy promotion cam- 
paigns to give the widest possible publicity 
and distribution to the pictures. 

The five productions include the comedy, 
“Doctor in the House,” a box office smash 
in Britain which stars Dirk Bogarde, 
Muriel Pavlow, Kenneth More, and Donald 
Sinden, in color by Technicolor; ‘Trouble 
In Store,” another record-breaking Rank 
film, which co-stars Norman Wisdom and 
Margaret Rutherford; “Forbidden Cargo,” 
a melodrama starring Nigel Patrick and 
Elizabeth Sellars; “A Day To Remember,” 
a romance starring Stanley Holloway and 
Joan Rice; and “The Square Ring,” starring 
Jack Warner and Robert Beatty. 


Studios Gambling More 
Than Ever: Schary 


Dore Schary, vice-president in charge of 
the MGM studio, declared in New York this 
week that “studios are gambling more money 
today than they have ever done in the past. 
Here for conferences with Loew’s officials, 
he cited many examples in which studios 
“put a lot of money on the line” to gain 
a story property and to introduce a medium, 
indicating their “willingness to tackle any- 
thing which shows promise.” He said that 
the production side of the business is work- 
ing harder than it has ever worked to “make 
better product.” Next year, he said MGM 
will spend more money than it has ever 
spent on a film in its production of “Ben 
Hur.” Regarding VistaVision, Mr. Schary 
said he welcomed any new device, believing 
such innovations are a healthy influence. 
As to MGM plans regarding VistaVision, 
he said his studio has no commitments, but 
that if the studio feels it has a property 
that will lend itself specially to the medium, 
it would use VistaVision. 


Columbia Volunteers Cut 


In "Bamboo Curtain" 

The Maryland State Board of Motion 
Picture Censors has granted Columbia Pic- 
tures “the privilege of deleting” a term of- 
fensive to the Negro race from one of its 
films, according to chairman, Sidney R. 
Traub. In the picture, “Bamboo Curtain,” 
the word “nigger” is used. Mr. Traub made 
it clear he would have pulled out the film 
scissors himself if Columbia had not done 
so. Columbia has agreed to delete the word, 
not only in films to be shown in Maryland, 
but in every print of the film in the country. 
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‘TERRIFIC’ IS THE WORD FOR 
VISTAVISION AT MUSIC HALL 





by the Herald 


EXPLAINING VISTAVISION. The scene in the publicity office of the Radio City Music 


Hall, New York, as Paramount's executives talked to news men. 


Above are Adolph 


Zukor, chairman of the board; Barney Balaban, president; Loren Ryder, studio technical 
research head, and John R. Bishop, camera department director. 


Paramount’s VistaVision, already demon- 
strated to the acclaim of the trade, was of- 
fered to the public for the first time last 
Thursday when “White Christmas” was un- 
veiled at New York’s Radio City Music Hall 
on a screen measuring 59% feet by 32 feet. 
The word is: “terrific.” 

Business-wise, the Music Hall’s opening 
day receipts hit $25,000, for one of the 
Hall’s biggest openings in months. Criti- 
cally, too, the show and the process were a 
success. Patrons, who weren’t expected to 
be completely aware of the finer quality of 
the picture presentation, were just that, ac- 
cording to an audience poll. 

For the Music Hall presentation, a hori- 
zontal VistaVision print is projected through 
specially built projectors through which the 
print runs horizontally. Paramount officials, 
at a press conference immediately following 
the picture’s opening, emphasized that this 
horizontal projection technique is not a re- 
quirement for VistaVision, but simply an 
added refinement to insure the utmost in 
light, clarity and brilliance for screens 50 
feet and wider. 

Attending the press conference were Bar- 
ney Balaban, Paramount president; Adolph 
Zukor, chairman of the board; Don Hart- 
man, executive in charge of production, and 
Loren L. Ryder, research director who 
supervised VistaVision’s development. 

Mr. Zukor said he had “never visualized 
such progress” as was represented by the 
current VistaVision presentation when he 
entered the industry over a half-century ago. 
“The public,” he said, “is getting more for 
its money” today than at any other time in 
industry history. Mr. Balaban called “White 


Christmas,’ 
tion, “only the beginning” 
would gap” 
television and motion pictures. 

Mr. Hartman underscored what seems t 
be Paramount’s policy of “under-selling” 
rather than “over-selling”’ VistaVision t 
the public. He stressed the belief that in the 
long pull VistaVision will be known as the 
best possible technique, adding ‘‘What is 
best as far as the public is concerned, should 
survive.” 

Mr. Ryder put the cost of the horizontal 
projectors at about $2,000 each, and indi- 
cated the cost could be cut to about $1,500 
when produced in quantity. He said the 
horizontal technique was especially suitable 
for drive-ins since it doubled the amount of 
light on the screen and might make possible 
much earlier starting times. At present, the 
sound track, for horizontal projection, is on 
a separate print, but Mr. Ryder said that 
there is room on the horizontal prints for 
the track and that when they are combined, 
the quality of the optical sound should be 
greatly enhanced. At present the pictur 
print runs at approximately 180 feet pei 
minute, while the sound print runs at about 
90 feet per minute, with the two projectors 
connected by a Selsyn motor. 

VistaVision prints, he said, will be avail- 
able in three types: “standard” or 
prints, horizontal prints and 
prints with a 2 to 1 ratio. He said the com 
pany anticipated little demand for the ana- 
morphic prints and revealed that now on 
the Paramount drawing boards are plans 
for a projector to handle both vertical and 
horizontal prints. 


the initial VistaVision produc 
and said that the 
“widen the 


yrocess betwee 
I 


vertical 
anamorphic 














WHITE CHRISTMAS | 
PARAMOUNT’S ALL-TH} 
CITY MUSIC HALL IN 


RVING BERUNS 
White Christmas 
_YISTAVISION 


BING DANNY ROSEMARY VERA 


CROSBY» hAYE* CLOONEY + ELLEN 


wis DEAN JAGGER tyres ond Musicby [AVI Gas ae 
Produced by ROBERT EMMETT DOLAN «= pireciedby MICHAEL CURTIZ 


Dances and Musical Numbers Staged by Robert Alton + Written for the screen by 


NORMAN KRASNA, NORMAN PANAMA ond MELVIN FRANK 


Color by TECHNICOLOR, 
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SWASHES 


IME RECORDS AT RADIO 


ITS FIRST WEEK’! 


Opening Day Topped “The Greatest Show On Earth’ 


(and was among the biggest days in the theatre’s history) 


Second Day Topped ‘The Greatest Show On Earth’ 


(and this in spite of devastating hurricane) 


Third Day Topped “The Greatest Show On Earth 


(few grosses since Music Hall opened have matched it) 


Fourth Day Topped “The Greatest Show On Earth 


(lines blocks long from opening to closing) 


The terrific boxoffice celebration of “White Christmas” 
will soon be nationwide as it opens next week in Los 
Angeles, San Francisco, Seattle, Denver, Washington, 
Philadelphia, Detroit, Canton, Columbus, Cincinnati, 
Buffalo, Boston. Then hundreds of November dates! 








TRADE EXHIBIT 
“BIGGEST SHOW 


Equipment and Popcorn to 
Be Stars of Exposition 
At TOA Convention 


With substantially all available booths 
taken by 136 different manufacturers, the 
TESMA - TEDA -TOA-IPA conventions 
and trade shows were billed this week as 
“The Greatest Show on Earth” in a bril- 
liantly circusy circular sent to theatre oper- 
ators throughout the United States. The 
trade shows, to be conducted from October 
31 through November 4, at the Conrad 
Hilton Hotel in Chicago, are free to thea- 
tre people whether or not they belong to 
any exhibitor organization. 


Two Exhibits Will Adjoin 


The general theatre equipment exhibits, 
as regularly conducted by the Theatre 
Equipment and Supply Manufacturers Asso- 
ciation, is combined this year with the trade 
show of the International Popcorn Associa- 
tion, which will also be in convention dur- 
ing this period. The two expositions will 
immediately adjoin each other. Although 
conducted by the popcorn industry, the IPA 
exhibits will embrace all phases of theatre 
refreshment merchandise. 

Besides the usual TESMA-TEDA Forum, 
there will be an IPA-TOA Forum of sim- 
ilar purpose concerned with refreshment 
merchandising. The TESMA-TEDA Fo- 
rum will be devoted to new techniques and 
general equipment problems. 

The moderator of the TESMA-TEDA 
Forum, to be held Wednesday afternoon, 
will be Alex Harrison of 20th Century- 
Fox Film Corp., and the meeting will be 
addressed by Loren Ryder, technical direc- 
tor of Paramount Pictures Corp.; Earl 
Sponable, technical director of 20th Cen- 
tury-Fox; M. A. Stevens, Bausch & Lomb 
Optical Co.; J. F. O’Brien, Radio Corp. of 
America; A. J. Hatch, Strong Electric 
Corp.; and Leonard Satz, Raytone Screen 
Lo. 


List Members of Panel 


Panel members for the discussion will be 
F. C. Matthews of Motiograph, president of 
Tesma; A. E. Meyer, International Pro- 
jector Corp.; L. E. Pope, Fox Midwest 
Theatres; Nash Weil, Wil-Kin Theatre 
Supply Co., Atlanta; Edwin Goge, Walter 
Reade Theatres; Joseph Zaro, Bijou 
Amusement Co.; E. J. Nelson, The Ballan- 
tyne Co.; John R. Miles, Projection Opties, 
Inc.; F. C. Dickely, Altec Service Corp.; 
W. A. Gedris, Ideal Seating Co.; Robert 
Gottschalk, Panavision, Inc. 

The IPA-TOA Forum is scheduled for 
all day Thursday. The moderator will be 
Bert Nathan of the Theatre Popcorn Vend- 
ing Corp., Brooklyn, vice-president of IPA 


26 


J. J. Fitzgibbons, Jr., 


F. C. Matthews, presi- 
president of IPA. 


dent of TESMA. 


and co-chairman of TOA’s Concessions 
Committee. Talks wil! be made by Nathan 
Buchman, also co-chairman of TOA’s Con- 
cessions Committee; Van Myers, Wometco 
Theatres; Lee Koken, RKO Radio Thea- 
Melvin Rapp, Apco, Inc.; and Melvin 
Theatres. 


tres; 
Wintman, Smith Drive-In 


Mahon Plans Product 
Schedule for 2 Years 


A production schedule of three big pic- 
tures during the next 12 months, plus 10 
smaller features for the next two years has 
been set by International Film Productions, 
it was disclosed in New York last week by 
Barry Mahon, president. The company, 
which has headquarters in Tangiers and is 
financed through Swiss and Tangerian in- 
terests, has exclusive rights to Errol Flynn. 
The latest production is “Crossed Swords” 
with Flynn and Gina Lollobrigida, a current 
United Artists release. Mr. Mahon said the 
productions all will be in color and will be 
made in Europe at the authentic locales. 
The producer has a deal with Herbert Wil- 
cox for five productions. To be released in 
the United States in November will be 
“Lilacs in the Spring,” which Mr. Wilcox 
produced, starring Flynn and Anna Neagle. 
Others with Wilcox are “King’s Rhapsody,” 
in CinemaScope and “William Tell.” 


Lease Stamford House 
STAMFORD: The 2,000-seat Palace The- 
atre, once one of the largest in Connecticut, 
was leased last week on a long term basis to 
Harry Brandt, president of Brandt The- 
atres and largest New York theatre circuit 
operator, and his associate, Melvin Miller 
of Connecticut, through Berk and Krumgold. 
Lessor is Mrs. Mary C. Vuono, pioneer 
theatre operator, who built the theatre in 
1920. The Palace is the third theatre in 
Stamford acquired by the Brandt-Miller 
combine. 


Sell Atlanta Houses 

Charles Mion has sold the Rialto and 
Central theatres, Atlanta, to Robert Moscow, 
manager of the houses since 1950, and Jay 
Soloman, of Independent Theatres, Inc. 


Pinanski to 
Head TOA’s 


Nominators 


CHICAGO: Chairman of the 1954 Theatre 
Owners of America nominating committee 
will be Samuel Pinanski of Boston, former 
TOA president for two years, it has been 
announced by Walter Reade, Jr., TOA pres- 
ident. 

A parade of Hollywood glamour will be 
added to the TOA convention and _ the 
TESMA-TEDA-TOA-IPA Trade Show, 
October 31 through November 4 at the 
Conrad Hilton Hotel. Personalities sched- 
uled to attend the convention activities are 
MGM’s Elaine Stewart, and Columbia’s 
Kim Novak and Robert Francis, and U-I’s 
Rock Hudson. Also a private showing of 
U-I’s “The Far Country,” with James Stew- 
art, has been set for the delegates. 

An outstanding program has been ar- 
ranged for the ladies. Under the chairman- 
ship of Mr. David B. Wallerstein, a group 
of wives of prominent Chicago exhibitors 
and of members of the United Theatre 
Owners of Illinois have volunteered their 


services. 


SIMPP Withdraws Complaint 
Against Export Association 


It no longer is interested in pursuing its 
complaint to the Federal Trade Commission 
that the Motion Picture Export Association 
in its financial agreement with France ar- 
ranged for subsidies, The Society of Inde- 
pendent Motion Picture Producers told the 
FCC this week. Ellis Arnall, SIMPP presi- 
dent, told newsmen he is satisfied with 
MEA president Eric A. Johnston’s publi- 
cized opposition to subsidies. 


Edmund Grainger Films 
For RKO Release 


RKO and Edmund Grainger Productions 
have agreed to a program of “Grade A” 
films, which Mr. Grainger will make. The 
first will begin January 15, on the studio lot. 
Mr. Grainger said it will be in color by 
Technicolor, for the wide screen, and cost 
$1,500,000. His second will be “Oh, Prom- 
ised Land.” Parliament Pictures, of which 
Al O’Keefe is president, is associated in 
financing Mr. Grainger’s product. 

It also was announced this week that 
RKO has bought the world wide distribu- 
tion rights to Michael Myerberg’s puppet 
film, “(Hansel and Gretel.” 


Prod Israeli Production 
WASHINGTON: The Commerce Depart- 
ment has reported that the Government of 
Israel has taken steps to encourage domestic 
film production by requiring minimum 
screen time allocations for domestic films. 
Commerce film chief Nathan D. Golden 
said a new law requires all film programs 
of 90 minutes or longer to include an Israeli- 
produced newsreel. 


MOTION PICTURE HERALD, OCTOBER 23, 1954 





Paramount's Gift 
to the Art of Motion Pictwres 


TECHNICOLOR IS THE REGISTERED TRADE-MARK OF 


TECHNICOLOR MOTION PICTURE CORPORATION 


HERBERT T. KALMUS, PRESIDENT AND GENERAL MANAGER 





e |! ollywood i. 


by WILLIAM R. WEAVER 


I Lolly wood 
believes tele- 


+ 


ED SCHWARTZ told the 
s the day that he 
at ever happened 
Unaccus- 
to this 


1m motion picture people, 


best thing tl 
yicture business.” 
a k 

IOiK are 


ood press 


him an silence 


had 


extended 


reflect upon the words he 


he made use of it as follows: 

“No matter what it is that the chil- 
dren are looking at on the television 
tube today—be it football, space men, 
newsfilms, even cartoons—they’re see- 
ing a motion picture. For that’s all a 
television program is. Back before 
television, children had to be taken to 
their first movie by their parents, or 
other adults, and that couldn’t be very 
often. Now they begin looking at 
movies earlier in life, and oftener than 
they ever could before. This makes 
them more movie-minded than chil- 
dren ever have been, and it stands to 
reason that when they grow up to be 
big enough they’ll want to get into the 
big league right off.” 


in evidence that 
with him all the 


natter up to this 


VW 


Went Along With Schwartz 
On Point All the Way 


Hollywood folk went along 
president of the Distrib- 


on this point 


pre Ss 


Loyd 

7 of the 

organiza 

and a 

his profession 

a member of out- 

ul directors as attorney for 
rganization, professional in character, to 
ulled the Music Directors Association 


mental reason for the setting up 


of this organization, which is not a union or 
guild in the collective-bargaining category, 
is to upset or, failing that, to offset the clause 
in the present contract of the Screen Direc- 
tor Guild of America,*which binds producers 
and studios to limit the screen-credit use of 
the term “director” and its several deriva- 
tions strictly to the motion picture director. 

Nobody less august, able and respected 
Barrister Wright, 
‘alifornia Bar 


presiding president 
would 


than 


of the ( Association, 


stand a chance oi keeping this credit-w rangle 


from exploding into big trouble. 
The musical directors (all the great ones 


ire participants) have chosen well. 


_ 


Seven pictures were started, and six 


inished, during the week. 
undertakings were in 


others were 

Five of the 
extra-dimensional processes and in color. 
away the standout 
launchings was “The. Ten Commandments,” 
which producer-director Cecil B. DeMille 
began shooting in Egypt. This latest and 
declaredly last DeMille production is going 
in VistaVision and Technicolor 
and, of 
The includes—to 
many Charlton Heston, 
Anne Baxter, Yvonne De ( 
Paget, Nina Foch, Edward G. 
Sir Cedric Hardwicke, Vincent 
Henry Wilcoxon is associ- 
picture, and Eddie 


new 


Far and 


Cc lc ir by 


course, is for Paramount release. 
name a few of the 
Yul Brynner, 
‘arlo, Debra 


Robinson, 


cast 


Price and 
John Carradine 
ate producer on the 
Salven is assistant director. 

Paramount’s expensive VistaVision proc- 
ess is in use, also, on “The Desperate 
Hours,” which William Wyler is producing 
l for that company. Humphrey 

Martha Scott, 
Martin, Raymond 

Arthut 
in the cast. It 


} 


and I I 
Bogart, Fredric March, 
\rthur Kennedy, Dewey 


burr, iTy lurphy, 


and 
is the 


Franz 
Robert Middleton are 
first Vi in black and white. 


, 


“Never Too Young’ 
Third VistaVision 

VistaVision picture started 
during tl veek is “You’re Never Too 
echnicolor, and it’s a Dean 
vehicle with Diana 
Paul Jones is the 


The third 


Young,” 
Martin-. 
Lynn opposite the 
producer; Nort 
MGM’s Arthur Freed began photograph- 
ing “It’s Always Fair Weather,” 1n Cinema- 
Scope lor, with Gene Kelly and Stan- 
ley Donen sharing the Kelly, 


Dan Dailey, the incomparable Cyd Charisse, 


Lewis 
pair. 
Taurog the director. 


ind co 
direction. 
Dolores Gray 1 many others are cast. 

Me” is a_ Benedict 
RKO 


SuperScope and Techni- 


“Bow Tam y to 
Bogeaus production for release and 
is being filmed in 
Barbara Stanwyck and Robert Ryan 
Allan Dwan is directing. 
House,” an Aubrey Schenck-How- 
ard W. Koch production for United Artists 
has Broderick Crawford, Ralph 


color. 
are cast, and 


“Big 


release 


among the 


THIS WEEK IN 
PRODUCTION: 





STARTED (7) 
Command- 


LIPPERT 
Air Strike (Cy Roth) (VistaVision; 
MGM Technicolor) 
Ts -eiweys Tele RKO RADIO 
Weather Cinema 
Scope; C ) Bow Tamely to Me 
ast; Super- 


PARAMOUNT [Filmcrest; Su 
You're Never Toc Scope; Technicolor) 


— UNITED ARTISTS 


Biq House, U.S.A. 
Bel-Air 


COMPLETED (6) 


ALLIED ARTISTS 


ere eer 
Lucy Gallant (Vista- 

COLUMBIA Vision: Technicolor) 

Gun That Won the 

West (Clover Prods U-I 

- 


| 
Justice Comes to 
Tomahawk (Color) 
Lady Godiva of Coven- 


try (Technicolor) 


PARAMOUNT 


Raiders 


SHOOTING (25) 


ALLIED ARTISTS 


The B 


20TH-FOX 
Called Peter 
(CinemaScope; 


Dp. — 
ack Prince Cine- 


pe; Techni- 


mao 


COLUMBIA 


The Man from Laramie 
Gaele- UNITED ARTISTS 
Not As a Stranger 
Stanley Kramer) 
men Marry 
(Russfield- 


; Ciner a- 


WARNER BROS. 
Target Zero 
Jump Into Hell 
PARAMOUNT The Sea Chase (Cine- 
ible Witt rr pe; Warner- 
¢ r) 


nemaScope; 
achn) - 


VistaVision: ) 
Roberts (Cine- 
Warner- 


REPUBLIC 
ick (Cinema- 
The Admira pe; Technicolor) 
Story Strange Lady in Town 
Santa Fe Passage CinemaScope; 
(Trucolor) WarnerColor} 
Magic Fire (Trucolor) 
TT 


Meeker Hadley, 
Chaney and William Talman. 

“Air Strike,” produced and directed by 
Cy Roth for Lippert Pictures, has Richard 
Denning and Gloria Jean. 


Reed Randy Farr, Lon 
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JIDA Lunch 
Will Honor 
Trade Press 


Motion Pricrure Heratp and Motion 
Picture Daily and other industry publica- 
tions will be honored for “their contributions 
to the American ideals of freedom, equal 
opportunity and fair play” at the annual 
Joint Defense Appeal luncheon tendered by 
the Motion Picture Division and Cinema 
Lodge of B’nai B’rith October 27 at the 
Hotel Astor in New York, it was announced 
by William J. German, JDA division gen- 
eral chairman, 

The luncheon will highlight the industry 
campaign to help JDA raise New York’s 
share of the $5,000,000 needed to finance 
the activities of the American Jewish Com- 
mittee and the Anti-Defamation League of 
B’nai B'rith. 

Martin Quigley will receive the award 
on behalf of Motion Picture Daily and the 
HERALD; the others receiving awards for 
their publications are: Ben Shlyen for Box- 
office; Jay Emanuel for The Exhibitor; Mo 
Wax for Film Bulletin; Jack Alicoate for 
Film Daily; Morton Sunshine for /ndepen- 
dent Film Journal; Roger Littleford for 
The Billboard; Marvin Kirsch for Radio 
Daily, and Mrs. Margie (Chick) Lewis for 
Showman’s Trade Review. 

In making the announcement Mr. Ger- 
man declared: “It is most fitting that we 
sheuld honor our trade press for their exem- 
plary leadership in the struggle to protect 
our democratic rights at the same time that 
we express our support to the JDA agencies 
in their fight against bigotry and discrimi- 
nation. The work of both the press and the 
agencies strengthen our democratic heritage, 
and make more secure the basic rights of 
all free men.” 


Maryland Theatre Sues 


Another, Charges Monopoly 
BALTIMORE: A $100,000 damage and 
injunction anti-trust suit has been filed by 
Marva Theatres, Inc., of Frederick, Md., 
against Transamerica Frederick Theatres 
Corp. Marva, which operates the City Opera 
House theatre in Frederick charged Trans- 
america with a campaign to drive Marva out 
of business—with “conspiring to monopolize 
and attempting to monopolize exhibition in 
Frederick.” Transamerica operates the 
Tivoli and Frederick theatres in Frederick, 
having acquired them recently from Stanley- 
Warner Theatres. Marva alleged that Trans- 
america, when it acquired the two theatres 
early this year, started a plan to force Marva 
to quit by overbidding on pictures in an 
attempt to monopolize top films, trying to 
get the Marva landlord to cancel its theatre 
lease, and various other devices. The court 
was asked to issue an injunction forbidding 
Transamerica from continuing these prac- 
tices and also to award $100,000 damages 
trebled to $300,000. 
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BREEN LEAVES PCA POST; IS 
SUCCEEDED BY SHURLOCK 


i. 


JOSEPH I. BREEN 


The resignation of Joseph [. Breen as 
administrator of the Production Code Ad- 
ministration was accepted Thursday, Oc- 
tober 14, by the directors of the Motion 
Picture Association of America. At the same 
time the board approved the selection of 
Geoffrey M. Shurlock to succeed Mr. Breen 
as PCA administrator. 

In making the joint announcement, Eric 
Johnston, MPAA president, said Mr. Breen 
would continue as special consultant to the 
PCA for the next seven years. Mr. Shur- 
lock, a motion picture industry veteran, has 
served as Mr. Breen’s assistant for the past 
several years. 

Mr. Johnston praised Mr. Shurlock as an 
“extremely able, respected and experienced 
executive. His experience and thorough 
knowledge of the industry should serve him 
well in continuing the outstanding job done 
through the years by Joe Breen.” 

The board’s approval of Mr. Breen’s re- 
quest to relinquish active direction of the 


GEOFFREY M. SHURLOCK 

PCA was expected in trade circles, familiar 
with Mr. Breen’s desire to slow down his 
activities. Mr. Phila 
lelphia and a newspaperman there, became 
active in Hollywood and in 1941 was ap 


Breen, a native of 


pointed general manager in charge of the 
RKO studios. In 1942 he 
director of PCA and the following 
elected president of the Motion Picture So- 
ciety for the Americas. He held the 
post of vice-president of the Motion Picture 
Producers and Distributors of America, the 
predecessor to MPAA. 

Mr. Shurlock, who joined the Code staff 
in 1932, after several posts with a 
studio, has lived in this country ever since 
child. A 
England, he was educated in California. In 
addition to the Breen resignation, the board 
also considered the proposed 
PCA fees to producers, it was learned. No 
decision was taken on the proposal at this 


was chosen as 


year 


also 


major 


he was a native of Liverpool, 
increase in 


stage. 





Cite Importance of 
Vending Machines 


Vending machines have become so impor- 
tant they may give more profit to a theatre 
than counters, in the estimation of Carl 
Siegel, who heads Stanley Warner’s conces- 
sions department. He stated, in a program 
article for the National Automatic Merchan- 
dising Association, meeting in Washington 
last week, that an ice cream vending machine 
produces more business than ice cream coun- 
ter sales; that, in fact, such machines have 
increased the ice cream sales percentage of 
the refreshment gross from one and one-half 
per cent four years ago to today’s nine per 
cent. Also, that a beverage vending ma- 
chine sells twice the soft drinks sold by a 
counter. As a corollary, by giving counter 


attendants more time, it boosts sales of candy 
and Another statistic Mr. 
Siegel: a comb machine in the men’s room 
of a theatre, and a perfume machine in the 
women’s room, almost paid for the annual 
maintenance. 


popcorn. from 


cost of the rooms’ 


Goldenson will Talk 


To Carolina Owners 

Leonard Goldenson, president of Amer 
ican Broadcasting-Paramount Theatres, will 
be the principal speaker at the annual con- 
vention of the Theatre Owners Association 
of North and South Carolina, November 
14-16, in Charlotte. Walter Griffith is con- 
vention chairman. One day of the conven- 
tion, he devoted to “The 
Theatre of Tomorrow.” 


said, is to be 





Hearts are always young 


Orldsters come —and recall, tearfully, the days of their youth. 
Youngsters come and find themselves heart and soul in the good old 


days when bicycles were built for two—and more. That's today’s 
wide-screen entertainment as if thrills the audience—entertainment 
based on new technics in production, processing, projection. The Eastman 
Technical Service for Motion Picture Film is helping the industry master 
these technics. Branches at strategic centers. Inquiries invited. 








and gay—on the new, wide, wide screen 


Address: Motion Picture Film Department 
EASTMAN KODAK COMPANY, Rochester 4, N. Y. 
East Coast Division Midwest Division — West Coast Division 


342 Madison Avenue 137 North Wabash Avenue 6706 Santa Monica Blvd. 
New York 17, N. Y. Chicago 2, Illinois '- Hollywood 38, California 





CEA SCORES ON 


BREAK FIGURE 


Advisor Ends Dispute on 
British Problem After a 
Lengthy Controversy 


by PETER BURNUP 

LONDON: Exhibitors through their Cine- 
matograph Exhibitors Association scored a 
signal triumph over the distributors in the 
decision of Cyril Salmon, Q.C. in regard 
to the break-figure dispute. 

Following the acceptance of the Eady 
Plan four Kinematograph 
Renters Society passed a resolution virtually 
ending individual break- 
figures; the plea being that that was the 
only effective method of ensuring that ex- 
hibitors would not seek to recover any part 


years ago, the 


negotiations on 


of their 
plan by 


contribution provided for in the 
a reduction in film rentals. 


Agreed to Accept 


\fter a prolonged and embittered wrangle 
the two Associations agreed to submit their 
cases to a distinguished legal 
authority, Mr. Salmon, for his “advice” and 
further, in Mr. 


Salmon’s decision. 


respective 


agreed advance, to accept 


“advice” as a_ binding 
The exhibitors’ case was argued before Mr. 
Salmon by Sir Hartley Shawcross, Q.C. 
(a former Attorney-General) and that of 
the renters by Gilbert Paull, Q.C. 

In his lengthy “advice” Mr. Salmon points 
out that no question of law arises in the case 
and that both parties concede that the matter 
is not to be governed by legal rights, but 
the broader principles based on natural 
justice and commercial good sense. He pro- 
ceeds to point out that the KRS resolution 
restricts the rights of traders 
freely to negotiate with each other and im- 
poses the burden upon an exhibitor of hav- 
ing to negotiate with a body which has a 
virtual monopoly on the exhibitors’ stock in 
trade 


individual 


Mr. Salmon then says: 

“In my judgment this resolution is con- 
trary to the best interests of the industry— 
and therefore, on a broad view, to the best 
interests of the Renters themselves. More- 
over, the Renters can, in my view, be given 
adequate protection against the particular 
danger which the resolution is designed to 
meet without resorting to the practices the 
resolution lays down. 


Should Refer Matter 


“Tf an individual Exhibitor and Renter 
cannot agree in their negotiations over a 
break-figure contract either party should be 
able to refer the matter to the Joint Trade 
Committee, all members of which would 
approach the subject with a fresh and open 
mind. This would seem to me to give the 
Renter almost as much protection as if the 
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original negotiations were between the in- 
dividual Exhibitor and the KRS with a right 
of appeal to the Joint Trade Committee. 
Moreover, it avoids the anomaly of a court 
of appeal consisting of two judges, one of 
whom has already decided the case at the 
first 


Calls Solution “Equitable” 


instance.” 


Mr. Salmon’s “advice” concludes as fol- 
lows: 
“The 
what in my view is the most equitable and 
expedient way of settling the unfortunate 
differences that arisen between the 
members of the Joint Committee. I am sat- 
that this solution is in the best in- 
terests of the industry as a whole and is 


above recommendations represent 


have 
ished 
not unfair to any particular section of the 


industry. 
“I can only express the hope that the 


industry will accept these recommendations 


and thus vindicate the unanimous view of 
the industry that the existing conciliatory 
machinery is effective and the imposition 
of a statutory tribunal is neither necessary 
nor desirable.” 

The is likely, in the 
view of the industry leaders here, to have 
sill of Rights 


Salmon “advice” 


the significance of the British 
of 1689 or one of the 
handed down by the Supreme Court of the 
United States. 

J. Arthur Rank’s General Film Distribu- 
tors more than a year ago broke away from 
the KRS on the latter’s break-figure policy 
and announced publicly that it would regard 
matter for 
individual trading between seller and buyer. 


CEA Ratifies Eady 


CEA has formally ratified the new scale 
of Eady levy. Twenty-two of the associa- 
voted in with two 
against and one asking for the reference 
back of the scale. The necessary memoran- 
dum of agreement is now in process of 
preparation for signature by the Four As- 
sociations and for submission to the Presi- 
dent of the Board of Trade for his formal 
approval. 

Following General Council’s decision, its 
officers made an approach to J. Arthur Rank 
seeking a healing of the breach between 
his Organization and CEA. In the course 
of a short meeting between the parties Mr. 
Rank made it clear that he had no intention 
of returning to the fold. 

Claude Whincup, CEA President, had 
told him that he (Mr. Whincup) assumed 
that the association’s Eady decision would 
have removed the cause of the resignation 
and invited Mr. Rank to consider rejoining. 

Mr. Rank, it was reported to the general 
council, took the opportunity of saying that 


classic decisions 


all break-figure decisions as a 


tion’s branches favor, 


the reasons why he had resigned had been 
interpreted in certain quarters of the trade 
“as due to inability to obtain his own way.” 
He wished to make it quite clear that that 
had nothing to do with his resignation. 


Mentions “Other Matters” 


Mr. Rank said in all friendliness—so the 
report to general council ran—that he had 
decided not to rejoin the association because 
“apart from this particular issue there were 
other matters, the details of which he was 
reluctant to mention.” 

The Rank resignation makes a_ serious 
dent in CEA’s finances. The subscription 
fees of his theatres amount to around 
£11,000 annually out of CEA’s total income 
of £56,000 a year. 

Following the officers’ report to General 
Council of the abortive approach it was de- 
cided to pass the matter to the association’s 
finance committee with instructions “to ex- 
amine the structure and finances of the asso- 
ciation and report to the next meeting of 
general council with its suggestions.” That 
can only result in an increased subscription 
from CEA’s members. 

V 

RKO Radio demonstrated the Superscope 
lens at the Tottenham Court Road Odeon 
here before an audience of 700 members of 
the trade, including exhibitors and promi- 
nent technical experts. Among those present 
were C. J. Latta and William Cartlidge of 
ABPC; James Perkins, Weltner, 
T. C. Reddin of Paramount; Arthur Abeles 
and Carl Stack of Warners; Thomas Law 
and R. A. de Jonge of Rank’s British Optical 
and Precision Engineers; Harry Lovell of 
Westrex; Bill Norris of the Roger Bray 
Organization of South Africa. Further 
demonstrations were set to be held in Paris 


this week and in Rome October 29. 


V 


veteran 


George 


Lou Morris, 3ritish exhibitor, 
died here at the age of 65 following a stroke. 
Mr. Morris was a highly respected member 
of the trade and a keen supporter of the 
Cinematograph Trade Benevolent Fund. 
He was also a member of the Cinema 
Veterans. Mr. Morris leaves a widow and 
two sons. 
V 

The 600-seat Rialto, Square, 
which has been leased by 20th Century-Fox 
for an indefinite period, reopened October 
15 equipped with full CinemaScope and four- 
track magnetic stereophonic sound. The at- 
traction was “Three Coins in the Fountain” 
which, after eight weeks at the Carlton, had 
to make way there for Darryl Zanuck’s “The 
Egyptian.” 

The Rialto is to be 20th-Fox’s ‘“‘move- 
ever” first run West End house and will 
mostly play films which have had their 
initial engagements at the Carlton and the 
Marble Arch Odeon. By acquiring the 
Rialto, 20th-Fox will be able to keep their 
CinemaScope successes in the West End 
indefinitely instead of withdrawing them, 
while they are still grossing heavily, in order 
to accommodate other CinemaScope pro- 
ductions awaiting screening. 


Leicester 
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Canada Units 
Make Plans 
For Action 


TORONTO: With the national meeting of 
exhibitors associations in the offing here, the 
various provincial associations are gather- 
ing to map presentations for action at their 
national association as well as to the Cana- 
dian Motion Picture Industry Council. 

In Regina, the Saskatchewan Motion Pic- 
ture Exhibitors Association seeks to protest 
the number of road show attractions foisted 
upon them or do without the regular films. 
This matter was taken up without success 
at last year’s meeting of the CMPIC. The 
Saskatchewan association also seeks to have 
the distributors use plastic cases for ship- 
ping. The Saskatchewan group also feels 
the National Film Board is encroaching on 
the rights of private enterprise. There has 
been some pressing by service clubs on the 
exhibitors that they should play more NFB 
subjects. 

In Edmonton, the Alberta Motion Picture 
Exhibitors called for the lowering of the 
age for attending adult shows from 16 to 14 
and removal of the amusement tax from tick- 
ets up to 50 cents or a five per cent reduction. 

The Alberta exhibitors look for a general 
revision of the Amusement Act in their 
province along the lines of the Ontario act. 
A resolution asks that distributors consider 
special operations problems of the smaller 
operators. They returned Mayor A. W. 
Shackleford of Lethbridge to the office of 
president for his 11th successive term of the 
ATA’s ll-year existence. The vice-presi- 
dents are Doug Miller, Taber; D. C. Fox, 
Pincher Creek; D. A. Boyle, Macleod; and 
W. H. Wilson, Edmonton. B. H. Wiber 
was elected assistant secretary. 

J. D. McKenzie, Estevan, was elected to 
the presidency of the Saskatchewan associa- 
tion to fill the vacancy left by the retirement 
of W. E. Winterton. J. Ludholme is vice- 
president and J. Heaps, secretary-treasurer. 
Directors are J. D. Watson, W. Winterton, 
I. Reinhorn, W. Pyle, D. Hood, R. D. Arm- 
strong, M. Crawford, H. S. Humphries, 
C. V. Marshall, G. R. Miller, G. M. Miller, 
H. Durham, H. Falconer, H. Gunn, and 
J. King. 


Three Disney Films Go 


To Empire-Universal 

Roy O. Disney, president of Walt Disney 
Productions, has announced a deal with 
Empire-Universal Films for the distribution 
in Canada of three of Disney studio’s forth- 
coming feature productions, “20,000 Leagues 
Under the Sea,” “The Vanishing Prairie” 
and “The Littlest Outlaw.” The deal was 
negotiated with Leo F. Samuels, president 
of Buena Vista, and Empire-Universal ex- 
ecutives Paul L. Nathanson and Alfred 
Perry. In the U. S. the pictures will be 
distributed by Buena Vista and in the United 
Kingdom by the Buena Vista subsidiary, 
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THE WINNERS CIRCLE 


Pictures doing above average business at first runs in the key cities for the week end- 


ing October 16 were: 


Albany: BricADooON (MGM), HUMAN 
JUNGLE (A.A.), THE VANISHING PRAIRIE 
(Buena Vista), holdover. 


Atlanta: THE BLACK SHIELD OF FALWORTH 
(U-I), BricaAaDooN (MGM), THE CAINE 
MuTINY (Col.) 4th week, REAR WINDOW 
(Par.). 


Baltimore: SABRINA (Par.), A STAR Is 
Born (W.B.), A WoMAN’S WORLD (20th- 
Fox). 


Boston: THE BLACK SHIELD OF FALWORTH 
(U-I), HUMAN JUNGLE (A.A.), ON THE 
WATERFRONT (Col.), SABRINA (Par.), 
VANISHING PRAIRIE (Buena Vista), A 
WoOMAN’S WoORLp (20th-Fox). 


Buffalo: ADVENTURES OF HAJJI BABA (20th- 
Fox), Rogue Cop (MGM), A Star Is 
Born (W.B.), A WOMAN’S WORLD (20th- 
Fox). 


Chicago: THE EGypTiAN (20th-Fox) 4th 
week, ON THE WATERFRONT (Col.) 3rd 
week, SABRINA (Par.), 3rd week, A 
WoMAN’S WorLD (20th-Fox). 


Cincinnati: THE EGYPTIAN (20th-Fox) 
week, A StaR IS BorN (W.B.). 

(MGM), A 

VANISHING 
week, A 


3rd 


Cleveland: BrEAU BRUMMELL 
Star Is Born (W.B.), 
PRAIRIE (Buena Vista) 2nd 
WoOMAN’S WORLD (20th-Fox). 

Columbus: REAR WINDOW (Par.), 

WoMAN’S WORLD (20th-Fox). 


SABRINA 
WORLD 


Denver: RoGuE Cop (MGM), 
(Par.) 3rd week, A WoMAN’S 
(20th-Fox) 2nd week. 


Des Moines: SABRINA (Par.). 


Detroit: A Star Is BoRN (W.B.) 2nd 


week. 


Hartford: ADVENTURES OF HAJJI BABA 
(20th-Fox), ON THE WATERFRONT (Col.) 
4th week, RoGuE Cop (MGM) 2nd week, 
SABRINA (Para.). 


Indianapolis: GAMBLER FROM NATCHEZ 
(20th-Fox), RoGuE Cop (MGM). 


(W.B.), NAKED 


(Par.). 


Jacksonville: DRAGNET 
AuriBI (U-I), SABRINA 


Kansas City: RoGue Cop (MGM) holdover, 
SABRINA (Par.) 2nd week holdover. 


(MGM) 2nd week, 
holdover, 


week, A 


BRIGADOON 
ON THE WATERFRONT (Col.) 
REAR WINDOW (Par.) 3rd 
WoMAN’S WORLD (20th-Fox). 

Memphis: THE GAMBLER FROM NATCHEZ 


(20th-Fox), NAKED ALIBI (U-I), A STAR 
Is BorN (W.B.). 


Milwaukee: 


Minneapolis: ON THE WATERFRONT (Col.) 
38rd week, RoGuE Cop (MGM), SABRINA 
(Par.) 3rd week, A Strar Is_ BORN 
(W.B.). 


New Orleans: BROKEN LANCE (Fox), REAR 
WINbow (Par.) 2nd week, A Star Is 
Born (W.B.) holdover. 

Is Born (W.B.) 

2nd week, REAR WINDOW (Par.) 3rd 

week, RoGuE Cop (MGM) 2nd week, A 

WoMAN’sS WorRLD (20th-Fox). 


Oklahoma City: A STAR 


Philadelphia: BriGADOON (MGM), SEVEN 
BRIDES FOR SEVEN BROTHERS (MGM) 2nd 
week, A WOMAN’S WORLD (20th-Fox). 


Pittsburgh: ON THE WATERFRONT (Col.) 


3rd week. 
Born (W.B.), 
(Buena Vista) 


THE 
2nd 


A Star Is 
PRAIRIE 


Portland: 
VANISHING 
week. 


San Francisco: BRIGADOON (MGM), DUEL 
IN THE JUNGLE (W.B.), SABRINA ( Par.) 
3rd week, A STAR IS Born (W.B.) 2nd 
week, SUDDENLY (U.A.) 2nd week, A 
WoOMAN’S WorLD (20th-Fox). 


Vancouver: BROKEN LANCE (20th-Fox), 
Lucky ME (W.B.), MAGNIFICENT OBSES- 
SION (U-I) 3rd week, SEVEN BRIDES FOR 
SEVEN BroTHERS (MGM), SUSAN SLEPT 
HERE (RKO). 


BRIGADOON (MGM), HER 
(MGM), ON THE WATER- 
FRONT (Col.) 4th week, REAR WINDOW 
(Par.) 6th week, SABRINA (Par.), A 
WoMAN’sS WorRLD (20th-Fox). 


Washington: 
TWELVE MEN 





Walt Disney Film Distributors, Ltd. The 
first picture to be released in Canada by 
Empire-Universal will be “The Vanishing 
Prairie.” “20,000 Leagues” will follow and 
the third release will be “The Littlest Out- 
law.” 


Fox Wisconsin Signs 
For Makelim Plan 


HOLLYWOOD: The Fox Wisconsin cir- 
cuit has signed contracts for the Makelim 
plan, it was announced by John Wolfberg, 
Makelim vice-president, who stated that the 
circuit is the first among the Fox chains to 
sign up for the plan. Already in the plan 
are several other big circuits. 


Warner Is Sued by 
Florida Exhibitor 


JACKSONVILLE: A $300,000 triple dam- 
age suit against Warner Bros. Pictures has 
been filed in Federal Court here, by a West 
Palm Beach theatre The suit, 
brought under the Clayton anti-trust 
was filed by attorneys for Elias Chalhub, 
who does business as the Carefree theatre, 
West Palm Beach. The suit accused War- 
ners of “permitting multiple buying power 
of competitors to control bids (for motion 


operator. 
law, 


pictures) affecting only the Carefree area.” 
The suit also claimed that Warner 
rent its products to 


3ros re- 
fused to “license or 


Carefree.” 
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We Will Have a Technical Staff at Your Disposal 
Right at the convention you can consult with 
Ballantyne engineers on drive-in layout, equip- 
ment and installation or any other problem 
you have in connection with building a drive-in. 


Ballantyne 
Projectors 


A “matched” system 
showing the Sound- 
master Base, Ballantyne 
\ hich; ; i epee a fied magazine, Lightmaster, 
; ng eka ae a ena mer A t ne “tlic cs . * ie Model 4570 Are Lamp, 
rom 45 to 50 amperes. rovides a bri iant. . ae , Relleantvne Model 
steady light for all the latest techniques. No ; “BW” Projector, and 
° e ° : 2 . « 

mechanical changes of any kind are required awe the Roval Soundmaster 
to effect the transition from 45 amperes to 80 ; Model 9 Soundhead 
amperes. 14-inch reflector at a 34-inch work- Matche EE ey a 
ing distance. designed for optically perfect ' * mgs wir lh r¢ a 

J ance. g ptically | . | 7 est possible sound. light 
performance, HE and simplified, rock- 

steady projection. 


Light Master Hi-Intensity Arc Lamp 


Light Master Rectifiers 


Thrifty and dependable, the Lightmaster line 
is complete for the entire range of 40 to 130 
amperes. Full provision is made in all types 
for adjustment on both the AC and DC side. 
Available in 50 to 60 cycles. 
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Whether indoor or drive-in, regardless of size 
a cre i . . 
Williams Screens : there is a Ballantyne Stereophonic Sound 


No seams to mar the picture because it is weld- system designed for your theatre. Each sys- 
ed into one piece. Solid plastic construction ‘ b . E 

makes the screen extremely tough, tearproof tem is engineered not only to give you top 
and flexible. Exclusive infra-red baking pro- lity ster nnip or 1b he et 

cess insures long life. Designed for use with qua ity stel eop onic sounc ut to € econom- 


Cinemascope, wide screen, 2D. 3D, ete. ical as well. 
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Ballantyne 


at the TESMA-TEDA-TOA Convention 


Prefabricated! 


Boyer EZE-Erect Screen Towers 


Always check the total erected cost and compare. 
Boyer prefabricated giant, flat or curve towers come 
in sizes up to 96 feet in width. Tower is assembled 
on ground and raised into place. Special prefabri- 
cated end sections to widen present Boyer towers 


are also available. 


MX and RX Amplification 
Systems 


Designed exclusively for the drive- 
in theatre and has a surplus of 
power for even the largest drive-in. 
The systems embrace all the desir- 
able features for top quality trou- 
ble free operation. 


The RX Series incorporates the 
above quality features but is de- 
signed for smaller drive-ins. 


or Any Theatre 


Series 6000 for Flagship 


Series 2000 for Medium 
Theatres 


Designed so that the small and 


medium size theatre can have top finest 


quality stereophonic sound at a 
budget price. Wall mounted un- 
its save space in small booths. 
Complete package includes mag- 
netic soundheads, pre-amplifiers, 
power amplifiers, stage speakers 
and booth monitors. 


Series 3000 for Larger 
Theatres 


Compact plug in type equipment 
that delivers ample power for the 
theatre in the less than 1200 seat 
bracket. System includes all nec- 
essary equipment, magnetic sound- 
heads, pre-amplifiers, power am- 
plifiers, booth ‘monitor and stage 
speakers. 


1712 Jackson Street 
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nt 
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Dub'l-Cone Speakers 


The standard for in-a-car speakers. 
Sound reproduction and durability 
is second to none. Hundreds of 
thousands in use in drive-ins everv- 
where. The exceptional quality of 
the double cone makes it undisput- 
ed leader in the industry. 


Theatres 


Plenty of power! You get the 
sound delivered to every 
corner of your theatre. Like all 
Ballantyne stereophonic sound, 
you'll have to listen to it to be- 
lieve it, because here is stereo- 
phonic sound at its best. 


Series 4452 for Drive-In 


Theatres 


Supplied with magnetic sound- 
heads, 
pre-amplifiers, and power supply. 


compact, wall mounted 


fallantyne(c 


: Omaha, Nebraska 


Let Us Help You Plan 


A Ballantyne draftsman will be glad to show 
you how to design the most economical and 
attractive installation. We'll provide you with 
plans for grading, entrances, concession areas, 
projection booths as well as plans for wiring, 
etc. 


Model 9 Soundhead 


Gives you a new standard in performance. 
Flutter 50% less than academy standards. 
Sealed ball bearings. hardened ground sprock- 
ets. Scanning drum machined to .002 toler- 
ance. Direct optical for maximum light effi- 
ciency. Thousands are in use. 


Model 6 Soundhead 


For more than 20 years a recognized top 
quality mechanism. Thousands in use today 
testify to its overwhelming popularity and 
reputation for exacting reproduction. 





the Vhational Spotlight 


ALBANY 


The unseasonally warm weather proved a 
break for drive-ins, whose owners plan to 
remain open until low-temperature nights 
became common. ... The Strand in Albany, 
the Troy in Troy, and the Stanley in Utica 
are fixed for “A Star Is Born” scale of $1.25 
it night, 90 cents in the afternoon, and 50 
cents for children... . Joe Saperstein, who 
retired as Fabian division booker, 
heart condition, was remem- 
bered with a present by workers in Palace 
theatre building, departing for a 
Jan Sterling, who 

a busy day on behalf of “The Hu- 
Jungle” by appearing on the Strand 
the night before the Allied Artists film 
-orded interviews with Ken 


Time” over 


recently 


because of 


before 
winter 


in Florida. 


man 


a f “ = 
Parker | ~ ne 


WPTR. 


ATLANTA 

led Toddy, president of Toddy Pictures, 
checked in at his office after a trip to New 
Orleans . On the row visiting and book- 
ing were: Bill Griffin, theatres in Cullman, 
Ala.; Walter Morris, Knoxville, Tenn.; R. 
E. Ziebell, Swan, Norcross, Ga.; William 
Greene, Glenn, Decatur, Ga.; Mr. and Mrs. 
John Carter, Brookhaven, Brookhaven, Ga. ; 
Jay Soloman, Independent Theatres, Chat- 
lenn. .. . Charlie Simpson, owner 
itr Chattanooga, is back there 
after a trip to New York. . William B. 
Pratt, f Atlanta theatre manager and 
later of 1, Wash., was killed recently 
in an automobile accident near Yakima... . 

D. nton, president of the Benton Film 
was injured in a parade when the 
is riding fell on him and broke 
nis hip. He was a member of the horse 
yatrol of the Shriners. .. . Rufus Davis, Jr., 
Martin and Davis theatres in 
Alabama, has purchased the Houston thea- 
tre from Stancil King and Will and Cowdry 
Merrill. The building was not included in 
the sal 


BALTIMORE 


Gil Schmuff, son of Fred Schmuff, Dur- 
kee executive, has reported for duty with the 
Army. ... Jake Flax, Republic branch man- 
ager, in town calling on accounts with Sam 
Tabor. . . . Leon Rix has taken over at the 
Watersedge. Walter Gettinger will do the 
booking and buying. Tom Finn Sr., 
Keith’s projectionist, returned from a Florida 
vacation. ... Henry Hornstein, owner of the 
Regent and Carver Playhouse, has recovered 
from a heart attack and is back at his desk. 
. . . Leon Back, Rome Theatres; C. Elmer 
Nolte, J: Durkee Theatres; and Bob 
Gruver, New Glen, were among the exhibi- 
tors attending the Allied States convention 
in Milwaukee Bob Smeltzer, Warner 
branch manager, was in town visiting ac- 
counts. Richard Dizon, Town theatre 
manager, was in New York on a holiday. 
... Ted Kirwan, who recently resigned from 
the New theatre to enter another business, 
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has returned to that theatre... . Caryl Ham- 
burger, Film Centre, is back from a New 
York trip. I. M. Rappaport, Rappaport 
Theatres, is in New York on business. 


BOSTON 

Herbert J. Schaefer, for the past eight 
years with Republic Pictures, is leaving the 
company October 22 to join Buena Vista 
Productions, selling the Walt Disney fea- 
tures in the New England territory. .. . 
This state has six new drive-ins under con- 
struction for spring openings. Two more 
permits have been granted for construction 
to start soon, and three applications for per- 
under consideration. The six new 
Lunenberg, Georgetown, 
North Adams, Shrewsbury, Chelmsford, 
Leicester and North Andover. Fred 
Bragdon, for ten years with Columbia Pic- 
tures, has accepted the district managership 
in this territory for Times Film Corp. 
Richard Feener, manafer of ATC’s Central, 
Somerville, was married October 17 to Elea- 
nor Chisholm, candy girl at the Ball Square 
theatre, Somerville... . B&Q Theatres have 
placed a woman manager at the Strand, 
Quincy. Dorothy Riley who joined the staff 
in 1945 as cashier was made assistant man- 
ager and now replaces Robert Dyette who 
resigned to enter another field cf business. 


BUFFALO 


“White Christmas” will have its western 
N. Y. premiere in the Paramount theatre, 
October 27. \ new wide screen is be- 
ing installed in the Glen theatre in Wil- 
liamsville by Menno Dykstra and it will be 
inaugurated with the showing of “The 
Robe,” starting October 24. A new high- 
fidelity sound system also is being installed 
by the Glen. Franl Lillich, “Courier- 
Express” sports writer, was the speaker at 
the first of a series of get-together luncheons 
in the Variety club last Monday. Greeters 
for the day were Robert T. Murphy, man- 
ager of the Century theatre; Charlie Kosco, 
manager of the Fox branch; Jack Chinell, 
manager of the RKO Pictures exchange, 
Murray Whiteman, past chief barker, and 
Dan Sandler. Myron Gross, Co-Operative 
theatres, is chairman of the house commit- 
tee of Tent 7. “Get Acquainted Night” 
was reported a big success at the Variety 
club on Friday. Dorothy and Myron 
Gross (Co-Operative Theatres) and Louise 
and Charlie Kosco (Fox) recently cele- 
brated their 25th wedding anniversaries. 


CHICAGO 


Allied Artists held a three-day sales meet- 
ing at the Blackstone hotel last week. . . . 
“A Star is Born” attracted local TV and 
radio personalities as well as city and state 
officials for the opening night festivities in 
front of the Chicago theatre. . . . Howard 
Miller, NBC disk jockey, broadcast from the 
lobby via NBC radio and showed stills on 
his CBS-TV show later in the evening... . 
The 4,000-seat Chicago, flagship of the B & 


mits are 
theatres are in 


K chain, will show the Warner Bros. fea- 
ture six times a day and the admission will 
be 98c, $1.25 and $1.50. . . . Bill Hollander 
is in Rome. .. . The Grand theatre staged 
an Indian parade on Columbus Day for the 
opening of “Sitting Bull.” 


CINCINNATI 


Unusual public interest is being manifest 
here in the telecast of the opening night of 
the Metropolitan opera, scheduled for the 
RKO Albee, November 8. Present indica- 
tions point to a sell-out at this 3,300-seat 
house. Reserved seat orders are coming in 
at a rapid pace. Business at the neigh- 
borhood houses is showing some signs of 
improvement. The Roxy theatre, at nearby 
Lockland, Ohio, closed for the past four 
months, was re-opened by the J & R En- 
terprises. Sam Levin, operating the 
Sherwood drive-in in Dayton, reports that 
construction work on the new drive-in im- 
mediately adjoining is progressing nicely, 
and should be ready to open around January 
1. Equipment will include CinemaScope and 
in-a-car heaters. Forced to close his 
Skyway drive-in theatre, which he has oper- 
ated for seven years, because the house was 
in the path of a new highway under con- 
struction, near Coshocton, Frank Gilfilin 
will build a new drive-in to be known as 
the Tri-Vale, on an eight-acre tract, with 
capacity for 800 cars. 


CLEVELAND 

Irving Berlin spent a busy day here this 
week meeting exhibitors at a Paramount 
luncheon which marked the first movie 
gathering attended by Louis Seltzer, na- 
tionally known editor of the “Press.” : 
AAF Lt. Charles Johnson, son of E. 5S. 
Johnson, film carrier, received his wings as 
a jet pilot Oct. 27 at Webb Air Base, Big 
Springs, Texas. Maurice Moser re- 
opened his 187-seat Ohio theatre, Antwerp. 
House was closed over the summer. 
RKO Palace manager Max Mink announces 
a one night stand engagement of a variety 
stage show Oct. 25 featuring Peggy Lee, 
Bill Eckstine. . Jack Silverthorne, Hip- 
podrome manager, offered the first non-fight 
closed circuit sports event last Saturday with 
the Illinois-Notre Dame football game on 
the screen. . . . Herbert Ochs, who operates 
a chain of drive-ins in Canada and Mrs. 
Ochs have left to winter in Florida. 
Sam Schultz, Allied Artists branch manager 
and Mrs. Schultz celebrated their 20th wed- 
ding anniversary. . . . Bill Onie, Cincinnati 
circuit owner, and Mrs. Onie were in town 
over the weekend to celebrate their 32nd 
week. 


COLUMBUS 


After a seven months’ run, “The Moon 
Is Blue” is slated to end its record-smashing 
engagement at the World. No other film in 
Columbus history has run so long... . In 
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esponse to many requests from teachers and 
students, manager Robert B. Little of the 
Bexley art house instituted a students’ Sun- 
lay matinee for “Hamlet.”. . . H. E. Cher- 
rington, who was theatre editor of the “Dis- 
patch” some years ago, was speaker at the 
showing of “The Will Rogers Story” in the 
film series conducted by the Franklin County 
Historical Society. Cherrington recalled his 
meetings with Rogers. Robert Wile, 
tary of the Independent Theatre Owners oi 
Ohio, has protested the 
includes eight films. Although the an- 
nouncement for the stated that the 
showings are limited to members and guests, 
anyone become a member by paying 
the $1 annual dues. VistaVision will 
make its local bow at Loew’s Ohio Oct. 27 
pening date for “White Christmas.” 


DENVER 


Fred Brown, Black Hills Amusement Co. 
booker and buyer, and Mrs. Brown, headed 
westward for a vacation. . Marvin Gold- 
tarb, Beuna Vista district supervisor, has 
rented offices at 737 Twenty-first street, in 
the Paramount building. \lice Berg, 
bookkeeper, formerly with Wolfberg Thea- 
tres, now at the MGM exchange in a simi- 
lar capacity. . Carl Nedley, Metro branch 
manager at Salt Lake City, was in Denver 
on a selling trip, contacting Robert Selig, 
buyer for Fox Inter-Mountain Theatres... . 
Harry Green, Fox Inter-Mountain Theatres 
treasurer, building a new home west of the 
city, with a marvelous mountain view. . 
Tom Brennan, Northern district manager 
for Fox Inter-Mountain Theatres, and Mrs. 
Brennan, have left on vacation. 


DES MOINES 


Vandals damaged 95 seats in the Liberty 
theatre at Council Bluffs during a Sunday 
night show. The theatre had to close down 
the next day for repairs. At Carroll, 
vandals broke into the Drive-in theatre and 
caused $200 damages to the concession stand. 
W. C. Arts, manager, said the vandals broke 
equipment and scattered supplies all over the 
building. The drive-in had already closed for 
the season The Uptown at Creston, 
closed during the summer, has been re- 
opened by the Commonwealth Theatr« 
Corp., which also operates the Strand. W. 
Eldon Harwood, manager of the two houses, 
said the Uptown will show regular movies 
on its wide screen. The Strand, he said, will 
show CinemaScope pictures as well as reg- 
ular film. ... Juveniles were ordered barred 
from a recent all-night “thrill show” at a 
drive-in theatre near Davenport. The order 
was issued by Mayor Walter Beuse who said 
the operator of the house would be “arrested 
if any juvenile is caught on the grounds.” 

.. The Schleswig theatre at Schleswig has 
been reopened by Everett Evers, who has 
leased the building from the V.F.W. Busi- 
nessmen of the community are backing the 
venture. ; 


DETROIT 

Mr. Everett Hawley, Pointe 
Farms, was the 1,000,000th person through 
the Cinerama gates here. The picture is now 
in the 82nd week. . . . E. Clyde Adler is the 
newly elected president of IATSE local 812 
studio mechanics. Projectionist Sam 
Sanders has moved to the Allen Park after 
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REST—WELL EARNED 


Mr. and Mrs. Oscar Jensen, above, have 
ended 28 years of exhibition, selling the 
Silver Hill, Oskosh, Neb., to Charles 
Greenlee. The Jensens will take a well 
earned vacation, having had only a couple 
of weeks away during the 28 years. During 
that time Mr. Jensen has seen more than 
6,000 features, but in the same time Mrs. 
Jensen has not seen a complete show. They 
have always maintained a high quality 
theatre for Oskosh, and have been in 
business there longer than anyone else with 
the exception of two others. Charles Green- 
lee, formerly editor of the “Oskosh News," 
plans to maintain the high standards set 
by the Jensens. 





a sick leave for low blood pressure. 
Butterfield Theatres is planning a new thea- 
tre in Ann Arbor to fill the gap left when 
the Whitney closed James Powers has 
moved to Roseville. .. . The Roxy in Sagi- 
naw has been taken over by Ed Johnson 
who will call it the World and show art 
films. Earl Peterson and Pearl Lewis 
have picked up the Breckenridge Gratiot. 
The Art in Grand Rapids goes to Burl 
Lambeth. Buddy Schweig has_ been 
named manager of the Park. . . . Wisper- 
Westman managerial shifts; Robert Graham 
to Eastown; Harry Goldman, Calvin; Harry 
Nott, Tower; Clarence Koppin, Lincoln; 
Cornelius O’Connor, Roosevelt. 


HARTFORD 

Henry L. Needles, ex-Hartford division 
manager, Warner Bros. Theatres, and Mrs. 
Needles are noting their 40th wedding an- 
niversary Albert R. Lessow, formerly 
assistant manager of Loew’s Poli Palace, 
Hartford, has been shifted to a similar post 
at Loew’s Poli, Bridgeport. Sygmund Ros- 
silliano, formerly at Loew’s Poli, New 
Haven, has been named assistant manager 
of the circuit’s Palace here... . B. E. Hoff- 
man, of Connecticut Theatres, New Haven, 
has been named to the national board of 
3randeis University Associates. . . . Leonard 
Young, entertainment director of the Monte 
Carlo Hotel, Miami, has returned there, 
following a fortnight’s visit with his brother- 
in-law and sister, Mr. and Mrs. Morris 
Keppner, General Theatres, Inc., Hartford. 
. . . Capt. John Calvocoressci, partner in 
Manchester Drive-In Theatre Corp., Bolton 
Notch, has returned there from several 
weeks of Army Reserve duty, which was 
spent in Virginia. 


INDIANAPOLIS 
Joseph W. Gutzweiler, 79, Jasper, Ind., 
theatre owner, died there Oct. 12... . Paul 
Douglas, Wendell Corey and Steve Brodie 
opened the legit season here at the Murat 
in “Caine Mutiny Court Martial,” grossing 
an excellent $12,000 in three performances. 
Robert Montgomery was here Friday 
to help with preparations for President 
Eisenhower’s farm policy address in the 
Butler Fieldhouse. . . . Barney Brager, Re- 
public branch manager, is vacationing at 
San Antonio, Texas \l Hendricks re- 
ports about 1,500 attended the Notre Dame- 
Michigan State football telecast at the In- 
diana Saturday afternoon. .. . The Variety 
Club, now redecorating its new building in 
the 500 block of North Illinois street, ex- 
pects to move in about Nov. 1. 


JACKSONVILLE 


Many out-of-towners were here to attend 
the festive banquet and dance at which 
Variety’s new Tent 44 celebrated the grant- 
ing of its charter. Fred Hull, MGM 
branch manager, is representing distributors 
of the territory in the Will Rogers Memorial 
Hospital fund drive A survey by Sind- 
linger & Co. reveals that with 439 theatres, 
Florida is in a tie with Minnesota for 
eleventh place nationally, although the State 
only ranks in twentieth place as its popula- 
tion goes. . . . Nearly a thousand Chevrolet 
dealers and salesmen attended a very private 
sales meeting and a display of 1955 models 
at the Palace theatre. . . . Only about $10 
were stolen during a night break-in at the 
Capitol theatre. . . . Whitney Lindsey, for- 
mer manager of the Polk theatre, Lakeland, 
is now with the Roy Smith Company ; thea- 
tre suppliers. Charlie Turner, MGM 
salesman, returned to the Miami area... . 
Carroll Ogburn, Warner branch manager, 
is back at work after recovering from an 
operation. 


KANSAS CITY 

The Future Farmers of America, in an- 
nual convention at Kansas City the week 
of October 10, had time from business to 
attend motion picture theatres—which many 
did. Their patronage helped out materially 
in an otherwise rather slim week. .. . With 
one feature holding over for a third week, 
and another holding into a second week, 
business still looked good, despite the lag 
at other theatres. . . . The KMBC (radio 
and TV) station’s Playhouse had “Naughty 
Natalie” scheduled for October 19 through 
24, following “Time Out for Ginger” Oc- 
tober 15, 16 and 17... . In the art theatres, 
the Vogue is in its second week with 
“Melba”; the Glen in its second week with 
“The Sea Around Us,” and the Kimo in 
its third week with “Always a Bride.” 


LOS ANGELES 


Al Blumberg, National Screen salesman, 
and Ben Taylor, Favorite Films, checked out 
for Arizona on company business. . . . Stan- 
ley Cohen, Universal-International booker, 
has resigned his post to become associated 
with Manhattan Films as salesman... . Ail- 
ing in the Queen of Angels Hospital was 
Dick Carnegie, United Artists branch man- 
ager. . . . While attending a Bob Crosby 
telecast, Patricia Vincent, Warner Bros. 
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secretary, was awarded a prize of a large 
refrigerator, after successfully performing a 
gag stunt... . After chalking up 46 years 
in various phases of show business, Dave 
Ross, city manager for Fox West Coast is 
retiring. Ross joined the Skouras Brothers 
while in St. Louis in 1919. In 1933 he came 
to the West and became conductor of Grau- 
man’s Chinese until 1936, after which time 
he joined the Fox chain here, advancing to 
district manager in July of 1942... . Back 
at Warner Bros. after resigning his post to 
enter another field was Joe Sarfaty, of the 
sales department. 


MEMPHIS 

“A Star Is Born,’ Warner Bros. film, did 
three times average business at Warner the- 
atre in Memphis during the first week and 
was held over. The film is being shown at 
advanced prices. Lloyd T. Binford, 
chairman of the Board of Censors, replied 
to Juvenile Court Judge Elizabeth McCain 
in Memphis. The judge, in a talk to the Film 
Council, said some pictures being shown in 
Memphis had a bad influence on adolescents. 
Binford reminded the children’s judge that 
the Memphis board was a judicial body and 
was governed by the rulings of the Supreme 
Court. He added that he too deeply re- 
gretted the board’s lack of authority to be 
more severe in its censoring. . . . Sunset 
drive-in, West Memphis, Ark., has reduced 
its admission prices for fall and winter to 
50 cents with all children under 12 in cars 
being admitted free... . B. T. Murray, Uni- 
versal branch operations manager, New 
York, was a Memphis visitor. 


MIAMI 


The salesmen and executives of the seven 
exchanges comprising the southern division 
of 20th Century-Fox were in town for a 
brief get-together at the Roney-Plaza, 
Miami Beach. Hosting the group at a cock- 
tail party was Mitchell Wolfson of 
Wometco-WTVJ, with the party held at the 
studios of the latter. . . . Harry Botwick, 
Al Weiss, Bill Russell and Bill Dugan from 
the southeast division of Florida State The- 
atres, drove to Orlando to attend the fare- 
well party given retiring city manager 
Verne Hunter. Filling the vacated post will 
be Walter Colby, formerly manager of the 
Mantanzas in St. Augustine, Fla... .. Allan 
Armstrong, manager of the Dade, a neigh- 
borhood house, reported “pronounced” pa- 
tron interest in the lobby exhibit of a model 
and mattress for the run of “Susan Slept 
Here.”. . . Talent from the local WTVJ sta- 
tion took part in a big stage show given 
at the Opa Locka Marine Base for USMC 
personnel and friends. 


MILWAUKEE 


Mr. and Mrs. Robert Gross, district man- 
ager of the Smith Management Co., oper- 
ators of the Bluemound drive-in here, cele- 
brated their wedding anniversary during the 
National Allied convention while attending 
the convention’s supper party at Jimmy 
Fazio’s Supper Club October 13... . Don 
Brown, Mars theatre, La Farge, Wis., was 
unable to attend the National Allied con- 
vention because he is very ill in the hospital 
there. . . . Oscar Olson’s son, Dick, recently 
returned from Japan, attending the conven- 
tion with his dad who is business manager 
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of the local projectionists’ union here. . . . 
Jack Frackman, branch manager Republic, 
announced that Eddie Gaven is now a sales- 
man for Republic. Mr, Gaven was formerly 
witl, Paramount. 


MINNEAPOLIS 


Robert Rosen, manager of the Bismarck 
and Dakota theatres in Bismarck, N. D., has 
been named co-chairman of the Bismarck 
Community Chest drive. . . . Harris Dudel- 
son, district manager for Buena Vista Film 
Distributing Corp., was in calling on Charles 
Wiener, local sales representative. . . . Jay 
MacFarland, branch manager of National 
Screen Service, is recuperating at home 
after being hospitalized. Industryites 
who attended the National Allied convention 
in Milwaukee included Reno Wilk, operator 
of drive-ins in Minnesota and North Dakota, 
William and Sidney Volk, operators of four 
Minneapolis neighborhood houses, Charles 
Rubenstein, Twin Cities exhibitor, Frank 
Hahn, Ashland, Wis., exhibitor, Gilbert 
Nathanson, partner in Cloquet Amusement 
Co., Martin Lebedoff, Twin Cities exhibitor, 
Tom Burke, head of Theatre Associates, 
Frank Mantzke, head of Northwest Theatre 
Service, and Eddie Ruben, president of the 
Welworth circuit... . Donna Johnson, book- 
ers clerk at MGM, is engaged to Neil 
Shoberg. 


NEW ORLEANS 


The new owner of the Loma, Campti, La. 
is Mitchell Cole, who acquired it from for- 
mer owner Mrs. S. D. Dick. . . . Lewis Cox 
contemplates the closing of the Bayouland 
drive-in, Barton, La., very soon. Reopening 
scheduled for after the first of the year... . 
Loraine Cass, (Paramount) and past presi- 
dent of WOMPI, has been appointed chair- 
man of the organization’s National Conven- 
tion which will be held here next September 
30-October 2. The Starlite drive-in, 
Canton, Miss. closed October 2... . Plans 
for two important events are being formu- 
lated by the WOMPI’s, one a dance Dec. 
10 and the other a rummage sale... . A. J. 
Broussard opened his new deluxe indoor 
Chief, Crowley, La., October 17 in grand 
style. It is equipped for all the latest tech- 
niques in sound and projection. ... A. L 
Royal was in New York in the interest of 
Panorama Pictures’ initial production “Jesse 
James’ Women,” distributed by United 
Artists. 


OKLAHOMA CITY 

“A Star is Born,” now playing at the 
Midwest theatre, has been held over for a 
second week. ... Joseph William Brook, 43, 
assistant manager of the Majestic theatre 
here, Oklahoma City died Oct. 8 of cancer. 
He had been ill almost five months. Brock 
came to Oklahoma City over 15 years ago 
and had worked for the Majestic since that 
time. He is survived by two sons, Joseph 
Jr. and Kenneth and a daughter Cynthia 
Ann, a sister and two brothers. . . . Okla- 
homa Tax Commission’s report for the 
month of August, 1954, shows 314 returns 
and $38,836.83 tax, compared with 304 re- 
turns and $36,242.27 tax for August, 1°53. 
...A drive-in theatre, at Tulsa, Okla., was 
named defendant Oct. 7 in an $80,600 dam- 
age suit filed in district court by a woman 
who claims her eye was injured by a rock 
thrown by a child playing at the movie. 


OMAHA 

Mrs. Esther Green, owner of FEPCO 
Omaha theatre advertising firm, sent Omaha 
friends handbills of the theatres she has 
attended in London on a European tour and 
reported a visit to the London Variety Club. 
... The Croft theatre equipment and build 
ing in the estate of the late W. W. Troxel 
of Omaha has been sold and the situation 
will be closed out. ... Vern Lindholm, Ains- 
worth exhibitor, and Rawley Connell, who 
has the Rock at Bassett, report good prog- 
ress was made before rain slowed up work 
on their new drive-in near Long Pine 
A. G. Miller, operator of the Miller theatre 
at Atkinson, has been on the sick list. . 
Mavis Walker of the Columbia exchang« 
is back after a leave of absence. . Evely1 
Juszyk, 20th-Fox booker nearly 10 
has resigned to await a visit from the stork 


PHILADELPHIA 


A. M. Ellis, head of the A. M. Ellis Thea- 
tres, and Jack Beresin, former chief barker 
of Variety International, were re-nominated 
to the board of directors of the Philadelphia 
Allied Jewish Appeal. ... Iz Segall’s new 
buying and booking service will handle the 
Harold S. Eskin houses, which have 
increased to a circuit of 15 throughout the 
state with the acquisition of eight houses in 
the Pittsburgh territory. . . . New crew for 
the local Variety Club will be elected at th 
general membership meeting scheduled for 
Oct. 26... . Harry A. Snyder, owner-man 
ager of the Tremont, Tremont, Pa., for th 
past 18 years, has resumed his own booking 
and buying in selling out his outside busi 
ness interests to devote all his time to the 
theatre. .. . Tom Clonan returned as man- 
ager of the Comerford drive-in, Scranton, 
Pa., after serving relief managerial duties 
in nearby cities. . . . Comerford Theatres 
booker William Salmons, in Scranton, Pa., 
and his wife, observed their 20th wedding 
anniversary. . Charles Beilan, Warner 
Brothers branch manager, is back at his ex 
change post after his recent operation. . . 
Jack and Joe Engel announced that thei 
Screen Guild had signed to be area distribu- 
tors for the product of American Releasing 
Corporation. .. . United Artists branch man- 
ager Mort Magill became a grandfather for 
the first time when his daughter, Mrs. Ellen 
Rose, became the mother of a daughte1 
Nancy Beth. 


PITTSBURGH 


Loew’s Penn, which finally got 
doon,” will follow it with “Sabrina,” “Sud 
denly,” and “White Christmas” in_ that 
order. ... Nearby Scottdale honored former 
native son, Leonard H. Goldenson, AB 
Paramount Theatres, Inc. head, at a banquet 
in Pleasant Valley Country Club. . . . The 
Stanley is asking $7.50 for some 300 log: 
seats for the Met Opera telecast Nov. 8. . 
The news that George Jessel will emcee the 
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(Continued from preceding page ) 
Variety Club, Tent One, banquet in Hotel 
William Penn on Nov. 21 has spurred sales. 
Mrs. Pete Dana and Mrs. Bert Stearn have 
been set by chairman Harry Hendel for his 
committee as this is the first year women 
will be allowed to attend the annual banquet. 

. Stanley Warner managers winning cash 
showmanship awards include Jack Kieffer of 
the Enright, Leopold Satari of the Strand, 
Lou Fordan of the Memorial in McKees- 
port and Michael Cardone of the Harris 
theatre, Tarentum 


PORTLAND 


Herb Sabotka, Hamrick executive, was in 
town for the OSC-U of W. football game. 
So was Neal Walton. Columbia branch man- 
iger from Seattle Chuck Charles has 
been appointed city manager of Jesse Jones 
Theatres in Sweet Home, Oregon. ... Mrs. 
J. J. Parker was in Los Angeles. . . . Guild 
Theatre manager Marty Foster left for Las 
Vegas and Los Jesse Jones 
has installed CinemaScope and stereo sound 

theatre. Over half of the 
now have the equipment. 
Hore takes over the J. J. Parker 
theatre in Astoria. . .. Russell Mc- 

National Theatres purchasing 
is up from Los Angeles for a few 
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PROVIDENCE 


Robert F. Aiken, former chief-of-service 
it the RKO Albee, has completed his basic 
training at Sampson Air Force Base, 
Geneva, N. Y., and is now studying radar- 
electronics at Keesler Air Base, Mississippi. 
... Advance sale of tickets for the personal 
appearance of Liberace at the Auditorium, 
early next month, indicates a complete sell- 
out. Some 4,000 tickets, including all $100 
and $50 seats have been sold. The event is 
for the benefit of retarded children. ... A 
sudden but short-lived cold spell which saw 
the thermometer dropping to a new seasonal 
record-low of 26 degrees, all but wiped out 
two night’s business at the open-air theatres. 
A warm spell restored business to 
normalcy. Ruth Hussey recently paid 
a surprise visit to her home town... .“Rear 
Window,” attraction at the re-opening of the 
hurricane-scourged Strand, proved so popu- 
lar that Al Siner held it for a second week. 

The Boro drive-in, on the Boston-Provi- 
dence, road, which recently installed a new 
wide scored with almost record- 
breaking with “Gone With The 
Wind.” 


SAN FRANCISCO 


In a move that shocked the entire edi- 
torial department of the “Chronicle,” man- 
aging editor Larry Fanning resigned Oct. 
14. Fanning had been with the “Chronicle” 
for the past 24 years. He has been replaced 
by Gordon Pates, formerly “Chronicle” pro- 
manager. . . . Ted Galanter, MGM 
western press representative, talked about 
motion picture publicity and advertising be- 
fore the Stockton Ad Club last week. .. . 
United-Paramount district manager Earl 
Long will take to the airways to tell the 
Northern California listeners about his 
closed circuit Metropolitan Opera telecast, 
at the Paramount Theatre, Nov. 8. He has 
been booked solid on all TV and radio sta- 
tions. .. . In town the past week for advance 
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work on United Artists sales drive honor- 
ing vice-president Robert Benjamin, were 
James Velde, west coast sales manager, and 
Robert Clark, west*coast district manager 
of UA... . Laurence Borg of Borg Thea- 
tres, has been away from his office because 
of illness. Luella Hoppe, secretary to 
Lloyd Lamb of George Mann Theatres, re- 
signed to take a trip east. 


ST. LOUIS 


A drive-in theatre to cost $60,000 and 
with a capacity of 460 automobiles is to be 
built near Chaffee, Mo., in the near future. 
Bob Capshaw of Chaffee is one of six men 
who are backing the venture. .. . The Col- 
lins theatre, De Soto, Mo., has just made 
its first CinemaScope with 
“Seven Brides For Seven Brothers.” : 
Everett Baty, Jr., 62 years old, identified 
with theatres at Springfield, Mo., and hus- 
band of Martha Baty, radio entertainer, died 
recently in a resort cabin at Kissee Mills, 
Mo., just after he had returned from a fish- 
. . Wide screens have 
just been installed at the Grand theatre, 
Harrisburg, Ill., and the Orpheum, EI- 
dorado, Ill., which are operated by the 
Turner-Farrar Theatres chain. 


TORONTO 

New members of the Motion Picture The- 
atres Association of Ontario include Jack 
Cohen, Skylark drive-in, Sault Ste. Marie, 
and Fred J. Campbell, Plaza, Tilbury. 
Plans are going forward for the various 
industry meetings in Toronto in November. 
he annual meeting of the National Com- 
mittee of the Motion Picture Exhibitors 
Associations will start the ball rolling Nov. 
22, followed by the annual meeting of the 
Motion Picture Industry Council of Canada, 
the Variety Club Award Dinner, the Motion 
Picture Theatres Association Annual meet- 
ing and luncheon, with everything finishing 
Nov. 25 at the Canadian Picture Pioneers 
Annual Award Dinner. The Movie Trade 
Show will be held Nov. 23-25. The 
Television Manufacturers Association report 
that sales outpace production at present. 
Sales to the end of August totalled 262,903 
units. . . . Hamilton Local 303, Motion Pic- 
ture Projectionists Union, which claims to 
be the oldest in its field in Canada, enters 
its 51st year. 


VANCOUVER 


The film industry’s ninth annual ball spon- 
sored by Famous Players Theatre Man- 
agers Association of British Columbia with 
net proceeds in aid of Vancouver Boys Clubs 
will be held at the Commodore Cabaret Oct. 
31... . Bob Kelly, manager of the Dunbar, 
was reelected secretary of Vancouver dis- 
trict football league. . . . The Dominion and 
Park, Vancouver, and the Clova, Cloverdale, 
have installed CinemaScope. . . . With early 
fall weather here many drive-in theatres in 
B.C. and the Prairie Provinces have closed 
for the seasor Stan Trout, a film row 
visitor, said he will not open his new drive- 
in near Hope, B.C., until 1955. The same 
applies to the drive-in planned by Harold 
Warren near Port Alberni on Vancouver 
Island. Drive-in operators report the 
worst season since the outdoor spots opened 
in British Columbia. There was too much 
rain, plus an exceptionally cool summer. . . . 
Dennis Killop is Ivan Ackery’s new assis- 
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ing trip on a lake 


tant at the Orpheum, replacing Clary Mc- 
Carthy, resigned. . . . All Odeon suburban 
managers are now on a five-day week... . 
Astral Films formerly released by Interna- 
tional Film Distributors have switched over 
to Alliance Films here. 


WASHINGTON 

Jack Fruchtman, chief barker of the Vari- 
ety Club of Washington has announced that 
Eddie Fisher, outstanding young singer and 
entertainer, has been selected as the ‘Per- 
sonality of the Year” for 1954. A plaque 
will be presented to him November 20 at 
the Statler Hotel, on the occasion of the 
Variety Club’s 19th annual dinner dance. 
. . . Robert Montgomery was the principal 
speaker at a meeting of the Advertising Club 
of Washington October 12. “White 
Christmas”. will open at RKO Keith’s Oc- 
tober 27... . George Crouch, Stanley War- 
ner general zone manager, Orville Crouch; 
Loew’s eastern division manager, and Jake 
Flax, branch manager of Republic Pictures, 
head the theatre and film company participa- 
tion in the annual Community Chest cam- 
paign. ... Edward Norris, 53, Variety Club 
member, and for many years a ticket broker 
at the Symphony box office, died October 13, 
after several months’ illness. . . . The War- 
ner Theatre has two new assistant cashiers, 
Pete Harris and Madeline Burruto. 


Hurricane Damages 


° ° ° 
Carolina Drive-ins 

CHARLOTTE, N. C::; Hazel 
ripped scores of drive-ins to shreds and left 
piles of debris at theatres it did not destroy 
in its relentless march through the Carolinas 
Friday. Theatre owners poured into Char- 
lotte over the weekend bringing stories of 
scores of theatres blown to pieces in the 
storm. Unofficial reports placed the number 
of drive-ins at between 50 and 75. Damage 
may exceed a million dollars. 

The Sea Breeze Drive-in at Windy Hill 
Beach, S. C. was one of the hardest hit of 
the storm areas. Other theatres along the 
Strand were also battered by wind and 
water. Curving in, the storm smashed at two 
drive-ins at Dunn, N. C. Hal Jordan, owner 
of the Centerview said his theatre was de- 
stroyed. The Cotton Bowl at Dunn and the 
Star View in nearby Benson were also flat 
after the storm had passed. In many locali- 
ties much equipment was damaged by water 
and will have to be replaced. Many screens 
were also blown down and of course will 
have to be rebuilt. 


Hurricane 


Exhibitors Appeal on 
Pittsburgh Tax 
PITTSBURGH: 

Mayor Lawrence that “the power to tax is 
also the power to destroy,” Allied Motion 


Warning Pittsburgh’s 


Picture Theatre Operators of Western 
Pennsylvania has again urged the Mayor to 
relieve Pittsburgh movie houses of the “bur- 
densome and confiscatory” 10 per cent ad- 
missions tax now in effect. They also re- 
minded the Mayor that the City has already 
exceeded its legal limit of 1 per cent of total 
assessed real estate value as provided for 
by the State Enabling Act through wage 
taxes. 
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A Grantland Rice 
"Sportlight" from 
Paramount, left. 


Title frame from a 
Bugs Bunny cartoon, 
Warner Brothers, 
right. 


“Stunt Pilot", above, in Cine- 
maScope from Twentieth Cen- 
tury-Fox. 


“The First Piano Quartette”, 
left, in CinemaScope from 
Twentieth Century-Fox. 


“Ain't It Aggravatin'", a Pete Smith 
Specialty from MGM. 


“When Magoo Flew", left, a UPA 
cartoon from Columbia in Cinema- 
Scope. 


a Looney Tune BUGS BUNNY 
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A WARNER BROS. CARTOON 
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SIINEMAGEOPE 
SHORTS 


No wonder they’re the public’s first choice in 
shorts entertainment! Each with the lavish 
production values of an important full-length 
feature! CinemaScope has created new stand- 
ards, opened new vistas for short subjects. 





New thrills never before possible! New, un- 
precedented boxoffice appeal! 


20th’s CinemaScope shorts enhance your 
all-CinemaScope program...they make’ the 
show when you play a regular 2-D feature! 
20th CinemaScope shorts are available in 
4-track magnetic stereophonic sound and 
l-track optical sound. 


THE CORONATION “THE NEW VENEZUELA” 


PARADE 


Color by Technicolor 
The Glory of England! 


DANCERS OF THE DEEP 


Color by Technicolor 
Photographed in the Wonderland 
of Silver Springs! 


FINALE FROM 
TCHAIKOVSKY’S 
SYMPHONY No. 4* 


Color by Technicolor 
Alfred Newmon conducting! 


“WESUVIUS EXPRESS” 


Color by Technicolor 
A breathtaking journey in the 
world’s fastest train! 


““POLOVETZIAN 
DANCES FROM 
PRINCE IGOR”* 


Color by Technicolor 
Alfred Newman conducting! 


TOURNAMENT 
OF ROSES 


Color by Technicolor 
Narrated by Dan Dailey 


Color by Technicolor 


HAYDN’S FAREWELL 
SYMPHONY * 


Color by Technicolor 


Alfred Newman conducting! 


NEW HORIZONS 


Color by Technicolor 
Filmed in Paris and the Alps! 


ROGER WAGNER 
CHORALE 


Color by DE LUXE 
Roger Wagner conducting! 


THE FIRST 
PIANO QUARTET 


Color by DE LUXE 


From Debussy to Sousa! 


“LAND OF LEGEND” 


Print by Technicolor 
The Glory of Greece! 


MOVIE STUNT PILOT 


Color by DE LUXE 


You ride at his side in the 
air-thrill of your life! 


*Available in Stereophonic Sound only. 


*“CALYPSO CRUISE” 
Color by DE LUXE 


Exotic Caribbean vacationlands! 


JET CARRIER 
Color by DE LUXE 
America’s Floating Fortress! 


PIANO ENCORES 


Color by DE LUXE 


Immortal Music of The Masters! 


PRIDE OF THE NATION 


Color by Technicolor 


West Point and Annapolis 
on parade! 


FABULOUS LAS VEGAS 


Print by Technicolor 
Narrated by Dan Dailey 


The thrills and excitement of a 
fabulous playground! 


THE EMPIRE GAMES 


Color 


Featuring The 4-Minute Mile 
of The Century! 


EL TORO 
Color by DE LUXE 
A trip through Sunny Spain! 


It’s a pleasure to play these great shorts! 





ALL-PURPOSE TECHNICOLOR 
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Now you can play them in CinemaScope or regular 2-D 
...in any aspect ratio 


NOW IN RELEASE! SOON! 


A HOWLING SUCCESS GANDY GOOSE in BARNYARD ACTOR 
PRIDE OF THE YARD A YOKOHAMA YANKEE 

CAT'S REVENGE TERRY BEARS in DUCK FEVER 

THE REFORMED WOLF THE FIRST FLYING FISH 

BLUE PLATE SYMPHONY LITTLE ROQUEFORT in NO SLEEP FOR PERCY 
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NOW IN RELEASE! WKS 
A DAY IN JUNE oe Nod . Zk 
FISHERMAN’S LUCK << 
ANTS IN YOUR PANTRY 
WICKY WACKY ROMANCE 


TORRID TOREADOR 


SOON! 


DEAR OLD SWITZERLAND 

SWOONING THE SWOONERS 

GANDY GOOSE in IT’S ALL IN THE STARS 
THE TWO-HEADED GIANT 

SMOKY JOE 
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“KARTOON 
KARNIVALS”’ 
TECHNICOLOR 
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Short in Length— Long in Appeal 


Despite a degree of neglect in some exhibitor quarters, 
short subjects and newsreels continue to hold and to ex- 
pand their following among the paying customers. At 
least half the indoor theatres and drive-ins maintain a 
single feature policy for the majority of their showings. 
This is a tremendous market to be served by shorts. 

In keeping with past tradition, short subject. producers 
have been alert to trends in the industry. The new look 
in shorts is the tailor-making of subjects of topical interest 
rather than complete concentration on so-many of such a 
type in order to make ‘up a series. In a sense the short 
subject has taken on some of the characteristics of a good 
magazine while maintaining the dramatic assets of screen 
entertainment. That is a good development. 


The continued growth of the drive-in as a favorite 


recreation of the whole family has enhanced the popularity 
of the color cartoons. These fit in ideally with the mood 
cultivated by drive-in theatres. A large number of drive- 
ins book a group of cartoons regularly. These usually 
open the program as soon as darkness permits. Adults 
as well as children always like the cartoons. 

So far as the future is concerned it is inevitable that 
more shorts will be made in the new techniques. Some 
of CinemaScope’s best qualities were shown in shorts. 
VistaVision created a visual sensation with its first scenic 
short. Newsreels in color, CinemaScope and in other new 
processes would seem to be on the horizon. 

Now, more than ever, careful selection and booking of 
shorts will be rewarding to the exhibitor and his 
customers. —Martin Quigley, Jr. 








TODAY'S SHORTS TIMELY 
AND TECHNICALLY NEW 


by MANDEL HERBSTMAN 


THE short subject, like its big sister the feature film, has been undergoing a dramatic 
change. The trend generally has been toward fewer in number and greater in quality— 
and the growing use of all the new screen techniques. Color still predominates. As one 
short subject executive expressed it last week, the short field has become a highly com- 
petitive one. "The whole market is changing, and we have to give them something 
that is different.’ In that effort, the short subject producer is finding himself in a posi- 
tion analagous to the feature editor of a magazine or newspaper. The tendency is 
in the direction of themes that are unorthodox, fresh and unusual in appeal, and diversi- 


fied in content. 


subjects and/or serials that can and should 
be show and audience builders. 

‘Just as a feature has to be sold to movie- 
goers in the manner that will bring about 
top results, so the short and/or serial must 
be sold in full proportion to the part it can 
play in deriving the very most from the com- 
plete program. 

“To this end, the pressbook, publicity, ad- 


vertising and exploitation material provided 
] 


For exat ple 20th ¢ entury Fox the com- 

vear will have 26 ( inemaScope shorts, 
generally greater in running time than the 
standard shorts, and dealing with a variety 
of themes. 


in Rio d 


[Topics will range from a carnival 
Janeiro, 
Hong 
, etc. Walt Disney has been 


force subjects, and others on 


ing out with the highly successful True- 
\dventure 
ind a variety of novel, trend-setting 


series, plus CinemaScope 


It also has been getting out complete 
program packages of features and shorts. 

Oscar Morgan, Paramount short subject 
sales manager who this week marks his 40th 
inniversary in the motion picture business, 

and enthusiastic that the short sub- 
ject is just now coming into its own. 

“We have gone through an era,” he says, 
emphasizing his theme that the time is ripe 
now for top quality shorts, on topical themes, 
made with every production care, in the 
new techniques and in color. 

[he coming year UPA, which won the 
Academy 
of “Gerald McBoing Boing,” will move for- 
ward with its first CinemaScope cartoon, 
“When Magoo Flew.” 

The attempts made this past year to get 
timely, subjects has 


entertaining been 
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the rebuilding of Israeli, 


\ward with its Columbia release 


short 
sales manager of Universal Pictures. The 


stressed by Irving Sochin, subject 
company’s tieup with Decca Records is mak- 
ing it possible, he said, to anticipate the rise 
of entertainment personalities and to fea- 
ture them in short subjects. He cited the 
case of Eileen Barton, and recalled that Nat 
“King” Cole was originally featured in one 
of the company’s musical shorts. 

He also stressed the timeliness of two- 
reel color specials released by the company, 
recalling that ‘““The Hottest 500,” dealing 
with the 1953 Indianapolis Memorial Day 
auto race was released at the time of this 
by coincidence, Bill Vuko- 
vich was again the winner. 


year’s race and 


Columbia’s Maurice Grad 
Explains His Views 


Columbia’s short subject sales manager, 
Maurice Grad, explains that “bringing the 
program—all of the program—to the public 
. .. has been, is and always will be the only 
way Mr. Exhibitor can capture as large a 
portion as possible of the amusement dollar.” 

He declares that for this reason “Columbia 
has and will continue to provide ways and 
means with which theatres can benefit to the 
fullest extent when they play Columbia short 


by Columbia on short subjects and serials 
with the ‘something extra’ that can help to 
substantially build better shows and greater 
audiences, are in direct proportion to that 
provided on Columbia features.” 

For the season of 1954-55, RKO Pathe 
has announced a program of 70 short sub- 
jects. This compares with a program of 80 
subjects for the preceding [ 
which were both 2D and 3D. Also one was 
not released in Canada and another was re- 


year, two Ol 


leased in Canada only. 


Mickey Mouse Cartoons 
In RKO Lineup 


Further the 1954-55 RKO program in- 
cludes six Mickey Mouse reissues under the 
main title of Mickey Mouse Birthday Car- 
toons and six re-releases under the heading 
of Disney Marquee Musicals. The series 
will include RKO Pathe Specials, My Pal 
(re-releases), Ray Whitley (re-releases), 
Edgar Kennedy (re-release), Leon Errol 
(re-release), Specials, Sportscopes, Screen- 
liners and the Disney Cartoons (16th series). 

In commenting on the releases, Sidney 
Kramer, shorts manager, stated that “pros- 
pects during the coming season are as bright 
as ever. Smart showmen everywhere know 

(Continued on page 46) 
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‘Lets Pep Up Your Program ! 
—s 


GREAT NEWS! 


M-G-M FIRST WITH A SERIES 
OF CINEMASCOPE CARTOONS! 


Yes, M-G-M’s Treasure Chest of Shorts is up-to-the-minute, 
packed with program sparkle. In addition to our CinemaScope 
Cartoon Series, there’s M-G-M’s CinemaScope Musical Gem 
Series. And of course, our famed Technicolor cartoons and all 
other quality shorts that add stature and selling value to your 


show. Get the BEST! Get these M-G-M Shorts: 


16 M-G-M CARTOONS 10 PETE SMITH SPECIALTIES 
(1 reel — Technicolor) (1 reel) 


Winner of 8 Academy Awards! Winner of top honors for 10 consecutive 
Fred Quimby, producer. years in all polls of “Live Action” Shorts! 


4 M-G-M CINEMASCOPE 8 GOLD MEDAL 
CARTOONS REPRINT CARTOONS 
(1 reel — Technicolor) (1 reel — Technicolor) 
This series is another M-G-M FIRST! Truly the Best of All Time! 


S M-G-M CiINEMASCOPE 6 FITZPATRICK TRAVEL- 
MUSICAL GEMS TALK REPRINTS 


(1 reel — Technicolor) (1 reel — Technicolor) 


The first one “Merry Wives of Windsor”, The Tops in Travel Shorts! Perfect for 
Academy Award Winner! wide screen up to 1.75 to | ratio. 


104 ISSUES—-NEWS OF THE DAY 


The newsreel with pep and personality! 





“A Day Aboard a Jet Carrier", in Cinema- 
Scope from Twentieth Century-Fox. 


y + 


ye 


Alfred Newman conducting the 20th-Fox 
Symphony Orchestra in “Haydn's Farewell 
Concert" in CinemaScope. 


“Jammin’ the Blues", a Melody Master Bands 
subject from Warners. 


"Stop, Look 
and 


uy 
Hasten! 
2 Merrie Melodie Cartoon 


color by-TE CHNICOLOR Armen, = 





A WARNER BROS. CARTOON 





Title frame from a Merrie Melodie Cartoon, 
Werner 6rothers. 


SHORTS PARADE 


(Continued from page 44) 





that they must provide their patrons with 
well-rounded, complete programs. To do 
otherwise is to deprive the patron of what 
he expects when he purchases his ticket at 
the box office. .. . There is a wealth of short 
subject entertainment available, not alone 
from RKO Radio, but from all distributors, 
and showmen should pass it on to their 
patrons. It’s the smart thing to do.” 

MGM’s schedule of 49 subjects for the 
season will include 10 Pete Smith “Special- 
with two of them in color by Techni- 
color; 16 Technicolor Cartoons, 4 MGM 
CinemaScope Technicolor Cartoons, 5 MGM 
CinemaScope Musical Gems, 8 Gold Medal 
Reprint Cartoons, 6 FitzPatrick Travei- 
Talks (Reprints), 104 issues of News of 
the Day. 


ties,” 


Universal Schedule 
Calls for 51 Films 


Universal will release 51 during the 1954- 
55 season, with color and comedy predomi- 
nating. They will consist of 15 two-reelers 
and 36 one-reelers, six of the one-reelers 
being reissues of popular Walter Lantz 
Technicolor Cartunes. Mr. Lantz is now 
celebrating his 25th anniversary with the 
company. Among the-one-reelers will be a 
subject titled, “Speed Sub-Zero,” the com- 
pany’s first short famed with an anamorphic 
lens in the Vistarama process; two of the 
two-reel specials in color will feature com- 
mentaries by Actor Eddie Albert and Steve 
Allen. There will be 13 two-reelers in the 
“Musical Featurettes” series ; eight “Variety 
View” one-reelers; eight “Color Parade” 
one-reelers with the remainder of the pro- 
gram rounded out by 13 new Walter Lantz 
Technicolor Cartunes, and 104 U-I news- 
reels. 

Aiming at a complete CinemaScope pro- 
gram, 20th Century-Fox plans 26 subjects in 
that process the coming season and approxi- 
mately 30 Terrytoons. 

Among the CinemaScope subjects, all in 
color, with four-track magnetic stereophonic 
sound and one-track optical sound, are: 


“In Fourteen Hundred Ninety-Two", a Tech- 
nicolor Special, Warners. 


“The Coronation Parade,” “Dancers of the 
Deep,” “Finale from Tchaikovsky’s Sym- 
phony Number Four,” “Vesuvius Express,” 
“Polovetzian Dances from Prince Igor,” 
“Tournament of Roses,” “The New Vene- 
zuela,’ “Haydn’s Farewell Symphony,” 
“New Horizons,” “Roger Wagner Chorale,” 
“The First Piano Quartet,” “Land of Leg- 
end,” “Movie Stunt Pilot,” “Calypso Cruise,” 
“Jet Carrier,” “Piano Encores,” “Pride of 
the Nation,” “Fabulous Las Vegas,” “The 
Empire Games,” “El Toro.” Also the all- 
purpose Terrytoon Toppers, plus “Kartoon 
Karnivals,” and the 104 Movietone News 
issues. 

Lem Jones, 20th-Fox short subject head, 
declared, “With the advent of CinemaScope, 
the short subject has come into its own as 
a ‘must’ in every theatre’s programming. 
Through anamorphic lens the world and 
major events can be brought to the theatre- 
goer with a realism never before attainable.” 

He cited the fact that the company has 
released 18 one and two-reel subjects in this 
medium and the “response from exhibitor 
and patrons alike has been thrilling.” 


Heavy Shorts List Is 
Set by Columbia 


Columbia will launch its 1954-55 shorts 
subjects season with a contemplated schedule 
of 26 two-reelers, 85 single reelers and four 
serials. The two-reelers will be comedies, 
while the one-reelers will include 28 car- 
toons, including Columbia’s first in Cinema- 
Scope and 47 in live action. 

Heading the serials will be “Riding with 
3uffalo Bill,” and “Outlaws of the Desert,” 
and two reprints, “Black Arrow” and “The 
Hound.” “The Three Stooges” will 
contribute eight comedy two-reelers and 
there will be six All-Star Laugh Hits fea- 
turing Andy Clyde, Joe Besser, Wally Ver- 
non and Eddie Quillan. 

An additional dozen two-reelers, divided 
equally between the Assorted Favorites and 
Comedy Favorites series will be selected 
from Columbia comedies of the past. Listed 
at the top of the cartoon parade are 12 from 
United Productions of America, half of them 
starring the near-sighted Mr. Magoo and 

(Continued on page 48) 
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A scene from Columbia's special one-reel 
featurette, “Autumn in Rome." 
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Gerald McBoing Boing in the Columbia UPA 
cartoon, "How Now Boing Boing.” 


A scene from the latest Columbia two reel 
“Three Stooges" comedy. 


Baby Butch, a Tom and Jerry cartoon from 
MGM. 


“Drag Along Droopy", MGM cartoon. 


SHORTS PARADE 
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the remainder with assorted characters. In 
addition to the regular UPA cartoons, there 
will be specials, with the first one set to be 
the CinemaScope cartoon, “When Magoo 
Flew.” 

Under the Favorites banner there 
will be 15 cartoons, chosen from the most 
successful reels of the past. “Autumn in 
Rome,” featuring Patti Page, which has 
been pre-released to play together with “In- 
discretion of an Wite,” is the 
first of a number of planned One-Reel Spe- 
cials. There will also be 12 Screen Snap- 
shots and 12 World of Sports reels. Also 
six Candid Microphones and eight Thrills 
of Music, and 8 Top Notchers. 

Paramount’s schedule thus far totals 61, 

“Vista Vision 
James A. Fitz- 
and Vista- 


Color 


American 


including a two-reel special, 
Visits Norway,” 
patrick in 
Vision. 

In the 
toons, six ( 


produced by 
color by Technicolor 
eight Popeyes, six Novel- 
Her- 
‘"asper Cartoons, six 
Para- 


Rice 


group are 
Champions, four 
SIX ( 
ipions (reissues), six 
mount Pace Makers, 12 Grantland 
Sportlights and six Paramount 
well as 104 Paramount News issues. 


artoon 
man and Katnips, 


headline chan 


Toppers, as 


Morgan Cites the Need 
For Individual Selling 


Mr. Morgan that: 
quality today counts so greatly and because 
of the rapidly rising costs of production, 
particularly in the techniques, these 
shorts must receive individual selling.” This 
calling 


points out “Because 


new 


he said Paramount is already doing, 
exhibitor attention to particular subjects and 
urging that they be booked with 
and study. 

On this point he 


great care 


said it is becoming more 


and more important from a program stand 
point that short subjects be selected to play 


This he 


that Paramount is now 


‘tain features. said extends 
to production, adding 


planning certain 


with cet 
subjects to be paired on 
programs with certain features. VistaVision 
will be used extensively in shorts production, 
he said. . 


Special att to short subjects of this 
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HONORABLE LINEAGE 
OF "TOM AND JERRY" 


Stewart Granger, meeting MGM 
cartoon producer Fred Quimby in 
the studio commissary, diteved: "| 
wouldn't want you to think that the 
merging of two scapegraces called 
‘Tom and Jerry’ is entirely an inven- 
tion of your excellent cartoons!" He 
pulled out a book of research dated 
1821, a standard work on the life and 
customs of the period used in prepar- 
ing Beau Brummell." Its title? "Tom 


and Jerry. The Day and Night Roam- 
ings of Jerry and his elegant Corinth- 
ian friend, Tom; their rambles and ad- 
ventures throughout London.” 





and 
any 


that the cartoon 
picture by 


manager 


kind does not 
other 
means, the 


mean 
series are out of the 
said. 


veteran sales 


market today for 


cartoons, in 


There is a tremendous 
these, 
theatres. 

On the subject of newsreels, Mr. Morgan 
He pointed out many thea- 
tres that thought a while ago they could get 
along without newsreels, in this television 
age, are finding now that their patrons want 
In addition he 


especially the drive-in 


was optimistic. 


said the newsreels 
industry's “Hope chest.” 
an invaluable 
public and offi- 
could not 


newsreels. 
generally are the 
They perform quietly service 
by providing a channel for 
cial which 
be duplicated by the industry without enor- 


government service 
mous expense. 

Color for newsreels is not in prospect for 
the moment, he of the 


Warner Bros. Schedule 
Total 90 Shorts 


VA 


said, because cost. 


reaches a 90. 
In the Techni- 
color specials; six featurettes, Classics of the 
Screen; 13 Blue Ribbon Hit Parade; 
Joe McDoakes (So You Want) 

Technicolor ; 
Technicolor 


Varner Brothers’ schedule 


diversified array are a dozen 
Six 
Comedies ; 
10 Sports Parade in color by 
Seven Warner Varieties; 22 
Cartoons Merrie 


Melodies, Looney Tunes; 


(Continued on page 50) 


Johnny Green conducting the MGM Symphony Orchestra in CinemaScope. 


PFE L LLL LILLE LL EOL EVOL LLCO L LEE LLL CLOUT LCCCLCLCLCLLLELLELCLCCCLCLCCCUCLOCOVUUUULUY. 


48 


MOTION PICTURE HERALD, OCTOBER 23, 


1954 












READY NOW! PARAMOUNTS FIRST SHORT INE 





¥ 


presents 








; ii ~~ Color by | | rf, at 
TECHNICOLOR 2x °ZS OER 
3 Produced and narrated by James A. Fitzpatrick — a. 


In the magnificent splendor, clarity and definition of VistaVision, this 2-reel, 
17-minute trip thru one of the most breath-taking, yet little-known countries 
in the world, was specifically produced to give the final touch of programming 
perfection to your presentation of the first VistaVision feature, Irving Berlin’s 
WHITE CHRISTMAS. Book them together! 


Build Every Show Into Greater 


Entertainment With These |-Reel 
6 CASPER the Friendly Ghost CARTOONS 


Technicolor. Produced by 


Famous Studios 


12 GRANTLAND RICE SPORTLIGHTS 


PARAMOUNT SHORTS 
QA) 


8 POPEYE CARTOONS 


Technicolor. Produced by Famous Studios 
(by arrangement with King Features) 


4 HERMAN & KATNIP CARTOONS 
Technicolor. Produced by 
Famous Studios 


6 PARAMOUNT PACEMAKERS 
=) Produced by Justin Herman 


a)!} 6 PARAMOUNT TOPPERS 


Produced by Justin Herman 





Produced by ‘ 
Jack Eaton * a 
6 NOVELTOON CARTOONS S — 


Technicolor. Produced by 


Famous Studios mA 


6 HEADLINE CHAMPIONS ae 


6 CARTOON CHAMPIONS -*@, 
Technicolor. Produced by ¥ & 


Famous Studios 


And Always Play The News The Public Prefers 


PARAMOUNT NEWS 


“The Eyes and Ears of The World” 


104 issues a year 


ALE ARAL ERMA EAA ARAMA ARR E ERLE MAREE ARARELAMRRREAAAAEAAAARAARAAAARAARARRARRARARABARAARRRA 


The Sales 
Managers 


The heads of the short subjects depart- 
ments in the home offices of the distributors 
not only supervise the sales of the subjects 
but to a very great extent influence the 
character of the supply. 


Lem Jones, 20th-Fox 


Oscar Morgan, Para. 


Irving Sochin, Universal 


Sid Kramer, RKO 


Leo Samuels, Disney 


SHORTS PARADE 


(Continued from page 48) 





eight Bugs Bunny Specials, and six Melody 
Master Bands. 

Among the special anamorphic shorts the 
company will release are “Aloha Nui,” 
“Coney Island Holiday,” “Below the Rio 
Grande,” “Sportsman’s Holiday,” and “Val- 
ley of the Sun.” Also 104 issues of Warner 
Pathe News. 

In line with the trend toward getting short 
subject material that is different and strik- 
ing, Warner Brothers short subject pro- 
ducer Cedric Francis usually has roving 
director-cameraman Andre de Lavarre on 
the The latter’s latest, “Caribbean 
Playground,” details exotic games and sports 
of the Other subjects of unusual 
interest from Warners are “In 1492,” a two- 
real featurette in WarnerColor tracing the 
voyages of Columbus to the new world; and 
“Mariners Ahoy,” a two-reel Technicolor 
film made with cooperation of the Girl 
Scouts of America. It is an account of a 
cruise of girl scout marines aboard the 96- 
foot sailing vessel “Brigatine Yankee.” 

The important role of the short subject in 
rounding out a complete and appealing pro- 
gram cannot be overstressed, Montague Sal- 
mon, managing director of the Rivoli theatre, 
declared this In choosing a_ short 
subject, he said, the wise showman should 
be as selective and concerned as in choosing 
i feature film. Exploitation-minded Salmon 
has frequently given added promotional and 
publicity attention to major shorts. 


move. 


region. 


week. 


British Information Shorts 
Play in 579 U. S. Houses 


The British information an- 
nounced this week that between January 1 
and August 30 this year BIS shorts have 
played in theatres throughout the 
United States and that 75 per cent of these 
bookings had been for engagements of more 


Service 
579 


than one week and in some cases for as long 
Lester Schoenfeld, BIS 
distribution manager, credited the growing 
popularity of the documentary type shorts 
to the fact that audiences today are seeking 
“quality rather than quantity” in shorts. 


13 British Subjects Are 
Acquired by Meadow 

Thirteen new British films dealing with 
the secret lives of animals and birds have 
been acquired for theatrical and television 
release in the U.S. by Noel Meadow. Pro- 
duced by Countryman Films, Ltd., each film 
runs approximately 15 minutes. The series, 
titled “The World of Life,” is accompanied 
by a spoken commentary. In addition to the 
pranks of various members of the animal 
kingdom, the series also treats with the men 
and women who spend their days studying 
and looking after the creatures. More than 
50,000 feet of original film was boiled down 
to 18,000 feet for the series. 


is seven weeks. 


gist 
iS 


L 


Friendly Ghost", copyright by 


~~ aha f 


"Casper the 
Paramount. 


"Leave It to Harry,” Harry James in a Uni- 
versal musical featurette. 


JIUhGtES 


"Social Lion", a new Walt Disney cartoon 
for RKO. 


BARA A CARA AAAAMAAAAMAAAAMAAMAARARAARARARAAAAAARAMRAARAAAARARARARARRAAAREALARARALARAELARRAEARREABA 


50 


MOTION PICTURE HERALD, OCTOBER 23, 1954 








\FLY HIGH WITH COLUMBIA'S = 
GREAT LINE UP OF SHORTS! , > 


py HIGH 8 
ae __ a 
WITH THIS GREAT EXTRA SPECIAL! ) fe 












FOR THE FIRST TIME IN 


CinemaScoPE 


ae FUNNIEST CARTOON CHARACTER 
OF THEM ALL! 


yeh HIGH, 
=< 


naa 









COMEDY | 
FAVORITES | 

















ALL-STAR 


ASSORTED 
LAUGH ~— 


FAVORITES 


















Fly, Mt, SM R NER! 
Me yith Bog ue - 
73 
ONE-REELERS 
~~ S 
spike rcMcou m9 THE GREATEST REEL 


OF hinclaeadd KIND! 


MICROPHONE , 
35 7 


SUPER- a 
ee RIDING WITH] BLACK | OUTLAWS 


BUFFALO OF THE 
BILL DESERT =| ss neenint 


PREETI TOLOOR OOOO UUUUL. 


A HEALTHY FILM DIET 
NEEDS MORE SHORTS 


by WALTER BROOKS 
Round Table 


Director, Managers’ 
OUR NEW 
have not only added ’Scope, and Color and 
Sound, to attractions, but 
short films on the same bills—and, to 
accent the have made it 
important that the short 
have its proper in programming. 
aspect ratio is the natural opposition 
id should make it clear that 
audience double features 
films. In thirty- 
can get all 


dimensions in motion pictures 


feature also to 

more 
subject 
Our 


obvious, 
than ever 
place 
new 
to television, a1 
no theatre 
to the short 
million public 
ie old fashioned movies they want—all day, 
every di 

It is vital that we 
to television in our new expression of qual- 
theatre screen. The public 
will appreciate our broad fine 
or superior sound, as we get farther 
standardized formulas which 


wants 
exclusion of 
two homes, the 
ay, for free 

avoid any resemblance 
ity on the | gy 
‘Scopes, our 
color, 
away from the 


television has borrowed from us. Those 
choose “B” 
another, watching 


hours a day—and we have 


gluttons for punishment who 


pictures Can see one aiter 


television, eight 


ORT FILM SPECIALISTS 


for the 


ART THEATRE 


Unique Color Documentaries 
on Art, Travel, World Events. 


Complete Catalogues of 
and Rates 


available free on request. 


Descriptions 


Lester Schoenfeld, 
Distributing Manager 


B.I.S. 


30 Rockefeller Plaza 
new verk 20, N.Y. 


it except our 
You can be sure, these things that are new 
in the theatre, will recapture and keep our 
movie-going audiences in the future. 

Any gourmet knows that a satisfying 
dinner must have all its points—the appe- 
tizer, soup, the entree, the salad, dessert and 
coffee. To serve will never 
satisfy the sustaining trade that keeps thea- 
tres operating in the black. No housewife 
in her right mind would ever serve a couple 
of steaks on platter—for the second 
one would never taste first. 
In our industry, the same procedure creates 
“B” pictures, and provides films for TV. 


no solution for new Scopes. 


two. sirloins 


every 
as good as the 


Roxy Drops Stage Shows 

elimi- 
theatres, 
York. That’s 
shows with 
big screen. But they 
short films, 
raving 
“Vesuvius 


CinemaScope, as the pioneer, has 
nated stage shows in a lot of 
including the New 
because they stage 
CinemaScope on the 
do need the new CinemaScope 
and folks who go to the 
about such short 
Express”—which put travel films on a new 
They orchestral short 
with stereophonic sound—which are 
come to 


Roxy, in 


don’t need 


movies are 
subjects as 
level. acclaim the 
films, 
having a 
orchestra in the theatre. They 
talk about new shots of West Point, which 
has been photographed a thousand times, 
before in CinemaScope. 

Every first run theatre on Broadway, pre- 
senting programs in our new dimensions, 
has chosen short films of comparable qual- 
ity to augment and to accent, this new 
sensation on the Any theatre with 
lens can project any of the 
short films in the current 
market, on the The production 
lists are full of new and more are 
coming up, to make it possible to build a 
showman’s program, for a gourmet’s taste, 
and not to seek satiation through a surfeit 
without satisfaction of the 
movies are habit-forming, if 


as close as you'll ever 


fifty-piece 


but never 


screen. 
a_ variable 
cartoons or other 
wide screen. 


releases, 


of quantity, 
Our 
we don’t overstuff our 


appetite. 
patrons. 


Lesson in Cinerama 


We can learn a lot from 
inspiration of all new dimensions in our 
industry, when we realize they have grossed 
$17,000,000, in years, in less than a 
dozen theatres, with an attraction which is 
actually an assembly of short subjects. 

Often, in the Round Table, we report the 
use of a program of cartoons, offered all on 
one bill, with special audience values. Right 
now, in New York, the 55th Street Play- 
house, a small but selective theatre, is using 
thirteen UPA cartoons, to attract capacity 
audiences of adults—and we note their next 


Cinerama, the 


two 


LANTZ MARKS 25 
UNIVERSAL YEARS 


Walter Lantz, father of such indestructi- 
ble pen-and-ink characters as Andy Panda, 
Wally Walrus, Oswald the Rabbit, not to 
mention Woody 
Woodpecker, this 
week celebrates his 
25th anniversary 
with Universal Pic- 
tures. It was just 25 
years ago that Mr. 
Lantz, then 29 and 
already a veteran of 
13 years in the in- 
dustry, was signed 
by Carl Laemmle to 
head Universal's ani- 
mated film depart- 
ment. With the ex- 
ception of one year, 
he has been associated with Universal 
ever since. Since 1935 he has produced his 
cartoons independently for release by Uni- 
versal. Mr. Lantz was born in New 
Rochelle, N. Y., and attended the Art 
Students League in New York. His first 
cartoon job was with Gregory LaCava. 
Among the earlier, memorable cartoon 
characters which he created were Krazy 
Kat, Happy Hooligan, the Katzenjammer 
Kids and Colonel Hezz Liar. With an eye 
toward casting Woody Woodpecker into 
a pot of continental troubles, Mr. Lantz has 
just returned to this country after a 10- 
week trip through Europe gathering back- 
ground material. 


Walter Lantz 





World Dances”—an 
and dances from all 


attracion will be “The 
assembly of folk songs 
the world. 

it’s modern, 


over 

It’s new, 
offer 
dimensions, new styles to attract and regain 
lost audiences. We can thank the pioneers 
who lead us into this new opportunity, and 
be grateful that we have ample product of 
suitable quality to with competition 
that lurks on the home grounds. Short films 
always have indicated a desire for quality— 
quantity; and we must stick to that 
formula now—while TV struggles through 
endless mediocrity to fill their program time. 
Your will open their with 
surprise and wonder—if your eyes are open 
to the new trends. 


it’s competitive, to 


new ideas in programming, new 


cope 
not 


audience eyes 


SHORTS — FEATURETTES! 
IF IT’S UNUSUAL— 


we have them 


Write for catalogue today! 
Est. 1914 


HOFFBERG PRODUCTIONS, INC. 
362 West 44th Street, New York 36, N. Y. 
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“What the 
icture did for me 


Metro-Goldwyn-Mayer 


ALL THE BROTHERS WERE VALIANT: Robert 
Taylor, Ann Blyth—If your patrons like bloodthirsty 
stories, here is one that should please them. This 
should please the average movies goer. Has excellent 
cast, also good color. Play it. Did over average 
business on it. Played Tuesday, Wednesday, Septem- 
ber 28, 29.—James Hardy, Shoals Theatre, Shoals, Ind. 


RIDE VAQUERO: Robert Taylor, 
Anthony Quinn—Metro slipped slightly with this one 
If it were not for the excellent performance turned 
in by Anthony Quinn, this would have been an average 
western in color. Everybody seems to be unhappy in 
this film—that does not make for happy audiences. 
But I must confess that we did excellent business. 
Am sure you won’t lose with it, especially as it has 
top Metro stars. Played Wednesday, Thursday, Fri- 
day, Saturday, August 18, 19, 20, 21.—Dave S. Klein, 
Astra Theatre, Kitwe/Nkana, Northern Rhodesia, 
Africa. 


ROGUES’ MARCH: Peter Lawford, Richard Greene 
—On the lines of the old wonderful “Four Feath- 
ers,” but on the way it jumped the rails! I don’t 
think MGM expected much from this one, yet it did 
fairly well for us. It is quite good entertainment 
that pleased most. It is very British, but that 
should not throw you, especially as the two male stars 
are well known in the States. Played Sunday, Mon 
day, September 19, 20.—Dave S. Klein, Astra Cinema, 
Kitwe/Nkana, Northern Rhodesia, Africa. 


SCANDAL AT SCOURIE: Greer Garson. Walter 
Pidgeon—A wonderful family picture, if ever there was 
one! Now we had “Shane” (Para.) as opposition, 
which you will admit for a town of 8,000 is mighty 
strong opposition. Yet we played this film for four 
days against “‘Shane’s’”’ four and held our own magni- 
ficently. We gave the film no fanfares. Just plugged 
its as solid family entertainment, and they came 
in thousands. In these colums [ have always main- 
tained—play to the women and kids and along come 
Papa and the boy friends. Played Wednesday. Thurs- 
day, Friday, Saturday, September 15, 16, 17, 18.— 
Dave S. Klein, Astra Cinema, Kitwe/Nkana, Northern 
Rhodesia, Africa. 


Ava Gardner, 


Paramount 


ALASKA SEAS: Robert Ryan. Jan Sterling—This 
should do O.K. in any situation if you double bill it. 
A very good picture on salmon fishing, with an extra 
good cast. Good for any small town—play it. I 
doubled it with a “Jungle Jim’ (Col.). Played Fri- 
day, Saturday, September 10, 11.—James Hardy, 
Shoals Theatre, Shoals, Ind. 


KNOCK ON WOOD: Danny Kaye, Mai Zetterling 
—Better business than on previous Kaye films—per- 
haps they’re learning to appreciate his talent. Played 
Sunday, Monday, September 19, 20.—Elaine S. George, 
Star Theatre, Heppner, Ore. 

MONEY FROM HOME: Dean Martin, Jerry Lewis 
—This one lived up to its title—it did bring money 
from home to me. It also brought a few extra pa- 
trons to see it. Not as good as some of their other 
pictures, but I did above average business on it and 
there are plenty of laughs. Played Sunday, Monday, 
September 12, 13.—James Hardy, Shoals Theatre, 
Shoals, Ind. 


SECRET OF THE INCAS: Charlton Heston, Nicole 
Maurey—“Our Boy” Charlton is either an Indian or 
is co-starred with them since “Greatest Show on 
Earth” (Para.) with the exception of “Ruby Gentry” 
(Fox). This wasn’t so hot. Many of our women 
patrons laughed to hear Yma Sumac hit the high 
notes in her ceremonial chants. Played Wednesday, 
Thursday, September 29, 30.—Michael Chiaventone, 
Valley Theatre, Spring Valley, II. 


RKO Radio 


SECOND CHANCE: Robert Mitchum, Linda Dar- 
nell—I can’t see where this picture rates high film 
rental. It was just an average picture to me, also to 
the ones who saw it. Good cast, but no plot to the 
picture. Did below average business on it. Pass it 
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..« the original exhibitors’ reports department, established October 14, 1916. 


In it theatremen 


serve one another with information about the box office performance of product—providing 4 
service of the exhibitor for the exhibitor. ADDRESS REPORTS, What the Picture Did for Me, 
Motion Picture Herald, Rockefeller Center, New York 20. 


Wednesday, Sep- 


Played Tuesday, ’ 
Theatre, Shoals, 


James Hardy, Shoals 


up—wish I had 
tember 14, 15. 
nd. 


SWORD AND THE ROSE, THE: Richard Todd, 
Glynis Johns—Played this after “Rob Roy.’ Business 
not as good and picture not as generally enjoyed, but 
it is enchanting. Probably a bit too much so for our 
outdoor people. Played Tuesday, Wednesday, Sep- 
tember 28, 29.—Elaine S. George, Star Theatre, Hepp- 
ner, Ore. 


SWORD AND THE ROSE, THE: Richard Todd, 
Glynis Johns—Another grand Disney effort. Don’t let 
the English accents put you off. Grownups and kids 
will like this film. Very good performances by Todd 
and Johns, but James Robertson Justice does his role 
true justice. When it comes to a Disney picture, 
you can always rely on slick production, wonderful 
camera work and outstanding color. We had a fine 
run with this film and I can recommend it highly to 
all types of houses. The title nee plenty, too. Played 
Sunday, Monday, Tuesday, Wednesday, Thursday, 

rotereny, August 22, ph 24, 26, 27, 28.- 
Klein, Astra Cinema, Kitwe/Nkana, Northern 
Rhodesia, Africa. 


United Artists 


BEAT THE DEVIL: Humphrey Bogart, Jennifer 
Jones—The gentlemen from Georgia who reported on 
this picture before I played it were correct—a 
monstrosity in celluloid. It wasted the efforts of 
Sogart, who was given nothing to do but a series of 
walk-ons. Jennifer Jones and Robert Morley as the 
head of as unholy an unholy trio that has hit the 
screen in generations make the most of roles that 
supply the only meat in the picture. Played Friday, 
Saturday, Sundav, Monday. July 16, 17, 18, 19. yChasles 
Rossi, Paramount Theatre, Schroon Lake, N. 


CONQUEST CF EVEREST: Documentary—This 
drew whatever mountain climbers were in the area— 
not too many of them but a better gross than I 
expected—and brought very good comments. Played 
Sunday, Monday, Tuesday, August 22, 23, 24.—Charles 
Rossi, Paramount Theatre, Schroon Lake, N. Y. 


CROSSED SWORDS: Errol Flynn, Gina Lollobri- 
diga—This was another mistake—the picture starts and 
ends as a swashbuckler with too little of the ex- 
cellent sword play that the picture starts and ends 
with. In between a mumbo-jumbo of stilted dialogue 
which was so far out of synchronization that the 
audience howled at # and took it as intended bits of 
comedy. No print shortage here, either. Played Sun- 
day, Monday, Tuesday, August 29, 30. 31.—Charles 
Rossi, Paramount Theatre, Schroon Lake, N. Y 


GILBERT & SULLIVAN: Maurice Evans, Robert 
Morley—Don’t play it unless you have Gilbert & 
Sullivan addicts in your community. It will draw 
from a campus but not from the juke joints. Played 
Thursday, Friday, Saturday, August 12, 13, 14. 
Charles Rossi, Paramount Theatre, Schroon Lake, 


GOLDEN MASK: Wanda Hendrix, Van Heflin 
Nice color, nice African scenery. An English made 
picture with a story hard to understand. Business 
poor. Played Tuesday, September 14. Michael 
Chiaventone, Valley Theatre, Spring Valley, Ill. 


GOLDEN MASK: Wanda Henrix, Van Heflin— 
Good Technicolor adventure drama that departs from 
the usual formula. Played to fair business. Played 
Sunday, Monday, Tuesday, Wednesday, August 8, 9, 
10, 11.—Charles Rossi, Paramount Theatre, Schroon 
Lake, N. Y 


PERSONAL AFFAIR: Gene Tierney, Leo Genn— 
Crackerjack suspenseful melodrama that played to 
good business and will draw the silk stocking trade. 


Played 
Saturday, 
mount Theatre, 


T uesday, Wed nesday, Thursda 
August 3, 4, 5, 6, 7.—Charles 
Schroon Lake, N Y 


WAR PAINT: Robert Stack, Joan 
this one beyond its release date and 
this time of the Played Satur 
Monday. September 11, 12, 13.—Cl arles 
mount Theatre, Schroon Lake, N. ¥ 


seasor 


Universal 


ABBOTT & COSTELLO GO TO MARS: Abbott & 
Costello—This is one of their funniest and di ent 
business Played Sunday Monday, Tuesda We 
nesday, September 12. 13, 14, 15—Agha Rafiq 
Ahmed, New Majesti Cinema, Hyderabad Sir 
Pakistan. 


CITY BENEATH THE SEA: Robert Ryan, M 
Powers—Very good water picture that pleased 
patrons and did very well at the box office Played 
Sunday, Monday, Tuesday, August 29, 30, 31.—Agl 
Rafique Ahmed, New Majestic Cinema, Hyderabad 
Sind, Pakistan. 


EGG AND I, THE: Claudette Colbert, Fred Mac 
Murray—Well, all I can say on this one is that I 
failed on it through no fault of the picture It is 
a good comedy, but I guess people did net want 
again. Played it in 1949. Below average 
ness. Played Sunday, Monday, September 26, 
James Hardy, Shoals Theatre, Shoals, Ind 


FORBIDDEN: Tony Curtis Joanr Dru 
entertaining picture. Tony Curtis is popular with my 
patrons and | did good business on this one Plaved 
Sunday, Monday, Tuesday, September 6, 27 g 
Agha R:zfiaue Ahmed, New Majestic Cinema, Hyd 
bad Sind, Pakistan, 


SEMINOLE: Rock Hudson, 
bara Hale—A handsome 
Hudson and Quinn are popular 
the picture did very good business "layed Sund 
Monday, Tuesday, August 22, 23, 24.—Agha Rafique 
Ahmed, New Majestic Cinema, Hyderaba d Sind, Pak 
istan, 


TANGANYIKA: Van Heflin, Ruth Rom 
good jungle picture with an extra good 
color. If your patrons like this kind, play 
do well in small towns. Very hot wher 
and a thunder storm came up which hur 
Played Sunday, Monday, September 19 
Hardy, Shoals Theatre, Shoals, Ind 


see it 


Anthony Quinn 
piece with the Indian theme 
with my patrons at 


Warner Bros. 


COMMAND, THE: Guy 


Madison, Joar ldon—If 
you can’t miss n this one 
excellent 
1 Friday 


Shoals 


action, 
small towns with ar 
wrong. Pla 

James Hard 


your patrons like 
This is a natural for 
cast. Play it—you can’t go 
Saturday, September 24, 25 
Theatre, Shoals, Ind. 


DESERT SONG, THE: Kathryn Grayson, Gordon 
MacRae—Good, but musical pictures Lv no draw 
here and business was below average aved Friday 
Saturday, Sunday, Monday, Tuesday, We inesday, 
Thursday, September 17, 18, 19, 20, 21 , Ag 
Rafique Ahmed, New Majestic Cinema "Hyderabad 
Sind, Pakistan 

HONDO: John Wayne, Geraldine Page—This is a 
natural for small towns. Play it, you can’t go wrong 
on it. One of John Wayne's best. The only thing 
wrong with the picture is that the terms are too 
steep. This picture should more than please 
Comments good. Weather hot Plaved 
Monday, September 5, 6.—James Hardy, Shoa 
tre, Shoals, Ind. 


anyone 
Sunday, 


Thea 
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People in » & ews 


DorE Scuary, MGM _ vice-president in 
charge of production, is in New York 
from Hollywood for a three-week visit. 


WILLIAM GOLDMAN, Philadelphia producer, 
exhibitor and distributor, was to leave 
Thursday on 30,000-mile round-the-world 
trip, during which he will take a look 
it the film situation in Asia and Europe. 

[vor Bowen, principal director of Au 

Equipment Research and Development in 

Great Britain’s Ministry of Supply, has 

resigned to become the British Empire 

General 


representative of Precision 


Equipment Corp. 


ARNOLD M. Picker, United Artists foreign 
distribution vice-president, has returned 
from a month-long Far Eastern tour. 


NorRMAN Lorper has been appointed direc 

tor of public relations of Chromatic Tele 
Laboratories. He was fomerly a 
member of the staffs of the New York 
Times and Tide Magazine. 


vision 


Eric JOHNSTON, president of Motion Pic- 


ture Association of America, will leave 


shortly for the Far East with a view 
towards settling film questions in Japan 
ind the Philippines. 


LEONARD H. GOLDENSON, president of Amer- 
Broadcasting-Paramount Theatres, 
Inc., was named honorary “Pennsylvania 
Ambassador” by the State of Pennsyl 
vania Chamber of Commerce for “out- 
standing achievement in the best tradi- 
tion of the Commonwealth.” 


ican 


Max E. YouNGSTEIN, United Artists vice 
president, has returned from Europe. 


Dave Ross, city district manager for Fox 
West Coast Theatres, and industry vet- 
eran of 46 years, has retired. He will 
devote his time to his musical career. 


RICHARD MAHN, who has been associated 
with RKO for the past 23 years in a 
variety of executive capacities, has been 
appointed labor relations director of the 
RKO studio. He succeeds Mark Busu- 
NER, who resigned to become administra- 
tor of the motion picture industry pension 
fund 





Cant Touch 
Outside Ads. 
Official Told 


The New York City Corporation Coun 
sel’s office has advised City License Com 
missioner Edward T. McCaffrey that at 
the present time there is no legal authority 
for any action on censorship of a theatre’s 
use of exterior advertising, it was reported 
in New York City this week. 

However, a staff representative of the 
Corporation Counsel’s office revealed that 
under Section 1141A of the Penal Code, 
police authority may be exercised upon a 
theatre found to be using improper adver- 
tising. 

Preliminary discussions regarding a set 
of rules and regulations for the exterior 
advertising of films in lobby displays and 
on theatre marquees of New York City 
were held October 8 when Mr. McCaffrey 
met with exhibitors, religious, business and 
civic leaders to discuss alleged indecent and 
immoral complaints against 14 theatres in 
the Times Square area. 

Up to now, the Commissioner said, there 
has been considerable sentiment against the 
42nd Street theatres in regard to advertis- 
ing of films, especially those houses which 
play “risque” films. 





COLUMBIA PICTURES ANNOUNCES THAT PRINTS OF THE FOLLOWING 
PICTURES ARE NOW AVAILABLE IN OUR EXCHANGE FOR SCREENING 





AN ELIA KAZAN PRODUCTION 


ALAN LADD 


cowee PATRICIA MEDINA 


with PETER CUSHING - ANDRE MORELL- HARRY ANDREWS 


Story and Screen Play by ALEC COPPEL + Produced by IRVING ALLEN and ALBERT R. BROCCOLI! 


oivected by TAY GARNETT <o-o* © Technicolor + 4 waewicn prooucnon 


costing MARL MALDEN - LEE J. COBB 
with ROD STEIGER - PAT WEMMING - and introducing EVA MARIE SAINT 
Produced by SAM SPIEGEL - Screen Play by BUDD SCHULBERG 


Music by LEONARD BERNSTEIN + Directed by ELIA KAZAN 
A HORIZON PICTURE 








JOHNNY 


WEISSMULLER 


with JUDY WALSH + DAVID BRUCE and KIMBA 
Story and Screen Play by CARROLL YOUNG + Produced by SAM KATZMAN « Directed by LEE SHOLEM 
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An International Association of Motion Picture Showmen—Walter Brooks, Director 





Product Shortage Relieved by Booking Imports 


DWARD L. HYMAN, vice-president 
E, of American Broadcasting-Paramount 

Theatres, offered the suggestion to 
his theatre partners and circuit heads at the 
recent meeting at Shawnee-on-Delaware, 
that they give more consideration to the 
booking of “art” films and foreign films, 
especially in showcase theatres in areas 
where this policy has not yet been estab- 
lished, as a means of relieving the product 
shortage and for greater opportunity against 
new forms of competition. 

With 669 theatres listed in the current 
Motion Picture Almanac, for this circuit and 
its affiliates, there could be immediate steps 
towards something similar to the plan pro- 
posed by J. Arthur Rank, who has ear- 
marked funds to build or acquire theatres in 
America for this same policy. Leonard H. 
Goldenson, president of AB-PT, has just 
returned from Europe, where he surveyed 
the production sources and possibilities of 
147 new attractions from foreign studios. 
Mr, Rank insists there is an ever-present 
opportunity here that is not being properly 
met, at the point of sale, with suitable show- 
manship skills. 

Certainly, there are areas where foreign 
films are now getting a big play—and sim- 
ilar areas where the public has yet to find 
the right opportunity to display their appre- 
ciation for films from abroad. Neither Mr. 
Rank, nor Mr. Goldenson, can change the 
movie-going habits of fixed audiences, but 
they can change the policy of some existing 
theatres and discover new audiences with 
tastes and preferences which will neither 
conflict with nor diminish any present or 
potential patronage that may now be con- 
sidered regular movie-goers. 

Mr. Hyman believes in the gradual 
approach, on a trial basis, to feel out and 
find new audiences of this nature. Some 
houses will be found ideal for the purpose, 
and many will find that they can use “art” 
films or foreign films in mid-week, for 
selected audiences. The Walter Reade 
Theatres eased into this sort of new busi- 
ness by the establishment of what they 
called “Tonight at 8:30”—a special one- 





Tune in on “CHANNEL ONE” 
Rey C. Hanson's 


FOX THEATRE 


FERTILE, MINN. 


Quite a number of Round Table man- 
agers have picked up the idea of referring 
to their local theatres as “Channel One"— 
an idea we printed in this space on August 
14th—but the one we like best is this in- 
teresting example from a small town with 
a descriptive name, out in Minnesota. Ray 
Hanson had a simple rubber stamp made, 
and used it to put over the idea with his 
patronage. He also had newspaper refer- 
ence to the fact that “Channel One"— 
"your neighborhood theatre—has Scope, 
and Color, and Sound—that TV won't catch 
up with, for years to come.” 

The new Fall season has started for tele- 
vision, and it gets plenty of publicity in 
paid newspaper advertising and free space. 
At the moment, the most accurate estimate 
of the number of color-TV sets in use is 
7,600—as compared with close to thirty- 
two million standard sets in American 
homes. It will be a while before color sets 
become really numerous, but you can de- 
pend upon it, they will, when they get the 
bugs out of the processes involved, and 
mass production brings the price down. 
In the meantime, you have your oppor- 
tunity to boast of what motion pictures 
have today—and TV will never equal our 
dimensions in sight and sound. 











shot showing of a foreign film, sold out in 
advance to interested patrons. 

“The reluctance of the mass-type of thea- 
tre in the U.S. to play foreign films has 
been a bone of contention for a long time, 
and periodically, our industry is the target 
for bitter criticism,’ Mr. Hyman says, on 
that side of the question. 
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@ BOB O’DONNELL’S 
the Interstate Theatres participation in the 
Texas State Fair, featuring the Women of 
Motion Picture Industry—which is covered 
elsewhere in the Round Table as a news 
story—had a special interest that can be 
utilized elsewhere, and in all sorts of situa- 
tions. He devoted the back page of the 
program folder to “Your Entertainment 
3onus”—a contest in which movie patrons 
were asked to complete the following 
sentence in 25 words or less—“I am 
movie fan because. . . .” 

The public has been well educated in the 
ways of such promotional contests, which 
appear regularly in the national magazines 
to advertise various products, and the ladies 
who read these pages of interest to women, 
know exactly what is expected of them, to 
enter such a contest. They write their 
sample sentences and send them in by the 
thousands. Each one indicates keen interest 
in the idea and the objective, and the 
accumulative effect builds public relations 
on a broad scale. The variety of replies 
contains more than a few good ideas 


8) 


@ CHARLIE JONES has done, »in 
Northwood, Iowa, exactly what we’ve hoped 
some theatre manager would do, in partner- 
ship with his home town newspaper. The 
Northwood Anchor, important county 
weekly, has mailed out 6,000 solicitations in 
a subscription drive, and the bonus that 
goes with each paid-up order is a guest 
pass fOr two persons, at Charlie Jones’ 
Northwood Theatre, for new subscribers 
There’s a deal on which can’t help but ben 
fit all parties concerned, and both public 
relations and press relations should prosper 
with this special handling. We see the fine 
hand of the theatre manager throughout 
the transaction, for the editor of the local 
paper will be on the lookout for further 
examples of showmanship as it makes the 
news. We know this subscription deal is 
good, and something that many other small 
town theatres can do cooperatively with 
country weeklies. —Waiter Brooks 
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Commander lan Murray, 
technical advisor on MGM's 
merry musical, makes with the 
cheese in Wisconsin, promoted 

Jack Foxe, director of advertising and into appreciation of local prod- 
publicity for Loew's Theatres in Washing- ucts by Mrs. Marion Hvasta, 
ton, and Tom Baldridge, MGM's field manager of the Towne theatre, 
man in the area, went to a new town Milwaukee. 
in the suburbs to establish “the happiest 
village"—in formal dedication ceremo- 
nies. The name will stick in the memory, 
and affection, of local residents. 


Happy promotion idea snow- 
balled into great showmanship, 
when MGM was inspired by the 
Scottish settings of 'Brigadoon"— 
and launched this effervescent ex- 
ploitation, across the board. Start- 
ing with a thought in the mind of 
Oscar Doob, and relayed to the 
field by Ernie Emerling, the climax O 


came when a real-estate develop- 


ment in Frederick, Maryland, 
CO ¢ fe changed its name to ''Brigadoon— 


the happiest village in America. 


1H JOY 
You WiLL DAN Ee 
= WHEN YO 


Showmanship! 


Bill Hogan's Drama Desk, on 
KRON.-TV, San Francisco, welcomes 
the highland contingent in cos- 
tume, escorted to the studio by 
James McMilian, publicity direc- 
tor for Loew's Warfield theatre. 


Bill Trambukis, manager of 
Loew's State theatre, in Provi- 
dence, had “Leo, the Lion" doing ‘ mae KELLY 
a highland fling to announce “ VAN JOHNSON ‘ 
"Brigadoon"—and Leo wore a new : 2 D.C > 


Scotch plaid—especially cut from 
imported tartan! 


MGM's touring Scotch lassies, 
Pat Gow and Olive Henderson, 
presenting sprigs of heather 
as good luck tokens to Dewey 
Michaels, circuit theatre owner, 
Myron Gross, buyer for Coopera- 
tive Theatres, Ed Susse, city sales- 
man, Chris Pope, Schine booker 
and Jack Mundstuk, MGM branch 


manager, in Buffalo. 


One of the fine window displays 
for the. promotion of "Brigadoon" 
at the Radio City Music Hali— 
placed by the British Irish Railway 
Agency, in Rockefeller Center, 
where they have the posters to 
fit the occasion. 
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Charlie Jones invited the town fire depart- 
ment to see “Fireman, Save My Child” at 
the Northwood theatre, Northwood, lowa— 
all they had to do was to display their 
badges to get in free, and it made bold-face 
news in his “Aisle Say’ column in the 
Northwood Anchor. 


Dave S. Klein, Be Sah of the Astra thea- 
tre, Kitwe/Nana, Northern Rhodesia, Africa 
—-who is one of the best contributors to 
“What the Picture Did For Me’’—reports 
that he displays a the 
lobby for the cartoons and shorts on his 
program. 


special board in 


v 
Schine’s Fall and Winter schedule of co- 
operative and other tie-ins in local situa- 
include many 
in addi- 


tions is filling up rapidly, to 
Christmas and New Year’s shows, 
tion to Hollowe’en and Thanksgiving shows 
already on the books. Schine managers learn 
how to sell these holiday events for local 
sponsorship—and profits. 


Stanley Warner in Philadelphia used their 
art department to create unusual signs for 
all theatres to sell the boys’ and girls’ Big 
Hollowe’en party, with special prizes and 
special parties, for the funniest, best-dressed 
and most original contenders. 


v 
J. P. Harrison, who always hits the target 


with his special promotions at the Campus 
theatre, Denton, tribute to 
“Business and Professional Women’s Week” 
“Women’s World” 


Texas, used a 
as a selling approach for 
for a full week’s run. 
John DiBenedetto, manager of Loew’s 
Poli theatre, Worcester, Mass., 
“Wanted” poster and had parking lot at- 
tendants placing a summons under wind- 


used a 


shield wipers, for “Rogue Cop.” 


The upcoming “Duel in the Sun” opening 
in RKO metropolitan theatres has been 
booked for a 6-successive day playdate in- 
stead of the customary 5-day preierred time 
block, according to Budd Rogers, sales chief 
for Selznick Releasing Organization. 


Schine’s Theatres getting a special hand- 
out from Seymour Morris to call attention 
to the Nat Cole recording of “Hajji Baba” 
which is platter promotion for the new 
CinemaScope picture, with lots and lots of 
Elaine Stewart. 





Chicago 5, Illinois 


1327 So. Wabash | 


630 Ninth Ave. | 
New York, N.Y. | 


SIN SERVICE AND QUALITY 


With Showmen Everywhere! 


in ye 


S. A. Karatz, manager of the Cinema 
Park theatre, Phoenix, Arizona, 
traveling 24-sheet board and street ballyhoo 
for current pictures, both capable of atten- 
tion-getting on Main Streets. The downtown 
stroll is a good eye-catcher, he says. 


uses a 


Harry Wilson, manager of the Capitol 
theatre, Chatham, Ontario, has a full-page 
“Scramble Contest” in full-paid cooperative 
space, to advertise his Fall Festival of com- 
ing attractions. Entry blank to unscramble 
ten titles must be filed at the theatre, for 
free passes. Everybody can be happy with a 


good co-op. 


Vv 
Chas. Winchell, of Minneapolis Amuse- 
ment Co., compliments Tom Martin, man- 
ager of the State theatre, Minneapolis, for a 
front page break on ‘‘Rear Window” that 
resulted from quick thinking on the part of 
a publicity-minded manager. It happened to 
fit the occasion, and the editor’s idea of 
newsworthy material. 
v 
Raymond A. Holly, Jr., manager of the 
Capitol theatre, Union City, who has Con- 
federate soldiers walking the streets to con- 
fuse the mail men, made full use of the 
traveling exhibit for-“The Egyptian” which 
was Officially welcomed as street ballyhoo 
by the Board of Commissioners. 


“Magnifi- 


Raleigh, 


Extraordinary sponsorship for 
cent Obsession” obtained in 
NG 


supplied free tickets for all his customers 


Was 


when a local electric goods wholesaler 


and ran a cooperative ad, saying this picture 
their Jim 


Seago, manager of the Colony theatre, 


was a “must” for enjoyment. 
had 
a proposition to be proud of—with a four 
column reproduction of the official invitation 
in paid space, all at the expense of the en- 
thusiastic advertiser. 
v 

Lou Hart, manager of the Avon, Water- 
town, N. Y., sending a letter to the principal 
of every school within a 30-mile radius about 
“The Vanishing Prairie” and following the 
letter with a telephone call. He is also tying 
up with the regional State Library which 
Watertown 


bulletin 


services 63 stations out of for 


the placing of window cards and 
board notices, 
v 

Jack Mitchell, manager of the 
theatre in Auburn, N. Y., has a 
lined up for an October Saturday. 
sored by the local Kiwanis Club for 4-H 
Club members, full admission is paid for the 
children, and last year there were 600 at this 
show, the 


Joe also has one 


Auburn 
tree show 


Spon 


right along with 


regular Saturday matinee. 


which is run 
Christmas rental set and others coming up 


v 
had 


Colt” with young rider complete in wester1 


Olga Sharabura her own “Gypsy 
garb, and well bannered, riding up and down 
the main streets during the three-day run 
of the picture at her Paramount theatre in 


Sault Ste. Marie, Ont. 


H. B. "Hank" Tollette, district manager for Marcus Theatres Management Co., sends this 
photograph of their annual fall showmanship meeting held at Pewaukee Lake, Wisconsin. 
The two-day affair included managers of La Crosse Amusement Corp., as well, and heard 
a talk by Ben Marcus, general manager, who is also president of National Allied. This is 
the 11th annual drive for Marcus Theatres, and over $2,000 in prize money was set up 


for the current 12-week campaign. 


Reading from left to right above are, Bill Friese, La Crosse. . 


. Bob Klein, Neenah; Tom 


Daily, Appleton; Jim Cannon, Menasha . . . Clarence Holtze, Tomah; Ron Jorgenson, Ripon; 
Glen Davis, office; Jerry Roggentin, office; Gloria Mahler, office; Chas. Lowe, Oshkosh; 
Hank Tollette, District manager; Ben D. Marcus, general manager and National Allied 
President; Joe Strother, buyer; Harold Chainson, Menomonie; Truman Schroeder, booker; 
Velva Carroll, La Crosse; Ansel Holley, La Crosse; Bud Owen, La Crosse; Miles Lonergan, 
Wauwatosa; Wm. Klug, La Crosse; K. La Vake, Wausau; Doug Conine, Menomonie; and 


Bert Coyle, Clintonville. 
was not available for picture. 
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Edwin Schwalbe, general manager of La Crosse Amusement Co. 
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RECORD PRE-SELLING 
FOR ‘STAR IS BORN’ 


rhe largest national magazine and Sunday supplement adver- 
tising campaign in Warner Brothers’ history has been set for the 
CinemaScope-Technicolor production of “A Star Is Born,” in 
which Judy Garland makes a triumphant return. 

According to the announcement by Mort Blumenstock, vice- 
president in charge of advertising and publicity, the schedule was 
begun in September, to coincide with the world premiere of the 
picture at the Pantages theatre in Hollywood, followed by a New 
York opening. The national magazine schedule will reach a total 
readership of 170,000,000 persons. The large-scale consumer 
campaign parallels the continuous and unprecedented publicity 
which the film has received since the original announcement, a 
year ago, of the signing of Judy Garland, with tremendous public 
interest and anticipation, both here and abroad. 

Che magazines scheduled to carrying advertising include: Life, 
Look, Cosmopolitan, Time, Newsweek, Collier’s, Woman’s Home 
Companion, Redbook, Parents’ Magazine, Seventeen, Photoplay, 
Modern Screen, Motion Picture, Screen Stories, Movieland, 
Movie Life, Movie Stars Parade, Filmland and Screen Stars. 
Sunday supplements include American Weekly and This: Week, 
and will be supplemented by important day-to-date newspaper 
advertisng to coincide with playdates, in conjunction with a spot 
advertising campaign on TV and radio stations. ; 

A comprehensive all-out pressbook of 28 pages, plus a 12-page 
advertising section,-has been prepared for “A Star Is Born” and 
special copies have been distributed to circuit heads and leading 
exhibitors. This will be reviewed under “Selling Approach” in 
the Round Table, as the picture goes into release. Leading the 
exploitation section is a spread devoted to the attractive “lobby 
spectacular” as created by Warners’ advertising department, 
which is one of Mort Blumenstock’s specialties for showmen. In 
full color, this display has a background equipped with flashers 
to impart a spotlight effect, which illuminates the backdrop and 
huge cut-out head of Judy Garland. 


“WOMAN'S WORLD" 
IS FOR BOTH SEXES 


20th Century-Fox has a special flair for creating new films 
with big casts of men and women, such as this one, with Clifton 
Webb, and three couples—June Allyson and Van Heflin, Lauren 
Bacall and Fred MacMurray, and Arlene Dahl and Cornel Wilde. 
It’s an amusing plot idea, with plenty of backgrounds and action 
that sells fashions to the ladies and ideas to the men. “It’s a 
big wonderful ‘Woman’s World’—because men are in it.” 

Last week in the Round Table we had a sample of the double- 
truck advertising which Gimbel’s in New York put behind the 
title, that means so much in merchandising. You can build on 
this glamorous, elegant, luxurious, delectable, lucious and gay 
world—for what it means in store tieups. “Glamour Magazine” 
for November will accent this selling approach, with a variety of 
fashion products inspired by the picture and created by leading 
manufacturers, which will be on sale in leading department stores 
and specialty shops. A complete list is included in the pressbook. 
“Seventeen” magazine—‘Charm”—‘‘Good Housekeeping” and 
other national magazines will carry the advertising. “Glen Raven” 
Hosiery have participated in this campaign with both national 
and local advertising, and there is a special “out front’ display 
kit for both theatres and store managers. 


PROMOTION IN THE 
NEW DIMENSIONS 


Whether it’s CinemaScope, Vista-Vision, Wide-Screen or what- 
have+you, all these new devices have new promotional ideas for 


progressive managers. 20th Century-Fox has prepared special 
advertising, pressbooks and especially deluxe “trailers” that are 
really excerpts from future films, running as long as an average 
short subject. There is one devoted to upcoming attractions, and 
another to CinemaScope and Stereophonic Sound, to explain 
these processes, so your audience will understand what they’re 
getting. You will find that the technical advantages are effec- 
tively sold and that the average patron will know the difference 
and benefit, from his point of view. 

Practically every pressbook coming through these days also 
has pages of special ads and slugs, to augment your advertising 
with accent on our new dimensions. There is a decided local and 
national interest in what film industry has accomplished to com- 
pete with TV, and something like 32,000,000 television set owners 
will be checking to find out if we really have what we’re boasting 
about. You can be sure they will find it’s true—and you can tell 
‘em with pride. 


Ed Mason, manager of the Lawler theatre, Greenfield, Mass., is in the theatre lobby. It would be hard for anyone to miss this 
one who believes in using 24-sheets to advertise a picture. Here he display, coming or going, in either direction. It's a high and mighty 
has put one over the street, in front of the theatre, and on the floor, promotion for "The High and the Mighty.” 
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British Round Table 


gq JoHN LONGBOTTOM fortunate in promoting 
two local men bearing a resemblance to 
Dean Martin and Jerry Lewis to give imperson- 
ations on stage for “Living It Up” in advance 
of playdate at the Odeon theatre, Middlesbrough. 
The act was also put on ina local factory before 
750 workers at lunch time. ... C. G. MAn- 
HIRE, manager of the Savoy cinema, Edinburgh, 
hoping for a third quarterly Quigley Award 
and sending additional entries for the judges’ 
attention. . . . For “Forbidden Cargo,” S. 

Murpocu, manager of the Gaumont theatre, 
Liverpool, had a window display of twelve 
model ships and a guessing contest as to which 
boat carried the forbidden cargo. ... R. W. 
Parker building good will for the Regal 
cinema which he manages in Torquay by offer- 
ing his cinema for a special church service to 
the Ancient Order of Foresters, with resulting 
newspaper pictures. His “Rose Marie” cam- 
paign just received is another good entry for 
the judging this month. Manager E. H. 
REED displayed an 11 foot high “thermometer” 
registering 90 degrees, in the lobby of the 
Regal cinema, Oxon, to exploit “The Big 
Heat” and tied up with the local electricity 
board in their advertising. Sypney L. 
SALE, manager of the Granada cinema, Dover, 
asked his minors to submit coat of ‘arms 
emblems, with an archery set promoted for first 
— in exploitation of “Knights of the Round 
Table. Assistant manager A. L, SARGEANT 
of the Prince of Wales cinema, Lewisham, 
used a man in cowboy suit carrying a guitar 
and vivid placard as_ street ballyhoo for 
“Johnny Guitar” and distributed 1000 book- 
marks to libraries. . . . N. Scorr Buccreucn, 
manager of the Regent cinema, Norwich, had 
the local newspaper publicize the coming of 
“Phantom of the Rue Morgue” by offering 
to run the picture in advance at 10:30 P.M. 
to a lone patron—a young woman volunteered 
and her picture and story also gained news- 


paper space. 
qg For “Kiss Me Kate,” manager J. A. GAL- 
LACHER of the Regal cinema, Kilmarnock, 
Scotland, used running footprints on the pave- 
ment all over town with the line, “I’m running 
to see ‘Kiss Me Kate’.’ . J. GILLiEs, while on 
relief duty at the Roxy cinema in Glasgow, 
ran a beautiful legs contest to exploit “Red 
Garters” and had an usherette costumed as a 
“Red Garter” girl tour the streets and give 
out occasional passes. His enclosed photos 
prove good showmanship. ... H. HALL’s Satur- 
day morning Children’s Fancy Dress contest 
at the Cavendish theatre, Derby, rated a large 
picture in the local newspaper A, HEATON, 
manager of the Regal cinema, Beverley, offered 
a money prize to the most suitable caption of 
a scene from “Genevieve” sent in by a minor. 
F. Ho_MaANn, manager of the Ritz 


4 se 


cinema, Hereford, secured about 3,000 bookings 
as a result of his contacting educational author- 
ities for student morning matinees for “Julius 
Caesar.” Congratulations to D. HuGHEs, 
manager of the Cabot cinema, Bristol, f or 
receiving his company Gold Star Certificate 
for consistent showmanship and good public 
relations. With this information also came 
entries for the judging to be held this month. 

. IGOR KLEIN’s 11 foot display for “Phantom 
of the Rue Morgue” in the lobby of the Tower 
theatre, Peckham, so good that seven local 
stores showed large photographs of it and we 
are saving the one sent us for a British picture 
page. . . . H. LayspourNE, manager of the 
Odeon, Southsea, kept to the theme of “Caine 
Mutiny” with his guessing contest of ball bear- 
ings placed in a glass container. 


v v 


qg L. Batrison, assistant manager of the 
Ritz in Edinburgh, Scotland, sent a per- 
sonal letter to the commanding officer of a 
nearby U.S. Air Force base about “Take the 
High Ground,” with resulting good attendance 
of the fliers... . J. W. Bonnick, manager of 
the Regal, Halifax, tied in with the local Road 
Safety Committee to display poster warnings 
to cross safely and live “Happy Ever After” 
in exploitation of the picture at his theatre... . 
R. BRIGHTON, manager of the Prince of Wales 
cinema in Lewisham, utilized jig- saw puzzles 
to exploit “His Majesty O’ Keefe.’ The puzzles 
were given out at minors’ matinees and dis- 
tributed by newsboys. . C. F. Broptz, man- 
ager of the Regal Cinema, Barrow-in- Furness, 
had an unusual pet shop display for “Killers 
from Space,” with a magnifying glass placed 
in front of a case containing reptiles, lizards 
and tortoises. ... D. M. CAMPBELL, manager 
of the Regal in Stirling, Scotland, received 
good newspaper publicity when he played 
“Knock on Wood.” <A contest for boys to 
make wooden boxes with fitted lids also helped 
the box office... . J. Crass, manager of the 
Lyric, Wellingborough, promoted a_half-page 
ad on the front of the football program of the 
local club for his current program during the 
entire football season... . B. IAN Craic, man- 
ager of the Odeon theatre, Cardiff, sends photos 
showing the unusually large number of store 
and window displays he promoted for “Living 
It Up” and “The Seekers.” .. . G. J. DEREK, 
manager of the Grand Cinema, Exmouth, pro- 
moted a display for “The Glenn Miller Story” 
in the window of the largest music store in 
town, centrally located, and we hope to be 
using the photo he sends which shows an 
Anglo-American theme. . . . R. N. DouGtas, 
assistant manager at the Waverley cinema, 
Shawlands, Scotland, promoted a caravan to 
exploit “The Long, Long Trailer,” on display 
and open for inspection in his car park three 
days prior to playdate. —W 


Harold Shampan, manager of the Odeon cinema, Woolwich, is unsurpassed in the Round 


Table for the ingenuity with which he creates pictureable promotions. 


Here you 


see a poster cut-out of Joan Crawford, as the audience viewed it, going into the theatre 


—and coming out. 


Just revealing enough to be intriguing display. 
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Timely news supplementing the 
special monthly department covering 
all phases of refreshment service. 





Vender Group 
Elects Officers 


All incumbent National 
Automatic Merchandising Association were 
reelected for 1954-55 at its 1954 convention 
in Washington, D. C. 

I. Hayne Houston, 
Stamford, Conn., president; 
son, The Vendo Company, Kansas City, 
Mo., first vice-president; William S. Fish- 
man, Automatic Merchandising Company, 
Chicago, Ill., second vice-president; and 
Thomas B. Donahue, National Vendors, Inc., 
St. Louis, Mo., treasurer. 

New directors are Sidney 
The Alamat Company, Birmit 
Harold Gallarneau, Gallarneau Brothers 
Amarillo, Tex.; and Bert Mills, Bert Mills 
Corporation, St. Charles, III. 

Directors who will continue to serv 
Davre Davidson, Davidson Brothers,, Los 
Angeles, Calif.; R. L. Strain, American 
Locker Company, Chicago, Ill.; Frank J 
Bradley, Automatic Equipment Corporatio 
Buffalo, N. Y.; Herb A. 
Automatic Sales Company, Milwauk 
Wis.; Maurice L. Heffer, Johnson Tobacco 
Company, Chicago, Ill.; D. C. Letts, Chica 
saw Canteen Company and Ser- 
vice Company, Knoxville, Tenn.; Richard 
W. Wood, Coca-Cola Bottling Works, Gary, 
Ind.; and Lours Risman, Mystic Auton 
Sales Company, Medford, Mass. 

Aaron Goldman, president of the G. B. 
Macke Corporation, Washington, D. C., two- 
term former president of the N.A.M.A. and 
a director last 
director. 

The association’s 
the Drop ot 


officers of the 


They are: 
Spacarb, Inc 


John T. Pie 


Rowe 


Kronenberg, 
wham, Ala.; 


Geiger, Geiger! 


Tennessee 


year, becomes an ex-officio 
documentary film, “At 
a Coin,” screened at the 
convention. Recently completed, it has been 
produced with motion picture and television 
personalities for use on TV 
and civic groups. 


Was 


and by clubs 


MILLS PLANS PLANT MOVE 


Mills Industries, Inc., 
from the Fullerton Avenue plant within the 
next six months, according to A. E. Tre- 
genza, president, due to termination of de- 
fense contracts which required the pri 
large quarters. All Mills 
machinery for production of bottle 
cream making 


Chicago, will move 


‘sent 
and 
and fruit 


equipment 


juice dispensers, ice freezers 
and coffee vendors will be installed in the 
new plant, exact location of which will be 
announced in about a month. 





CLASSIFIED ADVERTISING 





Fifteen cents per word, money-order or check with copy. Count initials, box number and address. Minimum insertion $1.50. Four 
insertions for the price of three. Contract rates on application. No border or cuts. Forms close Mondays at 5 P.M. Publisher 
reserves the right to reject any copy. Film and trailer advertising not accepted. Classified advertising not subject to agency 


commission. Address copy and checks: MOTION PICTURE HERALD, Classified Dept., Rockefeller Center, New York (20) 





WELP WANTED 


nn INDEPENDENT PACIFIC COAST 
circuit needs managers, assistants. Top opportunities 
in booming West for energetic, ambitious men. All 
replies confidential, Write BOX 2812, MOTION PIC- 
TURE HERALD 


PROTEC 


Give 





SEO MISE MANAGER 


etails, 


PERMANENT 
HAL LYON 


reterences 


i. 


“USED EQUIPMENT 


BIG PICTI RE—BIG SAVINGS AT STAR! GOOD 


50 pair up; new silver seam 





used lenses ] sizes, $17 


less screens “$1 foot; silver screen resurfacer $8.95 


gallon; prompt delivery on anamorphics; booth equip 
ment at lowest prices! Contact us! STAR CINEMA 
SUPPLY, 447 West 52 St., New York 19. 





DEVRY DUAL SOUND 
excellent $595. Avail 
amplifiers rebuilt $95; 
enclosed rewinds, 


SUPPLY CORP., 
¥Y. 


VALUES UNSURPASSED! 
projectors w/amplifer, 
able on time. Holmes 
rewinds $6.95 set; automatic 
excellent, $45 $0.8. CINEMA 
602 W. 52nd St., New York 19, N. 


ick SERVICES 


WINDOW CARDS, PROGRAMS, HERALDS, 
photo-offset printing. CATO SHOW PRINTING CO., 
Cato, N. Y 


SEATING EQUIPMENT 


HAS °EM! SEND FOR 

wing \ tremendous stock at 
knock dowr c S.0.S CINEMA SUPPLY 
CORP., 602 52nd St., New York 19, N. Y. 


speaker, 
L25N 


used 











SOS 


NEED CH: a 


Chair Bulletin, st 


MOTION PICTURE AND TELEVISION ALMA 
1ac —the big book about your business-—1954-55 edition 
Contains over 12,000 biographies of important motion 
picture personalities. Also all industry statistics. Com 
plete listing of feature pictures 1944 to date. Orde1 
your copy today. $5.00, postage included. Send remit 
tance to QUIGLEY BOOKSHOP, 1270 Sixth Avenue, 
New York 20, N. Y 





RICHARDSON’S BLUEBOOK OF PROJECTION 
New 8th Edition. Revised to deal with the latest tech 
nical deve yments in motion picture projection and 
sound, and wganized to facilitate study and refer 
ence Includes a practical discussion of Television 
especially prepared for the instruction of theatre pro 
jectionists, and of new techniques for advancement of 
the art of the motion picture. The standard textbook 
on motion pictur projection and sound reproduction 
Inv aluable to yinn and expert. Best seller since 
1911. 662 pages, cloth bound, $7.25 postpaid. QUIGLEY 
BOOKSHOP, Sixth Avenue, New York 20, N. Y. 


WANTED 7 our 


THREE 
LAW- 


ORGAN CONSOLE, 
Will pay cash. R. 
Montreal. 


WANTED PIPE 
manual Wurlitzer preferred. 
SON, 4459 Sherbrooke W., 


WITH FOUR 
more. 
needs. 


Racine, 


WANTED, WURLITZER ORGAN 
manuals (keyboards f 20 sets of pipes or 
Check organ in your theatre, it might fit our 
FRED HERMES, Realtor, 6th & Grand Ave., 
Wis. Call collect 21691 or 26923. 


STUDIO EQUIPMENT 


CINEFLEX 35M REFLEX CAMERA, 2 
zines, 3 lenses, 24V motor, case, $695; 
35mm automatic foot splicers, $595; 
composite sound/picture, $495; multiple floodlites hold 
ing 12 bulbs on rolling stand $180 value, $29.50. 
$.0.8. CINEMA SUPPLY CORP., 602 W. 52nd St., 
New York 19, N. Y. 


DRIVE-IN EQUIPMENT 


HERE’S YOUR BEST BUY! BRENKERT/RCA 
outfit w/BX80 projectors, Enarc lamphouses, M19030 
soundheads, 3000’ magazines, changeovers, etc., beau- 
tiful condition plus new 150W amplification, lenses, 
90 amp rectifiers, all for $4,500. Available on time. 
$.0.S. CINEM = SU PPLY CORP., 602 W. 52nd St., 
New York 19, N. Y. 


NEW EQUIPMENT | 


ELECTRIC 


$69.95, 





MAGA- 
Belhowell 
Moviola 35mm 











NEW HAND DRYER WITH ODOR 
out bulb, shipped on two weeks free trial. Just 
plug it in. DAVISON & CO., 124 Hopkins Place, 
Baltimore 1, Md. 


EVERYONE’S BUYING "EM! MASONITE 
marquec letters, fits Wagner, Adler, Bevelite signs: 

"—35c; 8’’—50c; 10’-—60c; 12”—85c; 14’’—$1.25; 16” 
$1.50; 17”—$1.75; 24”’—$2.50, S.O.S. CINEMA SUPPLY 
CORP., 602 W. 52nd St., New York 19, N. Y. 

GO CINEMASCOPE WITH ADJUSTABLE AN- 
amorphic lenses $695 pr. Mirroclaric metalized seam- 
less screens $1 sq. ft. Prompt shipments, lowest prices 
all sizes projection lenses. S.O.S. CINEMA SUPPLY 
CORP., 602 W. 52nd St., New York 19, N. Y. 








Late Arrival in Worlds" 
Campaign for the Awards 


manager of the l‘amous 
Hamilton, On- 
campaign on 
in the 
Awards, and 
against 
which 
field 
there 


Paul Trumbell 
Players Granada theatre in 
tario, submits his original 
‘War of the Worlds” as an 
third quarter for the Quigley 
it will appear 
the several 


entry 


as a domestic entry 


overseas contest entries 
Paramount 
\ctually, 


in the 


have been received from 


men in various countries. 


will be one overseas winner quarter, 
against including 
Canada, for and small situations. 
Paul says he had no help from Paramount 
but had an additional $100 
appropriation budget for 
this The usual 
double-bill policy was suspended for this oc- 
attention on the 


exception was requested by 


two domestic winners, 


both large 


or his home office, 
usual 
seating 983. 


above the 
“action” house, 
to concentrate 
picture, and the 
the theatre, to 
with the 


casion, > special 


obtain greater recognition 


campaign. 


Philadelphia Awarded the 


‘Beau Brummell" Premiere 
Following a couple of months of promo- 
tion and certain 
ivory towers within rifle shot of this desk— 
Philadelphia, of all has been 
the honor of the “Beau Brummell” premiere, 


publicity originating in 


places, given 


60 


apparently for having the best dressed men. 
We consider Philadelphia one of our old 
towns, well the 
stores on Chestnut Street, but darned 
would land this distinc- 
field, with Boston, New 
Chicago and elsewhere fil- 
counter-claims. The press 
that “Houston threw 
ring’—and that’s one 
Stetson Hats originally 
forgot- 
years. 


home and remember men’s 
wear 
if we thought they 
tion 


Haven, 


against the 
Houston, 
ing claims and 
hand says 
into the 


release at 
its Stetson 
thing we do know 


came from Philadelphia, or we have 
ten the lay of the after forty 
There was just one little thing that might 
have had a remote bearing on the transac- 
tion—Philadelphia will celebrate the 250th 
Anniversary of the Men’s Apparel Industry 
this fall, and they offered vast cooperation 
to the motion picture promotion. The “haber- 
dashery handicap” celebrated else- 
where and with argument, pro and con, with 


land, 


can be 


or without matching vest. 


Legion Approves Two of 


Five Productions 

The National 
W eek 
Class 
for adults, and tl 


Decency this 
two in 


Legion of 
reviewed five films, putting 
A, Section II, morally unobjectionable 
iree in Class B, 
In Section ITI are 
“Unchained.” In 
because of 


morally ob- 
jectionable in part for all. 
and 
carmen 


3amboo Prisoner” 


Class B are “( Jones” 


and _ situa- 
because of “sug- 
and the re- 
because of 


costuming, dialogue 
This Is Paris” 
gestive dancing and costuming,” 
‘Tarzan, The Ape Man,” 
costuming situations.” 


“suggestive 


tions”: “So 


issue 


“suggestive and 


Image and Sound Service 
Files Two Trust Suits 


In two 


separate anti-trust actions filed 
this week in the Federal District Court at 
Boston, the Image and Sound Service Com- 
panies alleged in one complaint that Radio 
Corporation of America and R.C.A. Service 
Company combined and conspired to elimi- 
nate Image and Sound from the motion 
picture sound service business in New Eng- 
land and throughout the United States, and 
in the other complaint similarly charged 
Altec Service Corporation and National 
Simplex Bloodworth, Inc. The damages 
claimed in each action before trebling ex- 
ceeded $1,750,000. Both complaints specified 
that the defendant corporations attempted 
to monopolize the sound sei service field. 


Thomas W. Gilboy Dies 

SAN FRANCISCO: te Whalon 
Gilboy, 65, San Francisco film distributor, 
died October 11 at Mount Zion Hospital 
here. A native of San Francisco, he is sur- 
vived by his wife, Ada T. Gilboy, and four 
children. 
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, 
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Phffft 


Columbia—Laughter Concentrate 

A marriage that has gone on the rocks, (or 
more pertinently expressed, has gone phffft) is 
examined with benign satire in the latest 
Columbia effort. In its sweep, the picture 
throws deft, comic jabs at the behind-the- 
scenes of radio and television, and also takes 
time out to poke a few jokes at phony, psycho- 
analytical jargon. 

The production again joins in the lead Judy 
Holliday and Jack Lemmon, following their 
well-remembered roles in “It Should Happen 
to You.” As a dramatic comedy “Phffft” easily 
rates on the very top of the season’s list. It 
is a sophisticated film that has been produced 
with freshness and imagination and as such 
will bring those who shop for their entertain- 
ment into the theatre. 

Once again Miss Holliday plays the young 
lady whose dim and naive surface is actually 
a facade for a penetrating and shrewd interior. 
In this one Miss Holliday is a high-paid writer 
of TV soap operas whose marriage to Lem- 
mon, a theatrical attorney, has simmered down 
into boredom and bickering. Reno seems the 
only cure. Once divorced, each decides to have 
a wild, impetuous fling. Lemmon moves in 
with his fast-stepping friend Jack Carson and 
the latter proceeds to ply him with wine, 
woman and song. 

At the same time Miss Holliday tries her 
hand at living excitingly. She expands her 
wardrobe dazzlingly and becomes interested in 
an actor. But alas, ex-husband and wife soon 
find that their experiments in philandering are 
uninteresting. Furthermore, they are still in 
love with each other. It takes Carson, pur- 
suing his wolf-like tendencies, to become the 
catalytic agent that reunites the disunited 
couple in happy marriage. 

The picture bursts and bubbles throughout 
with humor that arises from the dialogue, situa- 
tions and, on occasion, a double entendre. Miss 
Holliday and Lemmon perform with perfect 
command of their roles. Providing excellent 
support are Carson and Kim Novak, a brash, 
exciting blonde who tries unsuccessfully to put 
the moon-struck Lemmon on fire. 

The screenplay and story by George Axel- 
rod is a polished job, ably directed by Mark 
Robson and produced by Fred Kohlmar. 

Previewed at Loew's 72nd Street in New 
York, where the “sneak” audience laughed 
riotously with approval. Reviewer's Rating: 
Excellent—MANnvEL HERBSTMAN. 

Release date, not set. Running time, 91 
PCA No. 17109. Adult audience classification. 
Nina Tracy Judy Holliday 
Robert Tracy Jack Lemmon 
Charlie Nelson Jack Carson 
Janis Novak 
Luella Gear, Donald Randolph, Donald Curtis, Arny 
Freeman, Merry Anders, Eddie Searles 


The Black Knight 
Columbia-Warwick—Ladd in Armor 


(Color by Technicolor) 

This third Warwick production to be released 
by Columbia and the third in which Alan Ladd 
stars is a rip-roaring tale of knighthood at its 
most chivalrous and villainy at its blackest. 
All the standard ingredients, from the fair 
damsel in distress to wicked intrigue at court, 
are present. There’s enough riding, fighting 
and sword play for two or three such spectacles 
and the viewer might be slightly sated by the 
fadeout kiss, but it’s a lot of fun to watch. 

The picture is on the move from beginning 
to end. Ladd plays a poor, but honest sword 


minutes. 


PRODUCT DIGEST SECTION, OCTOBER 23, 1954 


maker in love with the daughter of an earl 
When “Vikings” plunder their castle, he follows 
them and learns that one of the knights of the 
Round Table, Sir Palamides, is behind the 
attack. Palamides is in cahoots with King 
Mark, and together, they plan to overthrow 
King Arthur and Christianity in England in 
favor of some form of Paganism. 

Ladd, with the aid of a friendly knight, Sir 
Ontzlake, learns the fine art of being a knight, 
and then goes forth as the Black Knight 
to prove the existence of the plot. He, of 
course, is successful, but not until he rescues 
his lady from several fates worse than death, 
she comes to his aid once or twice and some 
wonderful battles ensue. Ladd performs with 
the requisite derring-do. 

The picture is hardly for the sophisticated but 
most general audiences will be provided with 
enough thrills and excitement for a month, 
Patricia Medina plays the lady love and a 
more lovely one is hard to imagine. A good 
British supporting cast is immensely helpful 
and the color by Technicolor is superb. Irving 
Allen and Albert R. Broccoli are the executive 
producers and Tay Garnett directed at a breath- 
less pace. Alec Coppel provided the story 
and screenplay. 

Seen at the Columbia screen room in Neu 
York. Reviewer's Rating: Good—Jay REMER. 
date, November, 1954. Running time, 85 
PCA No. 16989. General audience classif 


Release 
minutes. 
cation. 

John 


.....Alan Ladd 
Patricia Medi 
Bushell, Laurence Naismith, Patrick Troughton, Bill 
Brandon, Ronald Adam, Basil Appleby, Thomas Moore, 


Jean Lodge, Pauline Jameson, John Kelly, Elton Haye 
John Laurie, Olwen Brookes, David Paltenghi 


Bengal Brigade 
U-I—Uproar in India 
(Color by Technicolor) 

Rock Hudson, whose name is more important 
than ever since his co-starring role in “Mag- 
nificent Obsession” is the star of this colorful 
tale of adventure and romance in the India of 
100 years ago when the threat of violence and 
uprising was always imminent. Although 
‘Bengal Brigade” has the usual amount of 
stock characters, most of them are believable 
because of the well-written script by Richard 
Alan Simmons. 

Hudson plays a captain in the Bengal Army 
who disobeys an order by his commanding offi- 
cer, Torin Thatcher, to help save a troop of 
native soldiers. Although his action results 
in success, his disregard for orders brings about 
courtmartial proceedings. His sentence is com- 
paratively light, but he feels he must resign 
from the army. Confused and ashamed, he also 
breaks off with the woman he loves, Arlene 
Dahl, daughter of Thatcher. 

While trying to solve his problems on a 
safari, he learns that a native uprising is not 
too far off, since it is the 100th year of British 
rule and the time prophesied for such a revolt. 
Feeling that Hudson no longer has any love 
for the British, a Rajah who is behind the 
impending uprising summons him for aid. The 
ex-officer accepts, but only as a means of 
helping his old friends. When the Rajah learns 
of his proposed double-cross, he attempts un- 
successfully to have Hudson killed. 

The rest of the picture details his efforts to 
prevent the uprising and his return to the 
good graces of both the army and his lady 
love. “Bengal Brigade” has many exciting 
moments and a couple of good old-fashioned 
battle scenes. Photographed in color by Tech- 


i sodeud Digest 


nicolor, the production is always a 
look at. 

Hudson is fine in the 
gets excellent support from 
O’Herlihy as a fellow officer. 
properly evil as the Rajah while 
and Ursula Thiess are effective 

Ted Richmond produced and Laslo Benedek 
directed. It was based on a novel by Hall 
Hunter called “Bengal Tiger” with the adapta 
tion by Seton I. Miller. “Bengal Brigade” is 
a well-made adventure picture | 


leading role and he 
Thatcher and Dan 
Arnold Moss is 
Arlene. Dahl 


which should 
more than please Rock Hudson fans 
Seen at the Universal 
Vew York. Review’s Rating: Good.—J 
Release date, November, 1954. Running 
minutes. PCA No. 16998. General en 
cation 
Jeff Claybourne 
Vivian Morrow 
Latah ‘ ; 
Torin Thatcher, Arnold Moss, Dan O’H 
Ansara, H Gordon, Shep Manker 


hn Dodsworth, Ramsay Hill 


screenmng ? 


son ( 


They Rode West 


Columbia—Cavalry, Indians and an MD 
(Color by Technicolor) 

The youngsters, Robert Francis May 
Wynn, who were introduced to the public in 
“The Caine Mutiny,” make their second appear 
in “They Rode West,’ a Western of 
strictly standard design but nicely acted by all 
concerned, including Academy Award-winning 
actress Donna Reed and a comparative veteran 
of such cow-country proceedings, Phil Carey 
With this kind of a cast it should have some 
what above-average appeal in the action market 

The screenplay by DeVaflon Scott and Frank 
Nugent is a simple and _ to-the-point affait 
telling of the trials and tribulations of a young 
doctor, Francis, assigned by the Army to a 
lonely cavalry post on the western frontier 
Francis’ predecessors have been a rum crew 
of no-goods and drunkards, so the base doesn't 
take kindly to the new doc, especially when he 
disregards regulations to minister to sick In 
dians on a malaria-infested reservation. When 
the Indians break reservation to move to 
healthier high ground, and when they joit 
the belligerent Comanches to besiege the 
Francis is vilified as a “woodhawk,” the 
that turns against its own. 

After several bloody skirmishes 
some spectacular action photography, 
is instrumental in bringing 
when he and 
Indian chief’s only son. Thus, belatedly, he 
the respect of his fellow 
commandant’s niece, Miss Reed, wl love 
has had all along. Carey is Francis’ 
chief nemesis within the fort, a cavalryman who 
doesn’t believe in being soft toward the Indians 
and Miss Wynn as a wistful white girl raised 
by the Indians and married hief’ 
for whom Francis harbors a set 
than usual proportions 

Leo Katcher wrote the 
Karlson directed; Lewis J. Rachmil 

Seen at the Columlnia screening 1 
York. Rewewer'’s Rating: Good 
CANBY. 

Release date, not set 
PCA 16879. General 
Dr. Allen Seward 
Laurie MacKaye 
Manyi-ten ... 
Captain Peter Blake 
Onslow Stevens, Peggy Converse, R 
Kelly, Stuart Randall. Eugene Igles 
John War Eagle, Ralph Dumke 


Best. George Keymas, Maurice 


] 
and 


ance 


tort 


bird 


comprising 
lrancis 
peace to the irea 
operates saves the life of tl 


soldi 


seen is 


original 


Running tit 
audience classif 





SHORT SUBJECTS CHART 


index to 


reviews, synopses 








Prod. 
Ne. 


Rel. P.D. 


Title Date Page 


COLUMBIA 


6605 
6606 
6607 


6854 
6855 
6856 
6857 


6858 
6859 


ALL-STAR COMEDIES 
Doggie io the Bedroom 


) 
Tooting Tooters (17) 
Two April Fools (1642). 
The Fire Chaser 


ASSORTED FAVORITES 
(Reissues) 


Strife of ™. Party (16) .12 
Oh Baby (18 
Two Nuts is : Rut (18).. 
nm te C 
(17%) 
His Hetel Sweet (17%). 
— Gets Her Man 
SETA sakoubsaimaasive 


5 54 
- 6-17-54 
9-30-54 


CANDID MICROPHONE 


Candid Microphone Ne. 2. 12-10-53 
Candid Microphone Ne. * 2-18-54 
Cc. M. No. pe . 3-18-54 
6-10-54 

. M. No. .9-23-54 


(it) (R). 


COLOR FAVORITES 
(Reissues) 


Skeleton Frolie (7%2).. 
Tree For Two (72) 
Way Down Yonder In ‘the Gorn 

-28-54 2215 
2: -28- 54 2237 
.3-31-54 27 
4-15-54 3 


10 


— 17-53 2135 
1-7-54 2207 
(7) 

Doo, Cat & Canary (7). 

The Eso Yego (7%) 

Way of All Pests (74%). 

os pd But Confoozin’ 

& A 


a ‘Cat A Mouse, 


Disitlusioned Bluebird 
(7) 


Mr. Moocher (7)... ..7-8- 

Herring Murder Case (7)... - 

Imagination (8) .. 

Red Riding Hood Rides 
Again (7) 

A Hunting We Wort Go 
(7) ...11-4-54 

Gifts From The Air 
(7% 11-25-54 


COMEDY FAVORITES 
(Reissues) 


Love at First Fright 
1-14-54 


2-25-54 


3-4-54 
7-8-54 


a 
Get Along Little Hubby 
(19) 
Slappily Married (16'/2). 
Fiddling Around (17').. 
Wedding Belle (17) 
Rolling Down to Reno 
(164) 


MR. MAGOO 
(Color) 


Magoo Goes Skiing ‘A 
Kangaroo Courting (7). 


11-18-54 


8-11-54 
7-22-54 


MUSIC TO REMEMBER 


The Polovetsian Dances 
{ 
Nutcracker Suite (9'/2) 
Piano Concerto in B-Flat 
Minor (10) 

Peer Gynt Suite (9'/2) 
1812 Overture (11 

Swan Lake Ballet (10) 


ONE REEL SPECIAL 


Autumn in Rome (9).....9-2-54 


SCREEN SNAPSHOTS 


we 8 s Great Entertainers 
10! ... 12-24-53 
Memories In Uniform 
10" 1-2-54 
Hollywood Stars to Remember 
10/2 .2-25-54 
Hollywood ‘Goes To Mexico 
10% -25-54 
Hollywood (10) .5-6-54 
Invisible Man 
: 6-10-54 


Hula cae 
Hollywood's 
(9) 

neon Grows Up 

7-15-54 
9-23-54 
10-21-54 
11-18-54 


Hollywood Marches On 

Hollywood Stars on 
Parade 

Hollywood Cowboy Stars 


For information on short subjects turn to the Product 
Digest Section pages indicated by the numbers which 
follow the titles and release dates in the listing. Numer- 
als in parentheses next to titles represent running time 
as supplied by the distributor. (R) Indicates a reissue. 








6140 
6160 


6180 
7120 


STOOGE COMEDIES 


Goof on the Roof (16%)..12-3-53 2135 
Income Te 4 (16%). rs 6h _— 


16) 
Pardon My Ronee (16). 4-15-54 
sketi 16) 5-13-54 
Knutzy Knights (17) -2-54 
Shot in the Frontier (16).10-7-54 
Sorton in Scotland 


THRILLS OF MUSIC 
(Reissues) 
Claude Thornhill & Orch. 


Manchito & 4 (10%). 
Charile Barnet e 


2-24-53 
-2-4-54 


Ted es Oreh. : 
Gene Krupa & Orch (10). II- il- -54 


TOPNOTCHERS 
Canine Crimebusters (10). .4-15-54 
a The E 


U.P.A. ASSORTED 
(Technicolor) 


Tell Tale Heart (8). 

Bringing Up Mother @.. 
Ballet-Oop (7%) “ 
Man on the Flying Trapeze 


(7) 

mers Budget (7) 
How Now Boi me Boing 
(7%) . o< 


WORLD OF SPORTS 


Battling Big Fish (11). .12-17-53 

Gauchos Down Uruguay W 
(10) 

Tee Magie (10). 

Racquet Wizards (9). 

World Soccer Champions 
(10) 

Diving Cavaleade (9) 

Target Tricksters (9) . .B- 

Argentine Athletes (10) . .9- 

Hunting Thrills . 

Skiing the Andes (10): 


SERIALS 
(All 15 Chapters) 
Jungle Raiders 
Gunfighters of the 
+ west . 
Batm 
Riding With Buffalo Bill. it- 


M-G-M 
FITZPATRICK TRAVEL TALKS 


(Color) 


Seeing Spain (8). 10-17-53 2087 
In the Valley of the Rhine 
-28-53 131 


Looking at Lisbon (9). t2- 26-53 
— of Western Germany 

2-12-54 138 
Youemite The cemgemger D (9) 
-54 «131 
case Canyon, Pride of 
Creation (9) (R) 


GOLD MEDAL REPRINT 


CARTOONS 
Swingshift roeunnnens 


It- 
Bear That Couldn’t sens 5 
Northwest Hounded wher ‘ 
(8) 2-28-58 


Milky Walf (7) 

Uncle Tom’s Cabana (8). 
Trap Happy (7). 

Solid Serenade (7) 

Cat Fishin’ (8).. 


— sl E2588 


£££ £4 E€EEEE 


Boe 
Sok 


M-G-M CINEMASCOPE 


MUSICAL GEMS 
(Technieolor) 
Merry Wives of Windsor 


MGM Jubilee (10) 
The Thieving Magpie (9) 


M-G-M TECHNICOLOR 


CARTOONS 


Two Little Indians (7).10-17-53 2073 
Life With Tom (8)....11-21-53 2073 
3 Little Pups %). 


Hic-Cup Pup (6) 

Billy Boy (6) 

Little School Mouse (7) .5- 2 
+ Teed Time Squirrel 


EERE Droopy (8) 7-10-54 
Bird Brain Bird Dog 


Baby Butch (7) 

ee Follies (7) 
Farm of Tomorrow (7). 
Neapolitan Mouse y). 
The Flea Cireus (7). 


PETE SMITH SPECIALTIES 


it have Serve "Em 

Right (10) 

thee is Living? (9). 

Landlording It (9) 

Things We Can Do wit” 
12- 


) 
Film Antles (8) 
Ain’t It Aggravatin’ 
hay Tales (8) 3-13-54 
Do Someone A — (9). 4-10- 3 
Out For Fun (10).. 5-8-54 
Safe at Home @ E 


PARAMOUNT 


Al3-1 
A13-2 
A13-3 
A13-4 
Als-5 
A13-6 
Al4-1 


Al4-2 


CARTOON CHAMPION 

(Relssues) 
The Enchanted Square 
(10) 


22 888 


senahity But Miee (7) 
We're in The Honey (7). 
Butterscotch & Soda (7). 
— Fried Chicken 


The Friendly Ghost 2) - 
The Bored Cuckoo (8). 
Santa’s Surprise (9).. 


ERR BE 


aS 


CASPER 
(Teehniecolor) 
Be ay Diet (7) 
and Saddles (7).. 
(3D) (8) 


Casper Genil 

Puss 'n Boos 

Boos and Arrows (6). 
Boo Ribbon Winner (6). 


2-3-54 


HEADLINER CHAMPION 
(Reissues) 


Tuna (9) 
Timber Athletes (9) 
Try & Catch Me (9).. 
Who’s Who In Animal Land 
(10) 0-2-53 
Bundle From Brazil (10).10-2-53 
Brones & Brands (9)....10-2-53 
Speakina = Animals 
Their Families (9) 
Speaking of Animals in a 
Musical Way (8) 10- ss 54 
Stork Crazy (9) 
Lonesome Stranger (10). .10- t. 54 
Calling All Animals (9).10-1-54 
Video Hounds (9 10-1- 


Rel. 
Title 


HERMAN AND KATNIP 


(Color) 


Northwest Mousle (7)..12-18-53 
Surf & Sou -54 
Of Mice and Menace (7) 6- 25-54 
Ship-A-Hooey (7) 8-20-54 
Rail-Rodents (7) 11-26-54 


NOVELTOON 
(Coler) 
— Ducky Daddy 


i- 
The Seapreme Court (7). 1-29-54 
Crazy Tow -12- 
Hair Today, 

Tomorrow (7) 
Candy Cabaret (7) 
The Oily Bird (7).....7- 
Fido Beta Kappa (6)...10 


PACEMAKERS 
Spirit of age | (9). 


roe 53 

Society Man (10) 12-25-53 

Room That Flies (10)..3-26-54 
Here 


(10) 

Million Dollar 
Playground (10) 
nee Highlights 


(10) 
oe For Girls in _— 
10- 


POPEYE 
(Colter) 
The Ace of Space (3D) 
Soni Mugos (6) 
Floor Flusher (6) . 


20th Anniversary (8). 
Taxi-Tu 


m 
~ 
‘ 


RECHDOWWWO 
. te i. 
Ny SNe Sen 


feeees 


mmm mmm 


pee 


Gopher Spinach (6). 


P.D 


Date Pag: 


GRANTLAND RICE SPORTLIGHTS 


Rocky Mountain River 


) 11-6-53 
Choesing Canines (9) .11-13-53 
—— Ridin’ Youngsters 


Water Swimphny (9).. 
Angling for Thrills (8). 1- -22-54 


(9) 26-54 
Riding the "Glades (9). 12-84 
Rough Tumble 

Stick Games (10) 

Bahamas to Windward 


100 Unusual Boys (9). 
pris Riding Champs 


(10) 

Hot & Cold Glides, Siler 
& Rides (10). 
Where Everybody "Rides 


“8-6-54 


10-22-54 
- 11-5-54 


TOPPER 


Rowdy Racoons (10)....! 
Uncommon Sense (10)...1- 
ba to the North 


1 > 

hes (1 0). - -4-9-54 
In Darkest Florida (i0)..7-9-54 
Nerve of Some People. .11-19-54 


REPUBLIC 


THIS WORLD OF OURS 
(Trueelor) 


zZzz2= =2z=z 
ESae Bee 
—oat wre 


Japan (8) 
Hongkong (8) 
Formosa (9) 


SERIALS 
Trader Tom of the China 
Seas (12) 


Manhunt in the African 
Jungle (15) 


Man With the Steel Whip 
(#2) 7 
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Prod. 
No 


RKO 


LEON ERROL COMEDIES 
(Reissues) 
53,701 te cineed Behave 
53,702 When Wifle’s Away... 
53,703 Cutie on Duty (18). 
53,704 Twin Rasbene 


53,705 ll Tak ilk.. ae 
53,706 Follow That Blonde. ... 


EDGAR KENNEDY 
(Reissues) 


Host To A Ghost 
oly, Neighbors 
Big Beef 


Rel. P.D. 
Date Page 


54 
12-10-54 


MICKEY MOUSE BIRTHDAY 


CARTOONS 
(Technicolor) 
(Reissues) 


are a 0) soeese 9-14-53 
Mr. akes a 

Trip “o- 

The Whalers 


MARQUEE MUSICALS 


Two for the Record (8). .4-23-54 
Johnny Fedora & Alice 
vue — (8) 

he 
Coys (8) 6-18-54 
asey at the Bat (9). Beat 
Little Toot > - 13-54 
Once Upon a 
time (9) 


(Re-releases) 


1 Found a*Dog (2!).. 
Pal’s Return (20 


RKO PATHE SPECIAL 


Shark Killers (15) 
This is Little League 


) 
Magic Streetcar (20).. 
Taming The Crippier 


Riding The Wild 3 ::: 
The Iron Fence (19 


43,101 
43,102 


43,103 
43,104 


44,212 
53,101 


SCREENLINERS 


44,203 Lens of Yesterday 


BAIS SRS Sage s 
SRELLELSLLL LSS 


: een 
: 


(9 

Untroubled Border 
Long Time No See 
Riding the a (8). 
The Big Port (8) 
House ot Knowledge ®): 
Alpine Fortress (8). 
Just Pets 


= Sein 
RRR? 


54,203 


SPECIAL COLOR 


Pecos Bill (25) 
Motor Rhythm (3D 


(8) 9-18-5 
Motor Rhythm (2D) (8).9-18-53 


SPORTSCOPES 
Wild Birds Winging 


8) 
tailbird’s Album 
Golfing with 


) 
Dog Scents (8) 
international Road Race (8).. 
Leather £ Lather 
Desert Anglers (8) 
Hot Rod. “Galahads KORE 





ays 
phe Fn Stampede ... 
Game Warden 12-2 
Alley Time 


TWO REEL SPECIALS 


Football Highlights ...12-10-54 
Basketball Highlights ..4-15-55 


RAY WHITLEY 
(Re- Releases) 
Sagebrush Serenade ...10-22-54 
Redskins & Redheads. .1 1-19-54 





Prod 


5 Rel. 
No. 


P.D. 

Title 

WALT DISNEY CARTOONS 
(Color) 

44,101 Football (Now & —— 


44,102 


Sleep (7) 12-4-53 
Canvas Bak Duck (7). iz- 25-53 
the Rod 1-15- 


20th CENTURY-FOX 
SEE IT HAPPEN 


(Movietone) 


Accent on Courage (10) 
Tumult (9) 
Isles of Destiny (9) 


SPECIAL 
(CimemaSeope) (Color) 
Dancers of the Deep (7).....1-54 


Vesuvius Express (16) 
Finale of ws 


9302 


9303 
9304 


9305 
9306 
9307 
9308 
9310 


Prince Igor (742) 
Me eee of the Roses 
New Yonaieeks (10%) 
Haydn's Farewell Symphony. . 
Day on a Jet Aircraft 

Carrier a 9) 
ist Piano Quartette ( 
Stunt Pilot (17) 
Stephen — ayy 
Valley of the Ni 
Miracle of Stereoptionie 

und Ai. 

Robert Wagner Chorale (8)..4- 
New Horlzons (10) 


(9). 
Pride of ihe “Nation (12). 
Fabulous Las Vegas (18).. 


SPORT SHOW 


Golden Glover (9) 
Touchdown Trophies (8) 
Dizzy Diving (8) 
Sporty Simians (8) 


TERRYTOONS 
(Color) 
The Timid Scarecrow (7)... 
Los Rollers (7) 


1303 
1304 
1305 


1306 
1307 
1308 
1309 
1310 
1311 
1312 
1313 
2301 
2302 
2303 
2304 


$ EEE SEE Seeerezee 


LELLLLLTE 





Prescription for Perey (7)... 
Satisfied _— (7) 


In ¥ 
Reformed Wolf (7) 
Wicky W Romance 2). 
a Dg —_ aw (7). 


bs bb 4 


UNIVERSAL-INTERNAT'L 


U-1 COLOR PARADE 
bef” Years to Victory 


jos (9) 
Royal Mid- ca Visit 5 
Rolling In Style (9%2).. 
air Today 
Talent Seout 9 
Bonus Land (9'/2)........ 


Prod. 
Date Page No. 


8372 Mountain Farmers (20)... 
8373 Adobe Village (19) 


9301—2D 
910I—3D 


Rel 
Title 


EARTH AND ITS PEOPLES 
(2-Reeler) 


9-3-53 
10-5-53 


sean TECH. CARTUNES 


21-53 


Alley to Bali (6) 
Under the Counter Spy 

) - 
Dig That Dog (6)........4- 
Ray Rube (6) 
Hot Rod Huckster (6)... -5- 
Real Gone Woody (6)... .9- 
Fine Feathered Frenzy 


) 
Convict Concerto (6)..... 


LANTZ TECH. CARTUNES 
(Reissues) 
Smoked Hams (642) 


Coo Coo Birds (6) 
Well Oiled (6%) 


Woody, The Giant Killer 
(7) 


MUSICAL FEATURETTES 
Carnival In April (18) .11-53 
card neve & His Oreh. 


inSoulie Nights (17).. 
stony Wakely’s Jamboree 


TWO-REEL SPECIALS 


Perlis of the Forest (17)..2-14-54 
Hottest 500 (16) 6-13-54 


VARIETY VIEWS 


Byways to Broadway (9) 

Bow River Valley (9) 

Brooklyn Goes to Chicago 
(9%) 


Moving Thru Space (9)...4-12-54 
Stallions on Parade (91/2) .7-26-54 
Bklyn Goes To Phila. (9) .8-30-54 


WARNER BROS. 
BLUE RIBBON HIT PARADE 


(Color) (Relssues) 
(7 Minutes) 
Birth of a Lane (7). 


Eager Bea 
Seent-imental Over You 


55 


23 
ekere 23 


(7) 
Of Fox & Hounds (7) 
Roughly Squeaking (7). 
Hobe Bobe (7) 


Boh 


One Meat Brawi (7) 
Along Came Daffy (7). 
Mouse Menace 

Rhapsody In Rivets @. 
pa ~ the _— 


ucklin 
Shell. "Shocked GOO 4... 


Siow 
gpstibee 
FLEES 


yw 
= 


“BUGS BUNNY” SPECIALS 
(Color) (7 Minutes) 


Robet Rabbit (7) 12-12-53 
Captain coeioen (7). fe te 


Bewitched ag (7). 
Devil May Har 

Yankee Doodle B 

Lumber Jack- Rabbit end 


8-28- 
11-13- 3 
FEATURETTES 
“CLASSICS OF THE SCREEN” 
(20 minutes) 

They Wore ) Chametene 


ss 


Wells Fargo D 
Camera Hunting 


SEEEE 


P.D. 
Date Page 


2031 
2031 


2159 


2135 
2135 


2239 
2255 
34 
82 
98 


2207 
90 


2047 
2167 


2167 
58 
114 


2001 
2215 





Prod. 
No 


2002 
2003 


1603 


1604 
1605 


1606 
1607 
2601 
2602 


Rei. P.D 
Date Page 
JOE McDOAKES COMEDY 


“So You Want...” 
So You're erine haveyyn: © 
) 


Title 


Night Club (10) 5-1 -54 
So You W o Be A Banker 
.7-3- = 

: 10-30-! 


Taking in A Roomer... 


MELODY MASTER BAND 


(Reissues)—(10 Minutes) 


Hal Kemp & Oreh. (10). 
ee of the Rhumba 


11-14-53 


one of the Range (10). .2- 
Jammin’ the Blues (10)..4- 
Cavaleade of Dance (10)...7-3-5 
Melody of Youth...... 

Skinnay Ennis & Orch. 


MERRIE MELODIES AND 
LOONEY TUNES 
(Color)—(7 Minutes) 


Of Rice and Hen (7).. 

Cats A-weigh (7).....-.. 
Punch Trunk (7) 

Dog Pounded (7) 

1 Gopher You (7) -3- 
Feline Frame-Up (7)....2- 
Wild Fire (17) 

No Barking (7) 

Design For Leaving (7). 

The Cat’s-Bah (7) 
Bell-Hoppy (7) 

Doetor Jerkyl’s Hide (7). 
Claws for Alarm - 
Little Boy Boo (7)..... . 6 
Muzzle Tough . 

The Oily American a). 
Satan’s Waitin’ (7).. 

Stop, Look & Hasten. 

Gone Batty (7). 


Goo Goo Goliath (7)....9 


SPECIALS 
(Technicolor)—(20 Minutes) 


North of the Sahara (20).11-7-53 
Don’t Forget te Write 
(20) 
Winter Paradise (20) 
Hold Your Horses (20) 
Monroe Doctrine (20) 
Continental Holiday (20). .4- 
Declaration of independence 


(19) 
Silver Lightning (20). 
Frontier Days (R). 
Who's Who in The Zoo. 
Gay “nb 
in 14 
Mariner's Ahoy 


Or ete 
PET TE SF 


SPORTS PARADE 
(Color)—(10 Minutes) 


Born to Ski (10) 2-1 
— in the Rockies 


When Fish Fight (10). 
Heart of a Champion 

(10) 
Carnival in Rio (10).....4- 
Off to The Races (10)... .6- 
G. 1. Holiday (10) 
— Dogs at Work 

(10) 


z ee i z 


Circus on Ice. Shacwes 
Hatteras Honkers ....... 


$xE See 


VITAPHONE VARIETIES 
(10 Minutes) 
Magic Movie Mements 
(0 


1 Rmember When (10). 43-54 
Thrills from the Past 
(10 


5-8- 
When Sports Were King. .6- = 4 
Wild Boar aunt 8-2 

This Mechanical Age.. 

Ski Flight .. 


MISCELLANEOUS 


Sunday By the Sea 
(Meadow) (13%) 

Glass Houses (Noel 
Meadow) (27) .... 

Willie, the Operatic —_ ee. 
ney) (Color) . 6-54 


Jazz Dance (Tilton) é per 
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1954 





THE RELEASE CHART 


Index to Reviews and Advance Synopses, with Ratings 


Under the column heading Special Data projection and available 
sound systems are designated . the following keys: SYSTEM: CS 
—CinemaScope; VV—VistaVision; SA—SuperScope — 
print); 3D—two prints; 3D(I}—single strip. SOUND: Ss—four 


Release dates and running time are furnished as soon as avail- 
able. Advance dates are tentative and subject to change. Run- 
ning times are the official times supplied by the distributor. 

All page numbers in this chart refer to pages in the PRODUCT 
DIGEST SECTION. 

Short Subjects Chart October 23, page 186. 

Features by Company September 25, 1954, page I61. 

Color pictures designated by [c). 

Legion of Decency Ratings: A-1, Unobjectionable; A-2, Unobjec- 
tionable for Adults; B, Objectionable in part for all; C, Condemned. 


track magnetic stereophonic sound; Ss(2}—Separate stereophonic 
sound print; Ds—Optical directional sound, as Perspecta; Ms— 
single track magnetic sound; Os—standard optical sound. 

All films (except CinemaScope) made in Hollywood since early 
1953 are intended for aspect ratios from |.33 to | up to approxi- 
mately 1.75 to |. 

*Following a title indicates a Box Office Champion. 


7 REVIEWED— 
(S)—=synopsis 
Issue Page 


L. of D. 
Rating 


Herald 
Review 


Special 
Data 


Release 
Date 


TITLE—Production Number—Company Stars Time 


4 


A Nous, La Liberte (Fr.-Eng. Titles) Burstyn 
About Mrs. Leslie (5321) Para. 
Act of Love UA 
Adventures of Hajji Baba (CS) (c) (424) Fox Elaine Stewart-John Derek 
Adventures of Robinson Crusoe (c) UA Dan O'Herlihy-James Fernandez 
Africa Adventure (c) (502) RKO Documentary 

Always a Bride (Brit.) (485) U-| Peggy Cummins-Terence Morgan 
Angelika (German) Brenner Maria Schell 

Angels One Five (Brit.) Stratford Jack Hawkins-Michael Denison 
Apache (c)* UA Burt Lancaster-Jean Peters 
Arrow in the Dust (c) (5404) AA Sterling Hayden-Coleen Grey 
Athena (c) (CS) MGM _ Jane Powell-Edmund Purdom 


i78 Good 
Good 
Very Good 


Oct. 6,54 = 83m Oct. 16 
Aug.,54 104m May | 2278 
Mar.,'54 108m Dec. 19 2109 
Oct.,'54 93m Oct. 16 177 Good 
July,"54 90m June 12 26 Very Good 
Sept.,'54 64m Sept. 25 153 - Good 
June,'54 83m June 12 26 Good 
Sept.,'54 99m Oct. 16 178 Good 
May,'54 98m May 8 2285 Good 
July,'54 Fim July 3 49 Excellent 

Apr. 25,'54 80m Apr. 24 2269 , Very Good 
Nov.,'54 119m ° 


Raymond Cordy-Henri Marchand 
Shirley Booth-Robert Ryan 
Kirk Douglas-Dany Robin 


CS-Ss, Ms, Os 
CS-Ss, Ms, Os 


CS-Ss, Ms, Os 


Badman's Territory (476) 

Bait 

Barefoot Battalion (Greek) 

Barefoot Contessa, The (c) 

Battle Cry (c) (CS) 

Battle of Rogue River (c) 

Beat the Devil 

Beau Brummell (c) (502) 

Bengal Brigade (501) (c) 

Best Years of Our Lives (452) 

Betrayed (501) (c) 

Big Chase (5327) Lippert 
Big Rainbow (c) RKO 
Black Dakotas, The (c) Col. 
Black Horse Canyon (c) (423) Univ. 
Black Knight, The (c) Col. 
Black Shield of Falworth, The (429) 

(CS) (c) Univ. 
Black 13 (428) 20th-Fox 
Black Widow (423) (CS) (c) Fox 
Blackout (5309) Lippert 
Bob Mathias Story (5502) AA 
Bounty Hunter, The (c) (402) WB 
Bowery Boys Meet the Monster (5419) AA 
Boy From Oklahoma (320) (c) WB 
Brigadoon (CS) (c) MGM 
Bread, Love and Dreams 

(Ital.-Eng. Titles) 1.F.E. 
Bridges of Toko-Ri (c) Para. 
Broken Lance (CS) (c) (419)* Fox 
Bullet Is Waiting, A (c) Col. 


Cc 


Caine Mutiny, The (c)* 

Cangaceiro {prazil) 

Capt. Kidd and the Slave Girl (c) 

Carmen Jones (422) (CS) (c) 

Carnival Story, The (c) (412)* 

Casanova's Big Night (c) (5316) 

Cattle Queen of Montana (SA) (c) 

Challenge the Wild (c) 

Champion, The 

Command, The (CS) (c) (319)* 

Conquest of Everest (Brit.) (c) 

Conquest of Space (c) 

Coroner Creek 

Cowboy, The (5308) (c) 

Creature from the Black Lagoon 
(415-3D, 416-2D) 


188 


Randolph Scott-Ann Richard (reissue) May 1,'54 
Hugo Haas-Cleo Moore Mar.,'54 
Maria Costi-Nicos Fermas June,'54 
Humphrey Bogart-Ava Gardner Oct.,'54 
Van Heflin-Aldo Ray Not Set 
George Montgomery 7 
Humphrey Bogart-Jennifer Jones 
Stewart Granger-Elizabeth Taylor 
Rock Hudson-Arlene Dahl 
March-Loy-Andrews-Wright 
Clark Gable-Lana Turner 

Lon Chaney-Glenn Langan 

Jane Russell-Gilbert Roland 
Wanda Hendrix-Gary Merrill 
Joel McCrea-Mari Blanchard 
Alan Ladd-Patricia Medina 


Sept.,'54 
June 18,'54 
Not Set 
Sept.,'54 
June,'54 
Nov.,'54 


Tony Curtis-Janet Leigh 

Peter Reynolds-Rona Anderson 
Gene Tierney-Van Heflin 
Dane Clark-Belinda Lee 

Bob Mathias-Ward Bond 
Randolph Scott-Dolores Dorn 
Bowery Boys 

Will Rogers, Jr.-Nancy Olson 
Gene Kelly-Cyd Charisse 


Sept.,'54 
Nov.,'54 
Nov.,'54 

Mar. 19,'54 
Oct. 24,'54 
Sept. 25,'54 
June 6,'54 
Feb. 27,'54 
Not Set 


Gina Lollobrigida-Vittorio De Sica 
Fredric March-William Holden 
Spencer Tracy-Richard Widmark 
Jean Simmons-Rory Calhoun 


Sept.,'54 
Jan.,'55 
Aug.,'54 
Sept. '54 


Special 
Not Set 


Bogart-Ferrer-Johnson 

Alberto Ruschel-M. Prado 

Anthony Dexter-Eva Gabor 
Dorothy Dandridge-Harry Belafonte 
Anne Baxter-Steve Cochran 

Bob Hope-Joan Fontaine 

Barbara Stanwyck-Ronald Reagan 
George and Sheila Graham 

Kirk Douglas-Marilyn Maxwell 
Guy Madisun-Joan Weldon 
Documentary Apr. 23,'54 
Walter Brooke-Eric Fleming Feb.,'55 
R. Scott-Marguerite Chapman (reissue) Aug.,’54 
Documentary May 28,'54 


Mar.,'54 


June,'54 
(reissue) Apr.,'54 
Feb. 13,54 


Richard Carlson-Julia Adams 


May 


Aug. 


Apr. 
Oct. 
Aug. 
July 
Jan. 
Aug. 


Sept. 


July 
Aug. 


June 
Sept. 
May 
Oct. 
Mar. 
Mar. 


June 

Jan. 23 
Dec, 12 
Sept. I! 
Jan. 9 


Feb. 13 


26 

2157 
2101 

_ (s)138 
2134 


2182 


Good 

Very Good 

Excellent CS-Ss, Ms, Os 
CS-Ss or Os 

Good 

Very Good 

Excelient 

Good 

Superior 

Very Good 


Good 
Good 
Good 
Excelient CS-Ss 
CS-Ss, Ms, Os 
Good 

Very Good 

Good 

Fair 

Good 

Very Good Cs-Ss, Os, Ds 


Very Good 


Excellent CS-Ss, Ms, Os 
Good 


Superior 
Good 
Good 

Excellent 
Very Good 
Excellent 

SA 

Good 


Very Good CS-Ss or Os 


Good 


Excellent 


Good 2D,3D,3D(1) 
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TITLE—-Production Number—Company 


Crime Wave (308) WB 
Crossed Swords (c) UA 
Cry of the City (441) 20th-Fox 


Danger Point (5504) 

Dangerous Mission (3D) (c) (410) 
Dawn at Socorro (c) (430) 

Dead End 

Deadly Game (5402) 

Deep in My Heart (c) 

Demetrius and the Gladiators 

{c) (CS) (415)* Fox 
Desiree (CS) (c) (425) Fox 
Desperado, The (5426) AA 
Detective, The (Brit.) Col. 
Devil's Harbor (429) 20th-Fox 
Devil's Pitchfork (form. Ana-ta-han) 

(Japan) Arias 
Dial M for Murder (c) (327)* WB 
Diamond Wizard, The (Brit.) UA 
Diary of a Country Priest (Fr.) Brandon 
Dirty Hands (Fr.) McDonald 
Down Three Dark Streets UA 
Dr. Jekyll and Mr. Hyde MGM 
Dragnet (c) (401)* WB 
Dragonfly Squadron (52) AA 
Dream of Love (Fr.) Davis 
Drive a Crooked Road Col. 
Drum Beat (CS) (c) WB 
Drums Across the River (c) (422) Univ. 
Duel in the Jungle (c) (332) WB 
Duel in the Sun (c) SRO 
Duffy of San Quentin (321) WB 


Earrings of Madame De (Fr.) 

Edge of Divorce (Brit.) 

Egg and |, The (426) 

Egyptian, The (420) (c) (CS)* 
Elephant Walk (c) (5317)* 
Enchanted Cottage (472) 

Every Gir! Should Be Married (570) 
Executive Suite (423)* 


F 


Fangs of the Wild (5311) 

Far Country (c) (428) 

Fire Over Africa (c) 

Fireman Save My Child (421) 
Flame and the Flesh (c) (42!) MGM 
Flamenco(c) (Span-Eng. Narr.) Lewis 
Flight Nurse (5301) Rep. 
Forty-Niners, The (5424) 

Four Guns to the Border (c) (502) Univ. 
Francis Joins the WACS (427) Univ. 
French Line (c) (2D-437, 3D-407)* RKO 
French Touch, The (Fr.} Times 


G 


AA 

RKO 
Univ. 
Goldwyn 


Lippert 
MGM 


Arlan 
Kingsley 
Univ. 
Fox 
Para. 


RKO 
RKO 
MGM 


Lippert 
Univ. 
Col. 
Univ. 


Gambler from Natchez (c) (417) Fox 
Garden of Evil (c) (CS) (416)* Fox 
Genevieve (c) (Brit.) er U-1 
Genoese Dragnet (Ital. IFE 
Geraldine (5302) Rep. 
Girl for Joe (325) 

(form. Force of Arms) WB 
Girls Marked Danger (Ital.-Eng. Dial.) IFE 
Glenn Miller Story (c) (412)* Univ. 
Gog (3D) (c) UA 
Golden Mask (c) UA 
Golden Mistress (c) UA 
Gone With the Wind (c) (430)* MGM 
Gorilla at Largo (c) (3D) (406) 20th-Fox 
Greatest Show on Earth (c) (5325) = Para. 
Guilt Is My Shadow (Brit.) Stratford 
Gunfighters Col. 
Gunga Din (479) RKO 
Guy With a Grin (326) 

(form. No Time for Comedy) WB 
Gypsy Colt (419) (c) MGM 


Hans Christian Andersen (c) (351) RKO 
Hansel and Gretel (c) Myerberg 
Heat Wave (5310) Lippert 


Release 
Date 


Gene Nelson-Sterling Hayden Mar. 6,'54 
Errol Flynn-Gina Lollobrigida Aug.,'54 
Victor Mature-Richard Widmark (reissue) Mar.,'54 


Stars 


Mark Stevens-Joan Vohs Nov. 21,'54 
Victor Mature-Piper Laurie Mar. 6,'54 
Rory Calhoun-Piper Laurie Sept.,'54 
Sylvia Sidney-Humphrey Bogart (reissue) June,'54 
Lloyd Bridges-Simone Silva Oct 8,'54 
Jose Ferrer-Merle Oberon Dec.,'54 


June,'54 
Nov.,'54 
June 20,'54 
Not Set 
Dec.,'54 


Victor Mature-Susan Hayward 
Marlon Brando-Jean Simmons 
Wayne Morris 

Alec Guinness-Joan Greenwood 
Richard Arlen-Greta Gynt 


Akemi Negishi 

Ray Milland-Grace Kelly 

Dennis O'Keefe-Margaret Sheridan 
Claude Laydu-Nicole Maurey 
Pierre Brasseur 

Broderick Crawford-Ruth Roman ’ 
Spencer Tracy-Ingrid Bergman (reissue) Oct.,'54 
Jack Webb-Ben Alexander Sept. 4,'54 
John Hodiak-Barbara Britton Mar. 21,'54 
P. R. Willm-Mila Parley 4 
Mickey Rooney-Dianne Foster 
Alan Ladd-Audrey Dalton 
Audie Murphy-Lisa Gaye 
Jeanne Crain-Dana Andrews 
Jennifer Jones-Gregory Peck 
Joanne Dru-Paul Kelly 


May 17,'54 


Aug. 21,'54 
(reissue) Not set 
Mar. 13,'54 


July 19,'54 
July,'54 
(reissue) July,'54 


Boyer-Darrieux-De Sica 

Valerie Hobson-Philip Friend 
C. Colbert-Fred MacMurray 
Edmund Purdom-Gene Tierney Sept.,'54 
Elizabeth Taylor-Dana Andrews June,'54 
Dorothy McGuire-Robert Young (reissue) Mar.,'54 
Cary Grant-Betsy Drake (reissue) Sept.,'54 
Holden-Allyson-Stanwyck-March-Douglas Apr.,'54 


Charles Chaplin, Jr.-Onslow Stevens 
James Stewart-Ruth Roman 
Maureen O'Hara-MacDonald Carey 
Spike Jones and His City Slickers 
Lana Turner-Carlos Thompson 

A, P. Lopez-Ballet Espanol 

Joan Leslie-Forrest Tucker 

Wild Bill Elliott-Virginia Grey 

Rory Calhoun-Coleen Miller 
Donald O'Connor-Julia Adams 
Jane Russell-Gilbert Roland 
Fernandel 


Apr. 2,'54 
Not Set 
Not Set 


Dale Robertson-Debra Paget 
Gary Cooper-Susan Hayward 
Dinah Sheridan-John Gregson 
Charles Rutherford-Lianella Carell 
John Carroll-Mala Powers 


July,'54 
Feb.,'54 
Mar.,'54 
Apr. 1,'54 


William Holden-Nancy Olson (reissue) May!5,'54 
Silvana Pampanini-E. Rossi-Drago June,'54 
James Stewart-June Allyson Feb.,'54 
Richard Egan-Constance Dowling 

Wanda Hendrix-Van Heflin 
John Agar-Rosemarie Bowe , 
Gable-Leigh-deHavilland (reissue) July,'54 
Cameron Mitchell-Anne Bancroft May,’ 
Charlton Heston-Betty Hutton (reissue) July,'54 
Peter Reynolds-Elizabeth Sellars Mar.,'54 
Randolph Scott-Barbara Britton (reissue) Aug.,'54 
Cary Grant-Victor McLaglen (reissue) July 1,'54 


James Stewart-R. Russell 
Donna Corcoran-Frances Dee 


(reissue) May 15,'54 
Apr. 2,'54 


June 9,'54 
Oct.,'54 
Apr. 16,'54 


Danny Kaye-Jeanmaire 
Anna Russell-Mildred Dunnock 
Alex Nicol-Hillary Brooke 
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(S)=synopsis 


Running 
Time 


74m 
86m 
95m 


Jan. 16 
July 31 


2 
» a7 


Jan. 30 


Nov. 29'52 
Oct. 16 
Sept. 25 


L. of D. 
Rating 


Herald 
Review 


Special 
Data 
Page 


2142 A-2 Good 
89 Fair 


(s)t71 
2197 
8! 


Excellent CS-Ss, Ms, Os 
CS-Ss, Ms, Os 

Very Good 

Excellent 


Good 
Excellent 
Fair 

Very Good 
Very Good 
Very Good 


Very Good 
Good 
Fair 
Good 
CS-Ss or Os 
Very Good 
Good 


Good 


Good 

Fair 

Very Good 

Excellent CS-Ss, Ms, Os 
Very Good 


Excellent 


Good 


Fair 

Good 
Excellent 
Very Good 
Fair 

Good 
Good 
Excellent 
Good 
Good 


’ ’ 
nN — - 


OFF>> @> 


97 Good 
49 Excellent CS-Ss, Ms, Os 
2190 Excellent 
2206 Good 
(S)2103 


27 Fair 
2133 Excellent 
26 Very Good 
2213 - Good 


2D, 3D-Os 


Ds 
3D, 3D(1)} 


2286 Fair 


2238 Fair 


Good 


Excellent 
Very Good 
Fair 





TITLE—Production Number—Company 


Heidi (Swiss) UA 
Hell & High Water (c) (CS) (403) *20th-Fox 
Hell Below Zero (c) Col. 
Hell Raiders of the Deep 

{Ital.-Eng. Dial.) IFE 
Hello Elephant! (Ital.-Eng. Titles) Arlan 
Hell's Half Acre (5304) Rep. 
Her Twelve Men (429} (c) MGM 
High and Dry (Brit.) U-I 
High and the Mighty (329) (c)* (CS) WB 
Hobson's Choice (Brit.) UA 
Holly and the Ivy (Brit.) 
Home of the Brave 
House of the Arrow (Brit.) 
Human Desire 
Human Jungle (550!) 


Indiscretion of an American Wife 
Iron Glove, The (c) 
It Should Happen to You 


Jesse James vs. Daltons (c) (3D) 
Jesse James’ Women (c) 

Jivaro (5311) (c) 

Johnny Dark (c) (424) 

Johnny Guitar (c) (5307)* 
Jubilee Trail (c) (5303) 

Julius Caesar 

Jungle Gents (5420) 

Jungle Man-Eaters 


Pacemaker 
UA 
Stratford 
Tol. 

AA 


K 


Khamishia—5 Tales from Israel 1-A 
Khyber Patrol (c) UA 
Killer Leopard (5412) AA 
King Richard & , Crusaders = 

B 


cs 
ax! . yaa! (c) (5319} Para. 


L 


Last Time | Saw Paris (c) 
Laughing Anne (Brit.) (c (5305) Rep. 
Law vs. Billy the Kid (c) Col. 
Lawless Rider, The UA 
Life with the Lyons (5410) Lippert 
Little Caesar (317) WB 
Little Kidnappers, The (Brit.) UA 
Living It Up (c) a Para. 
Lone Gun, The (c) UA 
Lonely Night, The Mayer-Kingsley 
Long, Long Trailer, The (c) (416)* MGM 
Long Wait, The UA 
Loophole (5414) 

Lost Patrol (480) 

Lovers, Happy Lovers! (Brit.) 
Lovers of Toledo (Ital.-Eng. Titles) 
Lucky Me (c) (324) 


M 


Ma and Pa Kettle at Home (418) 

Mad Magician, The (3D) 

Magnificent Obsession (428) (c)* 

Make Haste to Live (5306) 

Malta Story (Brit.) 

Mambo 

Man Between, The ( Brit.) 

Man With a Million (c) (Brit.) 

Massacre Canyon 

Melody of Love (Ital.-Eng. Titles) IFE 

Men of the Fighting Lady (425) (c)* MGM 

Miami Story, The Col. 

Miss Grant Takes Richmond 

Miss Robin Crusoe (c) (338) 

Miss Sadie Thompson (c) (3D)* 

Mr. Blandings Builds His Dream House 
(473) 

Mr. Hulot's Holiday (Fr.) 

Mr. Potts Goes to Moscow (Brit.) 
(5400) 

Moment of Truth (Fr.) 

Money from Home (c)* 
(5310—3D, 5330—2D) 
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MGM 


AA 
RKO 
A.F.E. 


Col. 
20th-Fox 
Col. 


RKO 
GBD 


Stratford 
Arlan 


Para. 


Release 
Date 


Apr.,'54 
Feb.,'54 
July,'54 


Stars 


Elsbeth Sigmund 
Richard Widmark-Bella Darvi 
Alan Ladd-Joan Tetzel 


Aug.,'54 
Sept.,'54 
June 1,'54 


Eleanora Rossi Drago-Pierre Cressoy 
Vittorio De Sica-Sabu 

Wendell Corey-Evelyn Keyes 

Greer Garson-Robert Ryan 

Paul Douglas-Alex Mackenzie 

John Wayne-Claire Trevor 

Charles Laughton-John Mills 

Ralph Richardson-Celia Johnson 
Frank Lovejoy-Lloyd Bridges (reissue) 
Oscar Homolka-Yvonne Fureaux 
Glenn Ford-Gloria Grahame 

Gary Merrill-Jan Sterling 


Oct.,'54 
Sept.,'54 
Oct. 3,54 


July,'54 
Apr.,'54 
Mar.,'54 


Jennifer Jones-Montgomery Clift 
Robert Stack-Ursula Thiess 
Judy Holliday-Peter Lawford 


Brett King-Barbara Lawrence 

Don Barry-Peggie Castle 

Fernando Lamas-Rhonda Fleming 
Tony Curtis-Piper Laurie 

Joan Crawford-Sterling Hayden 

Vera Ralston-Forrest Tucker 

Brando, Calhern, Garson, Kerr, Mason 
Leo Gorcey-Huntz Hall 

Johnny Weissmuller 


English Dialogue 
Richard Egan-Dawn Addams 
Johnny Sheffield 


Sept.,'54 
Aug. 22,'54 


Aug. 7,'54 
July,"54 


Rex Harrison-Virginia Mayo 
Danny Kaye-Mai Zetterling 


Elizabeth Taylor-Van Johnson 
Wendell Corey-Margaret Lockwood 
Scott Brady-Betta St. John 

Johnny Carpenter-Frankie Darro 
Bebe Daniels-Ben Lyon 
Edward G. Robinson 

Duncan Macrae-Jean Anderson 
Dean Martin-Jerry Lewis 
George Montgomery-Dorothy Malone 
Marian Seldes-Charles W. Moffat 
Lucille Ball-Desi Arnaz 
Anthony Quinn-Peggie Castle 
Barry Sullivan-Dorothy Malone 
Victor McLaglen 

Gerard Philipe-Valerie Hobson 
Alida Valli-Pedro Armendariz 
Doris Day-Robert Cummings 


(reissue) Feb. 6,'54 
Oct.,'54 
Aug.,'54 
Apr.,'54 
Mar.,'54 

Feb. 19,54 
May, '54 

Mar. 28,'54 

(reissue) July 1,'54 

Oct.,'54 
Apr.,'54 
Apr. 24,54 


Apr.,'54 
May,'54 
Aug.,'54 
Aug. |,'54 
Aug.,'54 
Feb.,'54 
Feb.,"54 
June,'54 
May,'54 
Apr. 17,54 
June,'54 
May,'54 
(reissue) Oct.,'54 
Feb. "54 

Feb.,'54 


Marjorie Main-Percy Kilbride 
Vincent Price-Mary Murphy 

Jane Wyman-Rock Hudson 
Dorothy McGuire-Stephen McNally 
Alec Guinness-Jack Hawkins 
Shelley Winters-Silvano Mangano 
James Mason-Claire Bloom 
Gregory Peck-Jane Griffiths 
Phil Carey-Audrey Totter 
Giacomo Rondinella 

Van Johnson-Walter Pidgeon 
Barry Sullivan-Luther Adler 
Lucille Ball-Wm. Holden 
Amanda Blake-George Nader 
Rita Hayworth-Jose Ferrer 


Cary Grant-Myrna Loy 
Jacques Tati 


(reissue) Apr.,"54 
June,'54 


George Cole-Nadia Gray 
Michele Morgan-Jean Gabin 


Mar. 14,'54 
May,'54 


Dean Martin-Jerry Lewis Feb.,'54 


Running 
Time 


98m 
103m 
9im 


93m 
78m 
9im 
9im 
93m 
147m 
107m 
80m 
99m 
73m 
90m 
82m 


7 REVIEWED — 
(S)=synopsis 
Issue Page 


Dec. 26 2118 


Feb. 6 2173 
May 22 t 


L. of D. 
Rating 


Very Good 


Herald 
Review 


n= — 


Very Good 


Good 
Good 

Fair 

Very Good 
Excellent 
Superior 
Very Good 
Excellent 


May 8 2286 
Sept. 25 154 
Feb. 13 2183 
July 3 49 
Aug. 28 121 
May 29 9 
June 12 25 
Feb. 13 2183 


>>>>Pr wo P>> 
NNN —-— 


Good 


Aug. 98 
Very Good 


Sept. 


Fair 
Good 
Very Good 


Apr. 
Mar. 


Jan. 


Good 

Fair 

Good 

Very Good 
Excellent 
Good 
Superior 


> 


>>>>>>> 
——=—-NN—hw 


Fair 
Very Good 
Fair 


Excellent 
Excellent 


> @ 
) 


Good 
Excellent 
Good 

Very Good 
Excellent 
Good 
Good 


: 
— WD = = AD 


Nn 


Fair 
Good 


> O >OP>>>>e 


Good 
Good 
Excellent 
Good 
Good 


Mar. 
May 
Apr. 


>>>>> 
-—-NNDN — 


Excellent 
Excellent 
Good 
Fair 
Excellent 
Good 


May 
Apr. 
Apr. 


: 
Nae — 


Apr. 


o> >>>>>e 
Nn 


Dec. 


July 50 Excellent 


Sept. 1998 
May 3 


Dec. 


Very Good 
Good 


2093 ~A-I ~— Excel. 
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Special 
Data 


Excellent Cs-Ss, Ms, Os 


CS-Ss or Os 


CS-Ss or Os 


Exc. 2D, 3D-Ss(2), Os 


2D, 3D-Ss(2),Os 


954 





7~ REVIEWED — 
Release Running (S)=synopsis 
TITLE—Production Number—Company Stars Date Time Issue Page 


L. of D. 
Rating 


Herald Speciel 
Review Date 


Monster from the Ocean Floor 

(5328) Lippert 
Monte Carlo Baby Filmakers 
My Heart Sings (Ital.) IFE 


Naked Alibi (431) Univ. 
Naked Jungle, The (c} ae Para. 
New Faces (c) (CS) (409) Fox 
Night People (c) (CS) (407) Fox 


.e] 


On the Waterfroni* Col. 
Orchestra Wives (445) Fox 
Other Women, The (430) Fox 
Out of This World (c) Carroll 
Outcast, The (c) (5308) Rep. 
Outlaw Stallion, The (c) Col. 
Outlaw's Daughter (427) (c) Fox 
Overland Pacific (c) UA 


P 


Paid to Kill (5326) Lippert 
Paris Incident (French) Davis 
Paris Playboys (5418) AA 
Passion (c) (503) RKO 
Personal Affair ( Brit.) UA 
Phantom of the Rue Morgue 

(3D) (c) (322)* WB 
Phantom Stallion (5331) Rep. 
Phffft Col 


Pickwick Papers (Brit.) 
Pinocchio (c) (493) 

Playgirl (420) Univ. 
Pride of the Blue Grass (c) (5410) AA 
Prince Valiant (c) (CS) (411) 20th-Fox 
Princess of the Nile (c) (414) 20th-Fox 
Prisoner of War (427) MGM 
Private Hell 36 Filmakers 
Public Enemy (318) WB 
Pushover Col. 


Q-R 
Queen of Sheba (Ital.-Eng.) (5324) Lippert 
Queen's World Tour, A (c UA 
Race for Life, A (5403) 
Rachel and the Stranger (469) 
Racing Blood (c) (410) 
Raid, The (c) (408) 
Rails Into Laramie (c) (419) 
Rear Window (c) (5401)* 
Red Garters (c) (5314) 
Return from the Sea (5409) 
Return to Treasure Island (c) 
Rhapsody (420) (c) MGM 
Ricochet Romance Univ. 
Ride Clear of Diablo (c) (413) Univ. 
Riders of the Purple Sage (443) 20th-Fox 
Riding Shotgun (c) (323) WB 
Ring of Fear (c) (CS) (330) WB 
Riot in Cell Block 11 (51) AA 
River Beat (5329) Lippert 
River of No Return (c)(CS)* (405) 20th. Fox 
Rob Roy (c) (Brit.) (494) Disney-RKO 
Rocket Man, The (412 20th-Fox 
Rogue Cop (503) MGM 
Roogie's Bump Rep. 
Rose Marie (esp ¢ i (ee MGM 
Royal Tour, The (418) (CS) (c) Fox 


Mayer-Kingsley 
RKO 


Saadia (c) (415) 
Sabrina (5402) 
Saint's Girl Friday (411) 
Saracen Blade, The (c) 
Saskatchewan (414) (c)* 
Scarlet Spear, The (e) A 
Scotch on the Rocks a Kingsley 
Scudda Hoo-Scudda Hay (c) (440) Fox 
Sea of Lost Ships (5213) Rep. 
Secret Document—Vienna (Fr.) Davis 
Secret of the Incas (c) (5318) Para. 
Security Risk (5417) 
Sensualita (Ital.-Eng. Dial.) 
Seven Brides for Seven Brothers 

(CS) (c) (426)* 
Shanghai Story, The (5311) 
She Couldn't Say No (408) 


Anne Kimball-Stuart Wade 
Audrey Hepburn-Jules Munshin 
Ferruccio Tagliavini 


May 21,'54 
May,'54 
Mar.,'54 


Sterling Hayden-Gloria Grahame Oct.,'54 
Eleanor Parker-Charlton Heston 
Eartha Kitt-Robert Clary 


Gregory Peck-Rita Gam 


Marlon Brando-Eva Marie Saint 
Glenn Miller & Orch. 

Hugo Haas-Cleo Moore 
Lowell Thomas, Sr. & Jr., Narrators 
John Derek-Joan Evans 

Phil Carey-Dorothy Patrick 

Bill Williams-Kelly Ryan 

Jack Mahoney-Peggie Castle 


(reissue) May,'54 


Dane Clark 

Gerard Gervais-Pierrette Simonet 
Leo Gorcey-Huntz Ha 

Cornel Wilde-Yvonne de Carlo 
Gene Tierney-Leo Genn 


June 25,'54 
Sept.,'54 
Mar. 7,'54 
Oct. 6,'54 
Feb.,'54 


Karl Malden-Patricia Medina 
Rex Allen Feb. 10,'54 
Judy Holliday-Jack Carson Not Set 
Nigel Patrick-James Hayter May,'54 
Disney Feature (reissue) reg "54 
Shelley Winters-Barry Sullivan May,'54 
Lloyd Bridges-Vera Miles Apr. 4,'54 
Robert Wagner-Janet Leigh ; 
Jeffrey Hunter-Debra Paget 

Ronald Reagan-Dewey Martin 
Ida Lupino-Steve Cochran . 15, 
Jean Harlow-James Cagney (reissue) Feb. 6,54 
Fred MacMurray-Phil Carey Aug.,'54 


Mar. 27,'54 


Gino Cervi-Leonora Ruffo Feb. 12,'54 
Documentary Mar.,'54 
Richard Conte-Mari Aldon Nov. 5,'54 
Loretta Young-William Holden (reissue) Feb.,'54 
Bill Williams-Jean Porter M 

Van Heflin-Anne Bancroft 
John Payne-Mari Blanchard 
James Stewart-Grace Kelly 
Rosemary Clooney-Jack Carson 
Jan Sterling-Neville Brand 
Tab Hunter-Dawn Addams 
Elizabeth be ee mrap Gassman Apr. 16,'54 
Marjorie Main-Chill Wills Not Set 
Audie Murphy-Susan Cabot Mar.,'54 
Geo. Montgomery-Robt. Barret (reissue) Mar.,"54 
Randolph Scott-Wayne Morris Apr. 10,'54 
Clyde Beatty-Pat O'Brien July 24,'54 
Neville Brand-Leo Gordon 

Phyllis Kirk-John Bentley 

Robert Mitchum-Marilyn Monroe 

Richard Todd-Glynis Johns 

Charles Coburn-Spring Byington 

Robert Taylor-Janet Leigh 

Robert Marriot-Ruth Warrick 
Blyth-Keel-Lamas-Main 

Queen Elizabeth and Philip 


July 25,'54 
July,"54 


Cornel Wilde-Mel Ferrer 

Audrey Hepburn-Humphrey Bogart 
Louis Hayward-Naomi Chance 
Ricardo Montalban-Betta St. John 
Alan Ladd-Shelley Winters 
John Archer-Martha Hyer 
Ronald Squire-Kathleen Ryan 
June Haver 

John Derek-Wanda Hendrix 
Frank Villard-Renee St. Cyr 
Charlton Heston-Nicole Maurey 
John Ireland-Dorothy Malone 
Eleanora Rossi Drago 


June,'54 
(reissue) Mar.,'54 
Feb. 


Jane Powell-Howard Keel 
Ruth Roman-Edmond O'Brien 
Jean Simmons-Robert Mitchum 


Nov. 1.54 
Feb. 15,'54 


PRODUCT DIGEST SECTION, OCTOBER 23, 1954 


64m 
70m 
99m 


86m 
95m 
98m 
93m 


June 
Mar. 


Aug. 


Feb. 
Feb. 
Mar. 


July 
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June 


Feb. 
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Good 


Good 
Good 
Excellent CS-Ss 
Very Good CS-Ss, Ms, Os 


Excellent 


Very Good 
Very Good 
Very Good 


Good 


Good 
Fair 

Good 
Good 


Good 


Excellent 
Excellent 


Good 
Fair 
Excellent CS-Ss, Ms, Os 


Fair 
Fair 


Good 
Very Good 


Fair 


Good 


Fair 

Very Good 

Good 

Excellent 

Very Good $s(2) or Os 
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Good 

Excellent 


Very Good 


Good 

Very Good 

Excellent 

Good 

Very Good Cs-Ss, Ms, Os 
Good 

Good 

Very Good 
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Excellent © CS-Ss or Ds 
Very Good CS-Ss,Ms,Os 


Good 
Excellent 
Good 
Good 

Very Good 
Fair 


Good 


Good 

Fair 

Very Sood 
Good 

Fair 
Excellent CS-Ss or Ds 
ood 


Good 
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TITLE—Production Number—Company 


She Wore a Yellow Ribbon (572) RKO 
Shield for Murder UA 
Side Street Story (Ital.) 
Siege, The (5323) 

Siege at Red River (c) (404) 20th-Fox 
Silent Raiders (5404) Lippert 
Silver Lode (c) (413) RKO 
Sins of Rome (414) (Ital.) RKO 
Sitting Bull (c) (CS) UA 
Sleeping Tiger, The (Brit.) Astor 
Son of Sinbad (c) (3D) RKO 
Southwest Passage (3D) (c) UA 
Spanish Main (475) (c) RKO 
Spell of Ireland, The (c) Celtic 
Star Is Born, A (CS) (c) (403) WB 
Stations West (478) RKO 
Stormy the Thoroughbred (c) Buena Vista 
Street With No Name (442) 20th-Fox 
Student Prince, The (CS)* (c) (424) MGM 
Suddenly UA 
Sun Valley Serenade (446) Fox 
Susan Slept Here (c) (50!)* RKO 


r 


Tall in the Saddle (471) RKO 
Tanganyika (c) (425) Univ. 
Target Earth (5503) AA 
Taza, Son of Cochise (c) 

(410—3D, 411—2D) Univ 
Tennessee Champ (417) (c) MGM 
Terror Ship (5330) Lippert 
Them (328)* WB 
There's No Business Like Show Business 

(CS) (c) (426) 20th-Fox 
They Rode West (c) Col. 
They Won't Believe Me (474) RKO 
Thing, The (477) RKO 
This Is My Love (c) RKO 
Three Coins in the Fountain (CS) 

(c) (413)* 20th-Fox 
Three Hours to Kill (c) Col. 
Thunder Pass (5405) Lippert 
Tobor the Great 
Tonight's the Night (Brit.) (c) 

Top Banana (c) 

Track of the Cat (CS) (c) 
Trouble in the Glen (Brit.) (c) 
Turn the Key Softly (Brit.) 
Two Guns and a Badge (5427) 


U-V 


Ugetsu (Jap.-Titles) 
Unconquered Margolies 
Unholy Four (5401) Lippert 
Untamed Heiress (5325) Rep. 
Valley of the Kings (c) MGM 
Valley of the Sun (470) RKO 
Vanishing Prairie, The (c) Buena Vista 
Victory at Sea UA 


Ww 


Weak and the Wicked (5432) (Brit.) Stratford 
Welcome the Queen (Brit.) (c) Brit. Info. 
West of Zanzibar (c) (503) (Brit.) Univ. 
Westerner, The Goldwyn 
White Christmas (c) (VV) Para. 
Wild One (623) Col. 
Will Any Gentleman? (Brit.) Stratford 
Window, The (57!) RKO 
Witness to Murder UA 
Woman's Angle, The (Brit.) Stratford 
Woman's Face, A MGM 
Woman's World, A (421) (c) (CS) Fox 


X-Y-Z 


Yankee Pasha (c) (417) Univ. 
Yellow Mountain (432) (c) Univ. 
Yellow Tomahawk, The (c) UA 
Young in Heart (c) WB 


Burstyn 
Lippert 


Harrison 


Release 
Stars Date 


Joanne Dru-John Agar (reissue) Sept.,'54 
Edmond O'Brien-Marla English Not Set 
Toto July,'54 
Special Oct. 29,'54 
Van Johnson-Joanne Dru May,'54 
Richard Bartlett-Earle Lyon Sept. 17,'54 
John Payne-Lizabeth Scott June,'54 
Massimo Girotti-Ludmilla Tcherina June,'54 
J. Carroll Naish-Dale Robertson Oct.,'54 
Alexis Smith-Alexander Knox Oct.,'54 
Dale Robertson-Peggie Castle Not Set 
Joanne Dru-Rod Cameron Apr.,'54 
Maureen O'Hara-Paul Henreid (reissue) May 1,'54 
Documentary May 10,'54 
Judy Garland-James Mason Oct. 16,'54 
Dick Powell (reissue) Junel,'54 
M. R. Valdez-Robert Skene Mar.,'54 
Richard Widmark-Lloyd Nolan (reissue) Mar.,'54 
Ann Blyth-Edmund Purdom June,'54 
Frank Sinatra-Sterling Hayden Sept.,'54 
Glenn Miller & Orch. (reissue) May,'54 
Dick Powell-Debbie Reynolds July,'54 


John Wayne 
Van Heflin-Ruth Roman 
Virginia Grey-Richard Denning 


(reissue) Mar.,'54 
July,'54 
Nov. 7,'54 


Rock Hudson-Barbara Rush 
Shelley Winters-Dewey Martin 
William Lundigan 

James Whitmore-Edmund Gwenn 


Feb.,'54 
Mar. 5,'54 
Sept. 3,'54 

June 19,'54 


Monroe-Merman-Dailey-O'Connor Dec.,'54 
Robert Francis-Donna Reed Not Set 
Susan Hayward-Robert Young (reissue) Apr.,'54 
K. Tobey-M. Sheridan (reissue) June 1,'54 
Linda Darnell-Dan Duryea Oct. 27,'54 


Clifton Webb-Dorothy McGuire 
Dana Andrews-Donna Reed 

Dane Clark-Dorothy Patrick 
Charles Drake-Karin Booth 

David Niven-Yvonne de Carlo 
Phil Silvers-Rose Marie 

Robert Mitchum-Diana Lynn 
Margaret Lockwood-Orson Welles 
Yvonne Mitchell-Terence Morgan 
Wayne Morris-Beverly Garland 


May,'54 
Oct.,'54 
Aug. 20,'54 
Sept. 1,'54 
Dec. 19,'54 
Feb.,'54 
Nov. 27,'54 
Not Set 
Mar.,'54 
Sept. 19,'54 


Machiko Kyo-Masayuk Mori 
Helen Keller, Documentary 
Paulette Goddard 

Judy Canova-Don Barry 
Eleanor Parker-Robert Taylor 
Lucille Ball-James Craig 
True-Life Adventure 
Documentary 


Sept.,'54 
June,'54 

Sept. 24,'54 

Apr. 12,'54 
July,'54 

(reissue) Feb.,'54 
Not Set 

Aug.,'54 


Glynis Johns-John Gregson 
The Royal Tour 

Anthony Steel-Sheila Sim 
Gary Cooper 
Crosby-Kaye-Clooney 
Marlon Brando-Mary Murphy 
George Cole-Veronica Hurst Feb.,'54 
Barbara Hale-Bobby Driscoll (reissue) Sept.,'54 
Barbara Stanwyck-George Sanders May,'54 
Edward Underdown-Cathy O'Donnell Aug.,'54 
Joan Crawford-Melvyn Douglas (reissue) Oct.,'54 
Webb-Allyson-Heflin-Bacall Oct.,'54 


July 18,'54 
Sept.,'54 

Nov.,'54 

(reissue) June,'54 
Not Set 

Feb.,'54 


Jeff Chandler-Rhonda Fleming 
Lex Barker-Mala Powers 

Rory Calhoun-Peggie Castle 
Ethel Barrymore-Day-Sinatra 


Apr.,'54 
Not Set 
May, '54 
Dec. 25,'54 


c-REVIEWED—, 
Running (S)=synopsis 
Time Issue Page 


104m 
80m Sept. 129 
84m Aug. 105 


86m Mar. 2237 
65m 

80m May 2 
75m July 50 
105m _—- Sept. 137 


90m Jan. (S)2167 
82m Apr. 2261 
100m 
77m May 2286 
182m Oct. 178 
92m 
45m Mar. 2214 
91m 
107m May 9 
77m Sept. 137 
86m 
97m June 4 


Mar. 2213 
Sept. (S)138 
May 2285 


L. of D. 
Rating Review Data 


Herald Special 


Good 
Very Good 


Good 
Good 2D, 3D 
Good 


Excellent 


2D, 3D 
Good 3D, 3D(!) 


Good 
Superior Cs-Ss 


Very Good 
Cs-Ss or Ds 


Excellent 
Good 


Very Good 


Good 
Good 2D, 3D, 3D(1) 
Good 
Very Good 

CS-Ss, Ms, Os 
Good 
Good 


Excellent Cs-Ss, Ms, Os 
Very Good 


Fair 
Very Good 


Good 
Good 


Very Good 
Excellent 
Good 
Good 


Excellent 


Excellent 
Very Good 


Good 
Good 


Excellent 


Good 


Very Good 


Very Good CS-Ss, Ms, Os 


Very Good 
Good 
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FILM BUYERS RATING 


Film buyers of independent circuits in the U. S. rate current 


product on the basis of its performance in their theatres. 
report covers 109 attractions, 4,753 playdates. 


This 


Titles run alphabetically. Numerals refer to the number of en- 


gagements on each attraction reported. The tabulation is cumula- 


tive. Dagger (+) denotes attractions published for the first time. 
Asterisk (*) indicates attractions which are listed for the last time. 


EX means Excellent; AA—Above Average; 


BA—Below Average; PR—Poor. 


About Mrs. Leslie (Par.) 

Adventures of Robinson Crusoe (U.A.) 
Apache (U.A.) 

tArrow in the Dust (A.A.) 


Beat the Devil (U.A.) 

Betrayed (MGM) 

Black Horse Canyon (U-I) 

Black Shield of Falworth, The (U-I) 
tBounty Hunter, The (W.B.). 

Bowery Boys Meet the Monster (A.A.) 
Broken Lance (20th-Fox) 

Bullet Is Waiting, A (Col.) 


Caine Mutiny, The (Col.) 

Captain Kidd and the Slave Girl (U.A.) 
Carnival Story, The (RKO) 

Casanova's Big Night (Par.) 

Conquest of Mt. Everest (U.A.) 
Creature from the Black Lagoon (U-I) 
Crime Wave (W.B.) 


Dangerous Mission (RKO) 

Dawn at Socorro (U-I) 

Demetrius and the Gladiators (20th-Fox) 
Dial M for Murder (W.B.) 

Dragnet (W.B.) 

Drive a Crooked Road (Col.) 

Drums Across the River (U-I) 

Duel in the Jungle (W.B.) 

Duel in the Sun (SRO-reissue) 


Egg and | (U-I reissue) 
Egyptian, The (20th-Fox) 
Elephant Walk (Par.)... 
Executive Suite (MGM) 


Fireman, Save My Child (U-!) 
Flame and the Flesh (MGM) 
Francis Joins the Wacs (U-1) 


Gambler from Natchez (20th-Fox) 
Garden of Evil (20th-Fox).... 
Geraldine (Rep.) 

Gone With the Wind (MGM reissue) 
Gorilla at Large (20th-Fox) 
Greatest Show on Earth (Par. reissue) 
Gypsy Colt (MGM) ; 


Hans Christian Andersen ied 
Heidi (U.A.) .. 

Hell Below Zero (Col.) 

Hell's Half Acre (Rep.).. 

Her Twelve Men (MGM) . 

High and the Mighty, The (W.B. ) 


Indiscretion of an American Wife (Col.).. 


It Should Happen to You (Col.) 


AV—Average; 
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Johnny Dark (U-I) 423i 
Johnny Guitar (Rep.) 42 
Julius Caesar (MGM) 16 
Jungle Man-Eaters (Col.) ~ 


King Richard and the Crusaders (W.B.) 
Knock on Wood (Par.) 


Laughing Anne (Rep.) 

Law vs. Billy the Kid (Col.) 
Living It Up (Par.) 

Lone Gun, The (U.A.) 

Long Wait, The (U.A.) 
Lucky Me (W.B.) 


Ma and Pa Kettle at Home (U-I) 
Mad Magician, The (Col.) 
Magnificent Obsession (U-I) 
Man with a Million (U.A.) 
Massacre Canyon (Col.) 

Men of the Fighting Lady {MGM) 
Miami Story, The (Col.) 


tNaked Alibi (U-I!) 


On the Waterfront (Col.) 
tOutcast, The (Rep.) 


Phantom of the Rue Morgue (W.B.) 
Pinocchio (Disney-RKO reissue) 
Playgirl (U-1) 

Pride of the Blue Grass (A.A.) 
Prince Valiant (20th-Fox) 

Princess of the Nile (20th-Fox) 
Prisoner of War (MGM) 

Pushover (Col.) 


Raid, The (20th-Fox) 

Rails into Lamarie (U-1) 

Rear Window (Par.) 

Return to Treasure Island (U.A.) 
Rhapsody (MGM) 

Ride Clear of Diablo (U-I) 
Riding Shotgun (W.B.) 

Ring of Fear (W.B.) 

River of No Return (20th-Fox) 
Rocket Man, The (20th-Fox) 
Rose Marie (MGM) 
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Saracen Blade, The (Col.) 
Saskatchewan (U-I) 

Secret of the Incas (Par.) 

Seven Brides for Seven Brothers (MGM) 
Siege at Red River (20th-Fox) 

Silver Lode (RKO).. 

Southwest Passage (U.A.) 

Student Prince, The (MGM) 

Susan Slept Here (RKO) 


Tanganyika (U-I) 
Them (W.B. ) 
Three Coins in the Fountain (20th-Fox) 


Untamed Heiress (Rep.) 
Valley of the Kings (MGM) 


Weak and the Wicked, The (A.A.) 
Witness to Murder (U.A.) 


Yankee Pasha (U-I) 
Yellow Tomahawk (U.A.) 


2 


9 
| 
7 
4 
10 
8 
6 
3 
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Here’s everything you need to sell 
your shows...get good will and build 
the holidays into the biggest box- 
office season of the year. Study the 
plan... then fill out the order on the 
back...’cause the earlier you order... 
the sooner you'll be on your way toa 
big successful season! 


HOLIDAY SHOW 
TRAILERS 
MERCHANT GREETING 
ADS 
XMAS MUSIC ON FILM 
HOLIDAY GREETING 
TRAILERS 
. HOLIDAY DISPLAYS 
. PRE-HOLIDAY 
, PROMOTIONS 
da ay . NEW YEAR’S EVE SHOW 
SUM, A, TRAILER 
“ii H NEW YEAR’S EVE CLOCK 
i TRAILER 
ORDER BLANK 



































GET YOUR COPY NOW- 
AT YOUR N.S.S. EXCHANGE: 


NATIONAL Vitel SERVICE 


PAIZE BABY OF THE INDUSTRY 





